is 


TECHNOLOGY DEPT! 


Fourth 


utomotive 


Show Edition 


Founded 1925 


hg Se a LE 


Daily 


CWS 


The National Newspaper of America’s Greatest Industry 


Vol. 13, No. 2457 


DETROIT, SATURDAY, NOVEMBER 6, 1937 


$6.00 Per Year, 10c Per Copy 


Interest Keyed for National Truck Show 


CHICAGO SHOW FOCAL POINT 


Wis. Dealers Bank on New Licensing Law 


Sparks 


Ed Frawley, Host 
Times and Shows Change 
Canada Shows ’Em, Too 

New York’s Returns 


seer 


B 
Chris Sinsebeu gh 


Congress Hotel, Chicago 

E? FRAWLEY is mein-hosting 
me here at his Congress Hotel 

as I homecome for the 38th an- 
nual Chicago automobile show 


And as I drop my bags in ADN | 


headquarters I get retrospective, 
for the Chicago show and I have 
a lot in common, based largely on 
the fact that in my junior days, 
when I was assistant sporting 
editor of the Chicago Daily 
News, I had a side-job that paid 
for shoes for the babies at a time 
when extra money helped a lot. 
That job was doing publicity for 


the first Chicago show. Yes, I| 


was the first tom-tom beater for 
Sam Miles; today the  hard- 
hitting, polo-playing Mel Adams 
is carrying on. 

” * ” 


AND WHAT a difference there 
is between that first show and the 
present one! The Coliseum on 
Wabash avenue housed that first 
one, a grand building at the time, 
with plenty of room for every- 
one. Most of the cars exhibited 


were electrics, some steamers and | 


a few, a very few, gas cars. Few 
of the people of that day ever had 
ridden in a motor car, which was 
then supplanting the horseless 
carriage, so Sam Miles had 
enough room to build inside the 
Coliseum a board track on which 
demonstrations were given 
electric vehicles. 


rollers and a speedometer clock 
registering the mileage, provided 
further excitement for the popu- 
lace. The attendance was poor 
and Sam Miles sent me around to 
the various clubs of Chicago 
trying to give away passes, so as 
to boost the attendance. Imagine 
nowadays having to beg anyone 
to accept Annie Oakleys to an 
automobile show! 
cd * - 

NOW, 38 YEARS later, the Chi- 
cago automobile show is an in- 
stitution, which draws a bigger 
gate than even Chicago’s live- 
stock show, which is tops in this 
neck of the woods. It is housed 
in the famous Amphitheater at 
the Stock Yards and if the 
building had been designed solely 
for automobile show purposes the 
architect could not have done any 

(Continued on Page 382, Col. 1) 


in | 
Home - trainer | 
races with the cars on big wooden | 


Fair Trade Act 


| 
| 


‘Now Believed to 
Be Unnecessary 


450 at Annual Meeting 
of WATA to Ponder 
Amended Law 


Managing Editor, ADN 





| teeth placed in the dealer license 
|law gives the banking commis- 
sion broad enough powers to 
make the adoption of a fair prac- 


| tice code for automotive retail- | 


|ing unnecessary, was the con- 
sensus of the 450 members of the 
| Wisconsin Automotive 
| Assn. which held its 
meeting here this week. 
Under the amended license law 
the powers of the commission 
| are extended to cover factory 
dealer relationships within the 
| state. No goods can be shipped 
|into the state without an order 
from the consignee. In cases of 
| cancellation of contract the com- 
mission may fix terms of adjust- 


annual 


|}event that it determines after 
| hearing that the dealer has been 
cancelled without cause. In ex- 
treme cases the commission is 
| given power to bar from the state 
|any products of a manufacturer 
outside the state who fails to 
comply with the rulings of the 
commission. 

Licensing provisions have been 


(Continued on Page 3, Col. 1) 


Parade Stimulates 
Interest in Nat’l 
‘Motor Truck Show 


By BETHUNE JONES 
Staff Correspondent, ADN 
NEWARK, N. J. — The fourth 
annual national motor truck show 


today. After a motor transporta- 


principal streets Friday night 
crowds lined the curbstones four 


things automotive to a pitch 
usually reserved for homecoming 
heroes. 

In keeping with the decorative 
scheme at Center Market here, 
where the truck show opens 
today, the parade Friday night 
was a review of the development 
of transportation in America. Led 
by an Indian travois, the parade 
featured all types of horse-drawn 
vehicles, early automobiles and 
pointed the contrast with an ar- 
ray of 1938 models of both pas- 





senger and commercial vehicles. 
(Continued on Page 39, Col. 1) 


| GREEN BAY, Wis.—That new | 


Trades| 


ment in behalf of the dealer in| 


and the 3lst annual Newark pas- | 
senger car show will open here 


tion parade through Newark’s | 


deep and whipped up interest in | 





& — 


| 
| 
| 





PRESIDENTIAL PREROGATIVES and responsibilities in the 


Wisconsin Automotive Trades Assn. passed this week from the shoul- 
ders of Ralph Hult, of Madison (center) to Frank Applegate, right, of 
Racine, at the annual meeting of the WATA at Green Bay, Wis. At 
| the left is Louis Milan, secretary of the association, who is credited 
with the passage of most of the dealer legislation in the state during 
the past 10 years. Hult has been president three years. 





New York Show is Viewed 


By GENE McCOY 
Staff Correspondent, ADN 
NEW YORK.—When the cur-| 
tains rung down Wednesday 
night on the 38th National Auto- 
| mobile Show, it was evident that 
| the automobile industry had once 
again successfully set the stage 
|for the introduction of their 
|1938 products and, in addition, 
had provided a powerful sales 
stimulus. 
Success of the show was clearly 
|assured by the middle of the 
|week. After getting off to a 


| somewhat slow start, attendance 
| 


| The Top Ten 


PASSENGER CARS 
First Ten in Registrations 
as Reported in ADN Today. 
1937 . 1936 
Pos. Make Pos. 
1—678,021 Ford 608,092— 2 
2—611,675 Chev. 752,720— 1 
8—385,247 Plym. 377,569— 3 
4—211,224 Ddge. 190,278— 4 
5—174,355 Pont. 131,684— 6 
6—155,918 Olds. 149,038— 5 





7—154,505 Buick 113,802— 7 
8— 78,709 Pack. 45,611—11 
9— 75,930 Hud.* 77,427— 8 
10— 71,876 Chrys. 43,596—10 


* Includes Terraplane, 
Total All Makes 
2,883,300 2,664,385 
See Total Registrations to Date, 1937- 





1936, pages 36 and 37 this Issue. 


As Powerful Sales Stimulus 


gained momentum, reaching its 


| peak Tuesday (election day). 


While total attendance did not 
reach last year’s record mark of 
300,000, the crowd was sufficiently 
large to show that the public is 
still keenly interested in the latest 
and newest developments in auto- 
mobiles. And as a gauge for pub- 
lic acceptance of the 1938 models, 
it should prove highly satisfactory 
to the industry. 


The public came, saw and 
bought. Reports from all quarters 
indicate that orders booked at the 
show, in most instances, ran well 
ahead of last year’s. In addition, 
many more sales were consum- 
mated at dealer showrooms, with 


(Continued on Page 18, Col. 4) 
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Gates Swing Open 





Today Following 
Preview by Trade 


Spectacular Stage Revue 
Expected to Attract 


Record Crowds 
By MEL ADAMS 
Staff Correspondent, ADN 
CHICAGO.—Opening one 
of the busiest show weeks 
ever planned here, the Chi- 
cago Automobile Show 


‘Inakes its bow to the trade 


and the public today at the In- 
ternational Amphitheatre. Atten- 
dance, wooed by a _ spectacular 
revue-type of presentation, is ex- 
pected by show officials to exceed 
last year’s record of 318,000. 

Performances of the “Fashions 
of the World” revue will be given 
each afternoon and evening in 
the central arena. Exhibitors then 
take the spotlight in the job of 
converting visitors into prospects 
and owners. They will have the 
tools with which to work in the 
form of products, complete dis- 
play of their lines made possible 
by the generous dimensions of 
exhibit spaces, and special eye- 
catchers, such as lecturers, cut- 
away chassis and parts in mo- 
tion, and other novelties that re- 
flect more ingenuity this year 
than ever. 

It is a long time since so many 
events of national interest have 
been scheduled to supplement the 
show week gatherings of factory 
men and their sales organizations. 
Outstanding among the national 
meetings are the American Pe- 
troleum Institute and American 
Finance Conference conventions; 
board meetings of the National 
Assn. of Sales Finance Companies 
and the Trailer Coach Manu- 
facturers Assn., and a_ get- 
together of engineers under aus- 


(Continued on Page 2, Col. 1) 





Increased Buying Reported 
By Various Local Shows 


stimulus to car and truck sales in 
the various areas as well as on 


DETROIT.—Markedly increased 
sales, despite somewhat smaller 
crowds than a year ago, are re- 
ported from the automobile shows 
held in various cities the past 
week. 

More buyers and less onlookers 
was the rule at most of the shows, 
following similar experiences at 
the New York show which ended 
Wednesday. 

Surveys by ADWN staff corre- 
spondents in the various cities 
also revealed that the several 
shows were proving a strong 


the show floors. Following are 
roundup stories on the various 
shows as wired to ADN: 

From Washington, the report 
says: 

“Attendance good, public re- 
action good—that summarizes the 
Washington automobile show. 

“Notwithstanding the fact that 
the exhibit hall is not centrally 
located, crowds have been heavy. 
and built steadily from day to 

(Continued on Page 5, Col. 1) 





Chicago Show Aims at Reeords as Gates Open 
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Spectacular Stage Revue 
Banked on to Draw Crowds 


(Continued from Page 1) 


pices of the Society of Automo- 
tive Engineers, Chicago section. 

All roads led to the amphi- 
theatre Friday night with a pre- 
viewing of the show for the trade 
on the eve of the opening. Three 
days in advance of this event, the 
supply of tickets had been ex- 
hausted. The central arena seats 
12,000, and more than that many 
admission cards had been printed 
for use of factory men, distribu- 
tors, dealers, their families and 
those in allied industries. Show 
headquarters was fairly swamped 
with orders, and this was in- 


Doors to Swing 
Open on Detroit’s 


37th Show Today 


DETROIT.—With the snipping 
of a ribbon across the doors of 
Convention Hall here today by 
“the grandmother of the automo- 
bile industry,” the 37th annual 
Detroit automobile show will be 
under way. Eighteen car and 
truck makers will have exhibits. 

The “grandmother” is Mrs. H. 
J. Downey, 94, whose enthusiasm 
for the automobile began back in 
the nineties in Lansing’s famed 
Hotel Downey, where many of 
the industry’s early plans were 
sketched on tablecloths. Her fam- 
ily has been closely associated 
with automobile building. Mem- 
bers of her family were founders 
and organizers of Reo and Olds 
and were linked with General 
Motors. Downey and William C. 
Durant married sisters. 

The show was preceded Friday 
night by a preview which was 
attended by several hundred mo- 
tor executives, members of the 
press, socialites, and city and 
state officials. 

Coincidental with the preview- 
ing, representatives of Ford, Gen- 
eral Motors and Chrysler spoke 
over station WWJ, and. ex- 
pressed satisfaction with the mo- 
tor outlook for 1938. H. H. Shu- 
art, manager of the Detroit show 
for nearly a quarter of a century, 
discussed the early automobile 
shows. 

Also present at the broadcast 
were the winners of the Detroit 
News automobile-purchase-survey 
contest, which showed that in the 
average Detroit home the man 
has a bare edge as the deciding 
factor in the purchase of a car. 
The percentages were: men, 42 
per cent; women, 37 per cent, and 
compromise, 21 per cent. 








terpreted as a happy omen for} 


the success of the show. 


Throughout this week, the task | 





Chicago Show Calendar 


Saturday, Nov. 6 


9 A.M.—Oldsmobile breakfast, 
9 A.M.—Pontiac breakfast, Blackstone Hotel. 
show, 


2 P.M.-11 P.M.—Automobile 
theatre. 


of installing scenic and electrical | 


effects was coupled with com-| 
scheme | 


pleting the decorative 
throughout the building. Nightly 


rehearsals occupied the producers | 
“Fashions of the — | 


of the 
revue. 


By way of schooling salesmen | 


in handling prospects, there was a 
succession of meetings last week | 
and this for every make of car. 
Also on the program were the| 
Chevrolet press party Tuesday 
night at the Palmer House, ad- 


dressed briefly by W. E. Holler, | 
vice-president in charge of sales, | 


and presided over by C. P. Fisken, 
director of advertising; and the 


Pontiac function to the same men | 


Wednesday afternoon and evening 
at the Blackstone. 


An augmented crew of artisans | 
and other workmen took over the | 


task of placing exhibits Friday. 
Moving exactly on schedule, all 
decorations were finished to make 
way for the displays, a number of 


which arrived by fast express 


from the New York show. 


11 A.M.-11 P.M.—Automobile 
theatre. 


Palmer House. 


International Amphi- 


Sunday, Nov. 7 


show, 


International Amphi- 


1:30 P.M.—Willys luncheon, dealers’ meeting, Hotel Stevens. 


Monday, Nov. 8 


9:30 A.M.—Ford-Zephyr press breakfast, Drake Hotel. 


11 A.M.-11 P.M.—Automobile show, 


theatre. 


International Amphi- 


12 Noon—Buick luncheon meeting, Knickerbocker Hotel. 
4 P.M.—General Motors reception, Chicago Club. 


4:30 P.M.—Studebaker press reception, Coliseum. 
6:45 P.M.—Society of Automotive Engineers, Chicago Section, 


dinner and meeting, Stock Yard Inn. 


theatre. 


Tuesday, Nov. 9 
11 A.M.-11 P.M.—Automobile show, 


International Amphi- 


11 A.M.—Graham meeting and luncheon, Hotel Stevens. 


11 A.M.—National Assn. of Sales Finance Companies, board 


meeting, Palmer House. 


12 Noon—Hupmobile luncheon meeting, Drake Hotel. 


The showmanship at this Chi- | 


cago 38th annual is more daring 
and theatrical than either of its 
two predecessors. The cars are 
presented differently and glorified 
in a new way through mag- 
nificent stage effects, beautiful 
women, and styles in native cos- | 
tumes, evening gowns and furs. 


De Soto Reports 
Heavy Orders 


From Dealers 


NEW YORK.—Dealer orders | 
for the new 1938 De Soto, received 
from all parts of the country, are | 
double what they were at this} 
time last year, Byron C. Foy, pres- | 
ident of the De Soto division of | 
the Chrysler Corp. revealed this | 
week. 

At the same time, shipments | 
from the factory in Detroit for | 
the month of October are more 
than 100 per cent ahead of the} 
same period a year ago, Foy | 


stated. | 


“De Soto closed its series of 


dealer meetings just prior to the | 


mobile Show. Twenty-seven meet- 
ings were held and the attendance 
of dealers, salesmen and service 
representatives was the largest in 
the history of our company.’ 





AL RADERO, driver of the Dodge Goodwill Truck, tells a radio 
audience of his experiences piloting the first truck to make the trip 
between Ketchikan, Alaska, and Seattle, Washington, over the route 
of the suggested International Highway. Next to him, left to right: 
Dora Kerr, candidate for the title Miss Alaska; Dan Beck, Dodge re- 
gional manager; Sid Peterson, Ketchikan Dodge dealer who “stowed 
away” on the truck for the ride, and John Cates, member of the 
truck party. The Alaska-to-Seattle trip is part of Dodge’s Alaska-to- 
New York excursion, designed to demonstrate the feasibility of a 


truck route to the Far North, 


12 Noon—Pontiac luncheon meeting, Drake Hotel. 
6:30 P.M.—Chevrolet dinner meeting, Palmer House. 


Wednesday, Nov. 10 


11 A.M.-11 P.M.—Automobile show, 


theatre. 


International Amphi-- 


11 A.M.—American Finance Conference convention, Palmer 


House. 


6:30 P.M.—Dodge dinner meeting for press, Blackstone Hotel. 


Thursday, Nov. 11 


11 A.M.-11 P.M.—Automobile show, 


theatre. 


International Amphi- 


11 A.M.—American Finance Conference convention, Palmer 
House; banquet at 6:30 P.M. 


Friday, 


11 A.M.-11 P.M.—Automobile show, 


theatre, 


Nov. 12 


International Amphi- 


Saturday, Nov. 13 


11 A.M.-11 P.M.—Automobile show, 


theatre. 


International Amphi- 








Hudson Oct. Shipments U P 
56 Per Cent Over Oct., ’36 


,especially those of the higher 
opening of the New York Auto-| frudson Motor Car Co. in October | | priced Hudson cars, have been an 


DETROIT. — Shipments of the 
| totaled 15,269 cars, a gain of 56 | 
er cent over the 9,782 cars 
shipped in October, 1936. October 
shipments consisted entirely of 
1938 models. The total shipments 
of 1937 models now completed 
were 122,791 cars. W. R. Tracy, 
vice-president in charge of sales 
stated that an earlier start this 
year on new model production was 
in part responsible for the large 
October increase. Production 
schedules for early November 
have been set at the October rate. 
Preliminary figures on United 
States retail sales of Hudson built 
cars of October show a gain of 
about 12 per cent over October of 
last year. Retail sales have shown 
a steady increase in recent weeks. 
Tracy stated that the general 
trend in the industry toward au- 
tomatic gear shifting has greatly 
improved Hudson’s sales pros- 
pects. Hudson introduced its se- 
lective automatic shifting trans- 
mission three years ago and al- 
ready has about 160,000 cars 
equipped with this device. 
Improvements in interiors, 


Inspection Begins 

HARRISBURG, Pa. (UTPS).— 
The first automobile inspection pe- 
riod under the new state motor 
vehicle code was started Nov. 1. 
Pennsylvania’s 2,500,000 motorists 
were warned that new stickers must 
be placed on their automobiles by 
some 8,000 inspection stations be- 
fore Jan. 31. 





important factor in 1938 sales re- 
sults in 1938 models to date, ac- 
cording to Tracy, who also said 
that sales of the higher priced 
Hudson cars were representing a 
larger proportion of the company’s 
business than was the case last 
year. 


All ASF Officers 
Are Re-Elected 
At Show Meeting 


NEW YORK.— Officers and 
members of the operating com- 
mittee of the Automotive Safety 
Foundation were unanimously 
|elected at the annual meeting of 
the foundation’s board of trustees 
| held in conjunction with the Na- 
| tional Automobile Show. 

Officers re-elected were: presi- 
dent, Paul G. Hoffman, president 
|of the Studebaker Corp.; vice- 
president, C. C. Carlton, president, 
Automotive Parts and Equipment 
Manufacturers; vice-president, F. 
|B. Davis jr., president, U. S. Rub- 
ber Co.; vice-president, A. O. Dietz, 
president, Commercial Investment 
| Trust; secretary-treasurer, Byron 
C. Foy, president, De Soto Motor 
|Corp.; assistant treasurer, Alfred 
| Reeves, vice-president and gen- 
eral manager, Automobile Manu- 
|facturers’ Assn., and _ director, 
Norman Damon. 

The operating committee in- 
cludes the officers and Lee J. 
Eastman, president, Packard Mo- 
tor Car Co. of New York; D. C. 
Fenner, vice-president, Mack 
Bros. Motor Car Co.; R. P. Fohey, 
secretary, Chrysler Corp.; Paul 
W. Garrett, director of public re- 
| lations, General Motors Corp.; J. 
E. Otis jr., president, Stewart- 
Warner Corp.; Robert P. Page jr., 
president, the Autocar Co.; C. O. 
Skinner, executive secretary of the 
Automotive Parts & Equipment 
Manufacturers. 

The trustees also approved the 
program for the forthcoming year 
under which the Automotive 
Safety Foundation will carry for- 
ward the highway safety efforts 
of the manufacturers of vehicles, 
parts, and tires, and the finance 
companies in the industry. 


Shippers to Study 


Freight Measures 


CHICAGO.—The annual meet- 
ing of the National Industrial 
Traffic League, a national ship- 
pers’ organization, will be held at 
the Palmer House, Nov. 18-19, 
with all indications pointing to a 
record attendance of industrial 
traffic men from all parts of the 
country. 

The occasion will mark the thir- 
tieth anniversary of the founding 
of the League and in celebration 
of this event plans have been 
made by the committee on ar- 
rangements for an outstanding 
program. 





Each gallon of gasoline burned in 
a motor car requires a room 10 feet 
square and 12 feet high, full of air 
to mix with it correctly to aid com- 
bustion. 





“TERRY HUDSON” says he doesn’t like to be a “dummy,” but 
wishes he was holding his partner’s hand in this little game of bridge 


played at the New York show. 
the Hudson eight touring sedan. 


The table is standard equipment in 





is. Dealers 
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Put Faith in Amended Licensin 


Fair Trade Practice Act 


Now Believed U nnecessary 


(Continued from Page 1) 


made more stringent for the 
dealer himself and the powers of 
the commission have been in- 
creased in order to give it better 
control over conditions affecting 
the trade within the state. While 
the whole program is admittedly 
experimental, dealers are gen- 
erally of the opinion that it 
forms a_ starting point from 
which a program of far-seeing 
regulations can be developed with 
fairness to all parties concerned. 

Given these broader powers it 
is generally felt that the need for 
a fair trade practice code is 
eliminated. Decision, however, 
rests in the hands of a com- 
mittee appointed to study the 
situation and determine whether 
or not the code is needed. Its find- 
ing will be submitted to the deal- 
ers of the state before final action 
is taken. Under the new fair trade | 
act, codes are voluntary. Any! 





group of five or more members 
of any trade, however, may pe- 
tition for a code and proof that 
50 per cent or more of the entire 
trade is opposed to the petition 


is required to block the right of | 


the petitioners to establish 
code. It 
than 50 per cent at the present 
time would oppose establishment 
of a code under new act. 

During the Wednesday morning 
sessions the dealers were 
dressed by Edward Peyton, mar- 
ket analyist from Cleveland, who 
predicted an improvement 
business conditions early next 


a | 
is believed that more | 


ad- | 


in | 


year, but warned dealers that the | 


flood 


demand of the past few} 


years which had backed up dur- | 


ing the depression had spent its 
force and that selling effort would 
be required to a greater extent 
next year than in 1937. He at- 


tributed the present slowness in | 


SMILES SEEMED THE ORDER of the day at the meeting of the 
Wisconsin Automotive Trades Assn. at Green Bay, Wis., Wednesday. 
In the top picture, left to right, are: Frank Bixby, one of the three 


commissioners in the banking department which administers the | 
dealer license law; Ed. Payton, market analyst, Cleveland, O. Second | 
picture, left to right are: Directors Harold Hornburg, Ford, Hart- | 


land; W. C. Dicke, Manitowoc; J. B. King, Chevrolet, Milwaukee; 
Read Widrig, De Soto-Plymouth, Milwaukee. Lower picture, left to 


right: James Stathas, Dodge-Plymouth, Green Bay host; Clifford | 
C. Martin, mgr., Brown County | 


Wall, Oldsmobile, Green Bay; D. 
Dealers Assn. 


® 
| 
| 
| 
| 


nsing Law 


ons 


DIRECTORS EAT AT THE WATA meeting in Green Bay, Wis. Left to right at the left of the table 


are: R. J. Everhart, Ford, White 


Water; Ralph Sar’s, Ford, Beloit; Read Widrig, De Soto-Plymouth, 


Milwaukee ; Peter Portman, Ford, Wausau; A. L. Zembrosky, Milwaukee, Head table, left to right: J. 
B. King, Chevrolet, Milwaukee; Ralph Hult, retiringpresident, WATA, Chevrolet, Madison; Frank Apple- 


gate, new president, Nash, Racine 


; W. C. Dicke, Manitowoc; Louis Milan, secretary. Right side of table, 


| front to back: F. O. Parlow, Ford, Manitowoc; R. M. Hansen, Ford, West Bend; Harold O. Hornburg, 
| Ford, Hartland; A. E. Rogers, Dodge, Chippewa Falls and Eau Claire; F, A. Bigler, Chevrolet-Buick, 





| and 
| criticized 





| cost of necessities such 


chase 


| 
a 
| tive 


Chippewa Falls. 


| demand for cars, which has been 
to the fact that | 
as food, | 


felt generally, 


clothing and rents had risen out | 


of proportion to the increase in 
earnings of individuals. He pointed 


| out that it is not truly a buyers’ 
| strike 


but merely a_ condition 
where necessities require so much 
of the earner’s income 


that he| 


has little left with which to pur- | 


non-necessities. 


Peyton urged dealers to estab- 


| lish their own financing units in 


order to handle the time pay- 
ments themselves on the cars 
they sell and retain the finance 
profits. He charged that the re- 
cent campaign against 


credit terms was aimed at 


long | : 


dis- | 


couraging banks from extending | 


money dealers to finance their 
credit operations. He did not, 
however, discuss the basic sound- 
ness of long time credit exten- 
sion. 


Pointing out that it is essential | 
to any businessman to know who} 
his prospects are, where they are | 


they buy, Peyton 


the recent 


when 


measure | 


adopted in Wisconsin which bars | 


| the publication of new car reg- 


istrations within the state. Later 
in the day the association passed 
resolution ordering the execu- 
committee to study the 
situation and determine whether 
or not the law which has now 
been in effect since July 1, this 
year, has proved helpful to deal- 
ers or harmful. The executive 


committee is to report back be-| 


fore the legislature convenes 


in | 


January as to whether the law| 


should be continued or repealed. 

During the afternoon session 
Wednesday, Senator Ingram, 
sponsor of the dealer license law 
and now its administrator in the 
state, outlined workings of the 
amended act. He declared that 
under his administration the act 
in no sense would be used as 
punitive measure but rather as a 
means of eliminating difficulties 


(Continued on Page 4, Col. 4) 


In an effort to obtain first 
hand information regarding 
the application and opera- 
tion of the Wisconsin deal- ' 
ers license law, ADN sent 
its managing editor, Wil- 
liam C. Callahan, to Green 
Bay to attend the meeting 
of the Wisconsin Automo- 
tive Trades Assn. An an- 
alysis of the law, the 
reaction of dealers inter- 
viewed, ADN’s opinion of 
the law, its workability and 
fairness will be presented 
in a later issue, following a 
more complete study of all 
its ramifications. 


GREEN BAY DEALERS played host to the guests of honor. Top 
picture, left to right, Antone Schmitz, Buick, Green Bay; Sen. Ingram, 
| Sponsor of licensing act. Second picture, left to right, seated, R. F. 
| Schmitz, Bu'ck, Green Bay; R. F. Ware, Hudson, Green Bay; Ed. Van 
| Drisse, Ford, Green Bay; Frank Ruth, Studebaker, Green Bay. Lower 
picture, left to right, Jos. Van Drisse, Ford-Lincoln, Green Bay; H. J. 
Wichern, banking commission; Henry O. Showalter, West Bend, 
assemblyman; Alvin Handrich, Manana, assemblyman, 








Cameron Reveals Records 


On Older Men Still Working| 


it | 


DETROIT.—Citing modern in- 
dustry’s aid in extending em- 
ployes’ average working life to be- 
yond 50, William J. Cameron, of 
the Ford Motor Co., in a radio 
address this week revealed statis- 
tics showing the gradual increase 
in employment of persons 40 years 
of age and older. 

Denying that industry discards 
its workers after 40, Cameron bol- 
stered his assertion with census 
statistics showing that 20 per cent 
of all employes in 1900 were 45 to 
65 years old, whereas in 1930 that 
class comprised 25.4 per cent of all 
those employed. The age group 
40-65 in 1900 comprised 23 per 
cent of all employes; in 1930, 35 
per cent, Cameron said. 

“A few years ago, this question 


of age and jobs” did ‘not exist,” 


IHC Will Build 
$2,000,000 Plant 


Near Melbourne 


CHICAGO.—Prompted by grow- 
ing Australian restrictions on 
American products, International 
Harvester Co. this week an- 
nounced it will build a $2,000,000 
manufacturing plant near Mel- 
bourne. The new factory will be 
located on a 75-acre tract just 


|pervision and the 


| cessities 





outside Melbourne’s city limits. 


IHC officials pointed out that} 
the increasing duties and quotas} 
in Australia made it necessary for 
the company to make this move 
in order to protect its business in| 
that country. Manufacture of} 
parts and certain smaller machin- | 
ery in Australia will make it more | 
economical to bring into that | 
country other machinery which | 
THC will continue to manufacture | 
here for export, it was said. 

The new plant will be built and 
operated by the _ International | 
Harvester Co. of Australia, Pty.,| 
Ltd., the Australian affiliate of | 
International Harvester Co. which 
heretofore has been a sales dis-| 
tributor and servicing agency. 

Approximately 450 men will be 
employed, and it is expected to 
have the plant in operation “some- 
time next year.” 

Another reason for the con- 
struction of the plant as listed by 
the company was: “Australian 
agriculture requires many special 
types of machinery peculiar to 
that country which it is difficult 
to manufacture economically in 
the United States in small volume. 

“Still another factor is the great 
distance of Australia from Ameri- 
can farm machinery centers and 
the resultant freight charges piled 
up by long distance transporta- 
tion.” 


Mich. Sales Tax 


Collections Rise 


LANSING.—Retail business in 
Michigan is continuing a steady 
climb, according to sales tax col- 
lections for October announced by 
Draper Allen, managing director 
of the state board of tax admin- 
istration. 

October collections were $4,951,- 
365 as compared with $4,730,768 
for September. The October re- 
ceipts this year were more than 
$750,000 higher than the same 


‘Market ‘Beeline 





month a year ago when collections 
amounted to $4,191,929.42. 

During the first ten months of 
1937 the state derived $48,328,341.60 
from the sales tax, a gain of more 
than $7,000,000 over the same 
period in 1936. Last year’s collec- 
tions from January to October 


AUTOMOTIVE DAILY NEWS, SATURDAY, NOVEMBER 6, 1937 


Industry's - s Aid in Extending ‘Work Life’ is Cited 


Cameron said. “What makes 
prominent now? 

“Well, more persons live longer 
than formerly and our older men 
are younger than they used to be. 
People not only live longer, they 
age more slowly. 

“There are many reasons for 
this. As a people we live more 
wisely than we did. Public health 
is better protected. The national 
diet is better balanced. We clothe 
ourselves more hygienically. Our 
houses are more sanitary. The in- 
terests of our mental life have 
broadened and taken on variety. 

“A large share of the responsi- 
bility for creating this problem 
must be laid at the door of in- 





dustry. A generation or two ago, | 
when workers were under much} 
longer and heavier strains, every- | 
body—not the factory worker| 
only—eveybody at 50 was pretty) 
well used up. 

“But by lifting the burden off | 
men and putting it on machines; | 


creation of | 
healthful working conditions; 
reducing the work-day a third| 
and the work-week 44 per cent; | 
by doubling and trebling wages 
and lifting the standard of living, | 
and doing these things of its own} 
initiative, in obedience to the ne- 
of its own progress, 
modern industry has helped to 
preserve the prime of average 


| working life to 50 and beyond. 


“If industry wore out men as 
cruelly and as rapidly as unin- 
formed literary and political crit- 
ics say it does, there would not be 
today any problem of older men 
looking for work. Industry itself 
has helped to create this condi- 


‘Heavy 





tion by lengthening the period of 
employability.” 


| months ended Nov. 1, retail sales 


Held ‘Overdone’ 
By Bank Survey 


NEW YORK.—The stock mar- 
ket, in its fall recession, has over- 
done its decline and has spread 
“unjustified pessimism,” it is de- 
clared in the monthly review of 
National City Bank of New York. 

“There is no _ evidence that 
business sentiment is demoralized; 
that business men are conducting 
their affairs with less energy and 
application; or that any significant 
number fear a return to 1932 con- 
ditions,” the survey states. 

“On the contrary,” it added, “the 
most common sentiment is that 
the stock market, perhaps for 





technical reasons within itself, has 


NEW COUPE IS ADDED to the Hupmobile line for 1938. Graceful length of line features all of 
the new Hupp units. The ‘Hupp six- ~cylinder model is claimed to be the biggest six now being marketed. 


| Wis. Dealers Place Faith 


In Amended Licensing Law 


(Continued from Page 3) 


joverdone its decline and spread | 
an unjustified pessimism. The re-| 
action of most business men has 
been to shorten up inventories and 
wait until the situation is clearer, | 
but this policy is adopted out of | 


|by special attention to safety, |COommon prudence and aan | 
lighting, ventilation, medical su-|0f the slackening now occurring, 


rather than any belief that a ma- 


by | jor a has — 


y Orders 
Are Reported by 
Cadillac-LaSalle | 


DETROIT.—D. E. Ahrens, 
Cadillac- LaSalle general sales 
manager, announces that 11,000) 
orders have been received since | 
the latest series of cars were dis- 
played to dealers. 

Retail sales for the 12 months 
ended Nov. 1, Ahrens reported, 
not only far outdistanced the 
previous year but broke the 
by 11 per cent. During the 12 
reached 45,585. The 1928 model 
set the earlier record of 40,965 
cars. 

“Another encouraging factor of 
the 1938 market outlook is that 
Cadillac-LaSalle dealers are in 
excellent shape to take advantage 
of the demand for new models,” 
Ahrens declared. “No cleanup of 
old models has been necessary, | 
yet the stock of 1937 cars on 
hand averages only a small frac- 
tion above one car per dealer.” 





|opinion the basic conditions 


Million Licensed 


ST. PAUL, Minn.—Minnesota now | 
has 1,110,076 persons licensed to 


| operate motor vehicles, according to| 


Gil W. Carmichael, director of the 
drivers’ license division of the Minne- 
sota highway department. 


HUDSON Fe 


with which the trade 


he had received excellent co- 
operation from a number of car 
manufacturers and expressed his 


| opinion that the law in the long) cine, 


is now| 
faced. He declared that already | 


years followed by a slight re- 
cession in the third year. 

During the afternoon session 
the association elected Frank 
Applegate, Nash dealer from Ra- 
as president to succeed 


run would lift the calibre of/Raiph Hult, Chevrolet, Madison, 


dealers throughout the state, 


eliminate disastrous cross selling | 
too | 


and the establishment of 
many dealerships within a com- 
munity in relation to the sales 
potential of the community. 

The senator made an im- 
passioned plea to all dealers to 
become members of the state as- 
sociation. He pointed out that 
with 2,400 dealers now licensed in 


the state only 400 to 500 were | 


members of the state association. 


| Only through active membership 


| former record volume for a model | in such groups, he declared, could 


the will and desires of all dealers 
be made clear to the commission. 

James Dalton, editor of Motor, 
declared that while he was more 
or less cautious of all legislation, 
due to the fact that it can easily 
become a political football and 
also that there is always the 
danger of becoming over-regu- 
lated, he felt that the new 
license law might prove a step in 
the right direction and only time 
and application can prove 


that despite the current concern 
over immediate business in his 
in 
the country are sound and only 
courage is needed to continue 
forward. He expressed the opinion 
that sales in 1938 will be down 
from 1937 but pointed out that 
normally automobile sales have 
followed the trend of two strong 


|and Equipment 


its | 
value or harm. Dalton declared | 





who has served for three years. 
Louis Milan is»continued as sec- 
retary. 


Parts Shipments 
In Sept. Rise 8% 
Over Aug. Total 


NEW YORK.—September ship- 


| ments, according to manufacturer 


members reporting to the Motor 
Manufacturers 
Assn., remained steady in replace- 
ment parts but rose in all other 
branches, bringing the grand in- 
dex up several points above Au- 
gust. All indices continued to be 
above those reported for the cor- 
responding period of last year. 


The grand index for all 
branches of the industry in Sep- 
tember rose to 149 per cent of the 
January 1925 base as compared 
with 141 per cent for August and 
114 per cent for September 1936. 


Shipments to vehicle manu- 
facturers for original equipment 
in September advanced to 149 per 
cent of the base, which compares 
with the 140 per cent registered 
in August and 108 per cent for 
September last year. 

Service parts shipments. to 
wholesalers for September re- 
mained the same as the August 
index—164 per cent. In September 
1936 the index stood at 153 per 
cent. 

Accessories shipments to whole- 
salers in September gained 10 
points, standing at 128 per cent of 
the base index, which can be 
compared with 118 per cent for 
August and 98 per cent in Sep- 
tember 1936. 

Service equipment shipments to 
wholesalers in September rose to 
148 per cent of the base as com- 
pared with 131 per cent in Au- 
gust and 105 per cent in Sep- 
tember 1936. 


Work Resumed 


KENT, O.—Twin Coach employes 
returned to their jobs here Nov. 1, 
officials of the bus manufacturing 
concern announced. Both shifts re- 
ported for work although all men 
will not return to work immediately. 
Other workers will be added as soon 
as conditions warrant. The plant 
closed two weeks ago due to lack of 
specifications for orders on hand and 
because of lack of material needed 


OUTSTANDING SALES RECORDS during September and October won these Hudson dealers trips 
to the New York show. The dealers are members of the Aaron De Roy Motor Car organization, Hudson 
distributor for lower Michigan. Shown at the Hudson booth at the Palace are, left to right, back row: 
E. L. Hill, Hillsdale; C. Bebout, Rochester; A. Longnecker, Ypsilanti; G. Schaefer, Detroit; Elmer Klump, 
Detroit; Otto Erish, Roseville; Roy Hildreth, Detroit. Left to right, front row: V. Almas, Detroit; James 
F. Golds, wholesale manager Aaron De Roy, Detroit; W. A. Mortensen, president; Jack Stone, vice-presi- 


dent, and Roscoe West, Detroit. 


inclusive were $41,275,600. 

The Detroit office collected $2,- 
254,447 of the October total and 
has produced $21,613,261 since the 
first of the year as compared with 
a total of $17,980,431.61 for the first 
ten months of 1936. 


in the construction of buses, officials 
of the company asserted. 


To feel the pulse of the industry, 





consistent reading ef Automotive 
Daily News is a necessity. 





day. On this score, show officials 
are well satisfied. Likewise, ex- 
hibiting dealers are much encour- | 
aged at the volume of business 
being done at the show. 

“Leading dealers report that 
show visitors are interested in the 
detailed changes made in the new 
cars, both from the standpoint of 
operation and appearance. Price 
increases do not appear to be a 
stumbling block to sales and most 
potential buyers seem satisfied 
that the new cars still represent 
the biggest dollar’s worth in auto- | 
motive history.” 


Boston 

“Bitterest mayoralty fight in 25 
years kept attendance down first | 
three days, then jumped rapidly. 

“Sales average higher, giving | 
more evidence of buyers in mar- 
ket for new cars. Dealers feel 
smaller atendance first few days 
aided in closing sales. They expect | 
increased business rest of the 
year, and all feel satisfied with 
results.” 


Los Angeles 
“Although attendance is under 
a @ year ago and _sales lagging 


Chrysler Corp.’s 
Millionth Unit 
In 37 Completed 


DETROIT.—Chrysler Corp. this | 
week completed its 1,000,000th car | 
for the year 1937, thereby better- | 
ing its 1936 record by six weeks. | 

The 1,000,000th car came off the 
assembly line Wednesday in the 
presence of K. T. Keller, presi- 
dent, and J. E. Fields, vice-presi- 
dent of Chrysler Corp., and D. S. 
Eddins, president, H. G. Moock 
and P. C. Sauerbray, vice-presi- 
dents of the Plymouth Motor 
Corp. 

By manufacturing 1,000,000 
Plymouth, Dodge, De Soto and 
Chrysler passenger cars, Plym- 
outh and Dodge commercial cars 
and Dodge trucks in 10 months, 
the corporation has exceeded all 
its previous 10 months’ produc- 
tion records. 

Production of the corporation’s 
passenger cars and commercial 
vehicles for the first 10 months of 
this year exceeded those for the 
same period last year by approxi- 
mately 20 per cent. 


Chrysler Corp. Gives 
Charity Fund $75,000 
DETROIT.—The Chrysler Corp. 
this week gave $75,000 to the 
Detroit Community Fund. 
This year’s goal for the Com- 
munity Fund has been set at 
$2,500,000. 
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Increased Buying Reported from Local Shows 


Attendance Under 1936 
But Dealers Optimistic 


(Continued from Page 1) 


somewhat in the low and medium 
price classes, 
Los Angeles show report there 


are more cars being sold per per- | 


Ts 


exhibitors at the| 


son attending the show than ever | 


before. Noticeable increase in 


sales of higher-priced cars.” 


San Francisco 

“Although off to a slow start, 
attendance 
show picked up near the close of 
the week to approximate 
year’s mark. 


“Reports indicate fewer sales 


| have been made, but dealers are | 


| optimistic and public reaction in- 
| dicates favorable outlook for 1938 
| models.” 


| Cincinnati 
“While attendance at the Cin- 
| cinnati automobile show, which 


— last Sunday, is about 25 


last | 


at the San Francisco | 


| 


|per cent off from last year, ex-| 


hibitors report that those coming | 
to the show are interested in pur- | 


chasing 1938 models. 
“General 
;ness here is good and with its 
| diversity of trade, Cincinnati re- 
tains a pretty even keel. It 
generally agreed that the show is 
}not held at the opportune time 
for a real judgment of what the! 
future holds for sales.” 


Toledo 


“Attendance at the Toledo show 
was average, with buyers much 
in evidence. 

“While sales were not up to last 
year, a great many prospects 
were obtained by dealers, and the 
concensus of opinion is that this 
year’s show is a success.” 


Studebaker Sales 


Jump in Canada 


WALKERVILLE, Ont.—Factory 
sales of Studebaker passenger 
cars and trucks during October 
were higher than any other simi- 
lar month in the company’s his- 
tory excepting two, according to a 
statement released by D. C. Gas- 
kin, sales manager of the Stude- 
baker Corp. of Canada, Ltd. 

“The 1938 passenger cars which 
were introduced at the Canadian 
National Exhibition slightly more 
than two months ago,” stated 
Gaskin, “have been very well re- 
ceived by Studebaker dealers and 
the buying public throughout 
Canada. Substantial reorders have 
come through from all points and 
we are experiencing difficulty in 
promptly shipping cars to the 
dealers. Our dealers have re- 
ported to us that their new own- 
ers are overwhelmingly pleased 
with the 1938 models and pros- 
pects are showing a greater in- 
terest than ever before. 

“Factory sales of all 


Stude- 
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CHRYSLER CORP.’S MILLIONTH car this year, a 1938 Plymouth, 
was produced Wednesday, six weeks earlier than last year. K. T. 


Keller, left, president of Chrysler, 


and J. E. Fields, executive vice- 


president, inspect the car as it comes off the line. 


merchandising _ busi- | 


is | 


8 
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ONE OF THE LEADING ATTRACTIONS of the National Automobile Show was Studebaker’s dis- 
| play car with a removable top. Photo taken at show’s opening as news reel cameramen recorded features 


of the Palace’s attractions, 


baker units for the first 10 
months of this year are running 
26.1 per cent ahead of the same 
period in 1936. According to 
available statistics this increase 
is substantially greater than that 
being shown by the industry as 
a whole and is indicative of the 
improved sales Studebaker prod- 
ucts have experienced in the past 
several months.” 


Oldsmobile Sales 
Up 10 Per Centin 
First 10 Months 


LANSING.—Retail sales of Olds- 
mobile sixes and eights during the 


first 10 months of this year were | 


more than 10 per cent above the 
first 10 months of 1936, it is re- 


ported by D. E. Ralston, Oldsmo- | 


bile general sales manager. 

This year a total of 
Oldsmobiles were delivered by 
Oct. 31, as compared with 152,039 
units during the same period of 
1936. 

Sales for the last 10 days of 
October, 1937, were more than 
eight times as many as during 
the same 10-day period of 
while sales for the entire month 
this year totaled four times as 
many as in 1936. 


Business Outlook 
Bright in Ohio 
For Rest of 1937 


TOLEDO.—Outlook for general 
business in the last two months of 
1937 in northwestern Ohio ap- 
pears good. 

Dollar volume of business in 
October was $133,302,200, which is 
10 per cent above the same month 
last year. Agricultural income in 
this part of Ohio is substantially 
higher than in recent years, and 
country merchants report good 


| trade. 

New car registrations in Toledo | 
are considerably above last year | 
and show only a slight decline | 








from the previous month. 

Despite layoffs for adjustment 
in the automotive parts industry, 
industrial employment at the be- 
ginning of the month is 
cent better than a year ago. 
consumption also shows 
over the 
year ago. 


a gain 


Outlook Encouraging 

BOSTON .—Everything has started 
off well for the 19388 year in New 
England, 


Canada’s National Show 


By WARREN B. HASTINGS 
Staff Correspondent, ADN 


TORONTO.—With 30 makes of 


display, Canada’s national motor 


show swings open its doors Satur- 


day in Automotive building for an 
eight-day run. Formal opening is 
set for 9 p.m. Saturday, with Col. 
Herbert A. Bruce, Ontario’s lieu- 


tenant-governor, doing the honors. | 


With 1938 selling prospects 
bright, this year’s show will be 


far. Last year’s spectacular set- 
tings have been replaced by new 





167,413 | 


1936, | 


and more costly properties. Aux- 
iliary attractions in connection 
with the national show include a 
fashion show and a floor show on 
the promenade deck night club. 

Next Tuesday night the annual 
show dinner of the Canadian 
Automobile Chamber of Com- 
merce, which sponsors the na- 
tional show, will be held in the 
Royal York Hotel. 

Among leaders of the automo- 
tive industry, who have accepted 
invitations to be present, are 
William S. Knudsen, president, 
and Richard H. Grant, vice- 
president of General Motors; K. T. 
Keller, Chrysler president; Ward 
M. Canaday, board chairman, 
Willys-Overland; Paul G. Hoff- 
man, president of Studebaker; F. 
R. Valpey, general sales manager, 
Graham; Al _ Reeves, general 
manager of Automobile Manufac- 
turers Assn.; A. E. Barit, presi- 
dent of Hudson; W. A. McDonald, 
director of sales, Hupmobile. 

In addition to the 
shown at the New York show, the 
Canadian exposition will also dis- 


play the English Austin, the Ban- | 
tam, Ford, Jaguar, Lincoln, Lin-| 


coln-Zephyr, English S.S. and the 


4.5 per | 
Power | 


previous month and a| 


says the Cadillac Automo- | 


bile Co. of Boston. Business in sight | 


is ahead of last year, and the servic- | 


ing business as well as sales of | 
Cadillac cars are way ahead of last | 
year. The condition of the stock 
market is not so much of a factor in 
automobile sales through New Eng- 
land as in some other parts of the 
country. 


American and foreign cars on} 


the most elaborate staged thus| 


22 makes} 


Opens Eight-Day Stand 


| Standard. Show manager is J. L. 
Stewart, general manager of the 
Canadian Automobile Chamber of 
Commerce. 


Ford Expansion 
Under Way With 
Huge Steel Order 


DEARBORN.—As part of a 
$40,000,000 expansion program in 
the River Rouge plant, the Ford 
Motor Co. this week awarded 
contracts for 45,000 tons of steel 
to be used in constructing the 
first building in expansion. 

Of the total award, one order 
called for 25,000 tons of struc- 
tural steel; the other for 20,000 
tons of steel piling, said to be 
one of the largest single orders 
ever placed for piling. Contract 
for the driving of 20,000 tons of 
steel piling was also let Wednes- 
day. 

Pile-driving is scheduled to 
start within the next two or three 
weeks. Delivery of structural 
steel will be made in three or 
four months. 

Selection of steel piling repre- 
sents the first major use of this 


| material in foundation construc- 


tion at the Rouge plant. Piles are 
| to be driven as deep as 105 feet to 
hard strata for supporting heavy 
ms achinery. 

Minn. Roads Improved 

ST. PAUL, Minn.— Construction 
of 123 miles of federal aid highways 
in Minnesota was completed between 
July 1 and Sept. 30, representing an 
expenditure of $1,228,319 of federal 
funds, almost half of the total cost 
of $2,474,120, the state highway de- 
partment reported this week. 





COMMEMORATING THE 40th anniversary of the first diesel, 


| figures in the motor industry attend a show-time luncheon given by 


| Alfred P. Sloan jr., GM chairman. 


Among those present, left to right: 


Thomas B. Baker, director of traffic, E. I. duPont de Nemours & Co.; 


Henry T. Ewald, president of Campbell-Ewald Co.; 


eS ea ee 


general manager, Linden division of GM., and Gardner Cobb, sale 


section of GM. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and 80 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged oan" = — 
the dissemination of which is timely, 
13TH YEAR authentic and of value—(ADN 6-10-1933) 
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Wisconsin—A Laboratory 


oo G the past few years Wisconsin has become more 
and more prominent in the national automotive pic- 
ture because of efforts among dealers to correct ills within 
the automobile retailing trade through legislation. While 
ADN has been, and still is, dubious about the value of 
regulation as a palliative for business ills, there can be 
little question that among dealers, both in Wisconsin and 
in other states, there are many who believe that the basic 
troubles arise from influences outside the dealer’s control 
and therefore can be cured only by some outside agency. 


Chief dealer complaints are so well known that their | 
repetition seems trite. They are, briefly, alleged factory 
pressure to move new cars; appointment of so many deal- | 
ers for this purpose that the market potential is not suf- 
ficient to permit all dealers to make profit. This creates 
cross-selling, overbidding on used cars, discounts open or 
hidden, with the most serious competition coming from 
brother dealers handling a same line. 


Convinced that they cannot control this situation among | 
themselves, dealers in Wisconsin are turning to a pro- 
gram of state regulation, admittedly experimental, which 
they believe will bring the relief they seek. How well it| 
will work will depend largely upon how correctly they have 
judged their basic ills and how necessary such legislation 
really is as a cure. 


The measure already drafted and in effect gives the| 
dealer almost the same unilateral protection which he 
charges the factory-dealer contracts have given the fac- | 
tories in the past. In this case, as in other cases, the suf- 
ficiency of the law will depend entirely upon the efficiency | 
of its administration. 


From our standpoint, we feel that Wisconsin, with its | 
legislature friendly to dealers, provides an excellent labo- 
ratory for testing the efficacy of control legislation since 
it has shown a willingness to modify laws which pinch. 
We would recommend that the industry as a whole watch 
this experiment closely since it is very likely to provide a 
positive cure for real ills or prove conclusively that the 
patient has been sick only in his own imagination. 


CIO Versus Detroit 


X-MAYORALTY candidate Patrick H. O’Brien, who 

previous to the election Tuesday exhorted labor to 
“seize the reins of government” for the CIO in Detroit, 
has been amply answered by the returns. In Detroit as in 
Akron and other alleged CIO strongholds all candidates 
of the union were overwhelmingly defeated. To us this 
reflects the irritation of the public to the absolute dis- 
regard of community interests shown by the CIO last 
spring. It should also bring home to government officials 
the fact that despite the brave claims of membership the 
CIO still is a minority party even in its most tauted 
strong spots. 
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By GEORGE M. SLOCUM 


HOW WAS Fromethe minute I} 
THE arrived back in De- 
SHOW? troit last Tuesday 
morning, my tele- 
phone has been jingling from in- 
quisitive friends who ask one} 
question “How was the New York 
show?” I have been asked by 
bankers, brokers and my barber. 
My experience is undoubtedly 
identical with that of everyone 
else who came back to Detroit. 
* * f 

NOW, WHAT these inquisitors 
mean by the questioning is “What 
barometer of 1938 sales was indi- 
cated by the interest of the public 
in the national automobile show?” 
To find an answer, I asked the 
same question of more experi- 
enced and capable observers than 
myself. I found the answer they 
were giving was so near the one 
I was dishing out that I can see 
no harm in printing it. 

* ok * 

FROM EVERY viewpoint, this 
year’s show in Grand Central 
Palace is the finest in decoration 
and display ever seen there. Al 
Reeves and his crowd are deserv- 
ing of great credit for the way 
they planned the display to give 
more room in the aisles and the 
improvement in lighting which 
revealed the new products to the | 
best advantage. The individual 
exhibits of the manufacturers 
showed more interesting features 
to the public, more thoughtful- 
ness in planning and a greater 
expenditure for attractiveness. 
The show is more complete and 
runs the gamut of interest from 
camping trailers to strange for- 
eign cars. Viewed from this angle 
the New York show of 1937 was 
bigger and better than any of the 
37 which have preceded it.” 

* * * 

THE ONLY TROUBLE with} 
this year’s show was that there | 
were not enough people who came | 
to see it. It is like saying, the 
operation was successful, but un- 
fortunately the patient died! Or} 
my horse would have won by a | 
nose if his nose had been only 
three inches longer! There were | 
certainly more manufacturers, | 


* 





| suppliers and media men in New| 


York this year than I ever have | 
seen before but although the ho-| 
tels were packed, the aisles of 
Grand Central were never too 
crowded with patrons to be un-| 
comfortable. Attendance figures | 
on the New York show was given 
as 270,000 this year against 300,000 
last year. That is not a long way 
last year set a high} 
record. Whether the 10 per cent | 
the show chairman admitted or} 
the 50 per cent which was com- 
mon rumor is correct, is any-| 
body’s guess. 
* * * 

NOW, THERE WERE any) 
number of alibis for poor attend-| 
ance to be had for the asking. 
Some said the show was too 
early. Others, that football games 
interfered. Too fine weather as 
well as bad weather was blamed 
for keeping the people away and 
of course, the stock market crash 
two weeks before the show did 
not help any. All of which, I will 
cheerfully admit are equally as 
good as the alibis we give our 
wives, when we arrive home in the 
wee, small hours. But I have my 
own opinion and I am going to 
stick to it: namely, that if the 
manufacturers keep up the race to 
announce their cars and have 
them publicly displayed from Sa- 
vannah to Seattle, weeks and 
even months ahead of the national 
show, the public is going to stop 
paying to see the gadgets and the 
living models which are the only 
new things they cannot see for the 
asking by walking into any show 
room! To prove this point con- 
clusively, it is a pretty well ac- 
cepted fact that both the General 
Motors and Chrysler shows with 
all their attractive features and 
free gates, were off in attendance 
proportionately with the main 
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Wisconsin—a Laboratory 


Car Show Dates 


| Akron, O.—Nov. 6-12. | 


Amarillo, Tex.—Dec. 5-9. | 
Baltimore—Nov. 13-20. 
Brooklyn, N. Y.—Nov. 6-13. 
Buffalo, N. Y.—Nov. 6-13. 
Chicago—Nov. 6-13. 
Cleveland—Nov. 13-20. 
Columbus, O.—Nov. 6-12. 
Denver—Nov. 15-20. 

Des Moines, Ia.—Nov. 8-13. 
Detroit—Nov. 6-13. 

Elmira, N. Y¥.—Nov. 15-20. 
Evanston, Ill—Nov. 8-13. 


Hartford, Conn.—Nov. 13-20. 
Houston, Tex.—Nov. 14-19. 
Indianapolis—Nov. 13-19. 
Jamaica, N. Y.—Nov. 13-20. 
Jersey City, N. J.—Nov. 8-13. 
Kansas City—Nov. 27-Dec. 4. 
Memphis—Nov. 8-13. 


COMING 


NOVEMBER 
4-13—London. Commercial Automobile Show. 
5- 9—Trenton, N. J. Automobile Show. 
6-1!—Omaha. Automobile Show. 
6-12—Akron, 0. Automobile Show. 
6-12—Columbus, 0. Automobile Show. 
6-12—Newark. Truck Show. 
6-13—Brooklyn, Automobile Show. 
6-13—Buffalo. Automobile Show. 
6-13—Chicago. Automobile Show. 


show. In contrast to this the Ford 
display, on Broadway, showing 
cars so new that not a living soul 
outside of the Ford organization 
in Detroit had seen them, was 





showing a daily turnstile of 25,000 
visitors, almost double that of last 
year. 

* * * 

THE NATIONAL SHOW is too 
valuable a publicity medium to 
even consider ever giving it up. 
Show week in New York is auto- 
mobile week across the country 
and if there were really new cars 
shown for the first time there, the 
newspapers, radio, movies and ev- 
ery form of media would be shout- 
ing their lungs out about the new 
products. As it is, I for one, in- 
terested in the future of this in- 
dustry, refuse to poke my head in 
the sand and believe the silly pub- 
licity the shows release annually, 
claiming bigger attendance which 





everybody, including the general | 
public, knows is a damned lie!—| 
G.M:S. 


Milwaukee—Nov. 17-24. 
*Minneapolis—Nov. 6-13. 
Newark, N. J.—Nov. 6-13. 
Newark—Truck Show, Nov. 6-12. 


| New Haven, Conn.—Nov. 15-20 


New Orleans—Dec., 11-13. 
Omaha—Nov. 6-11. 


| Peoria, Ill.—Dec. 1-5. 


Philadelphia—Nov. 6-13. 


| Pittsburgh—Nov. 6-13. 


Portland, Ore.—Nov. 14-21. 
Rochester, N. Y.—Nov. 13-20. 
St. Louis—Nov. 14-21. 


| Scranton, Pa.—Nov. 8-13. 


South Bend, Ind.—Nov. 10-14. 
Springfield, Mass.—Nov. 14-20. 


| Syracuse, N. Y.—Nov. 8-13. 
| Temple, Tex.—Nov. 7-11. 


*No St. Paul show: newspapers co-operating on 
Minneapolis exposition, 


EVENTS 


6-13—Detroit. Automobile Show. 
6-13—Minneapolis. Automobile Show. 
6-13—Newark, N. J. Automobile Show. 
6-13—Philadelphia. Automobile Show. 
6-13—Pittsburgh. Automobile Show. 
6-13—Toronto. Automobile Show. 
8-12—Memphis. Automobile Show. 
8-13—Des Moines, Automobile Show. 
8-13—Jersey City. Automobile Show. 
8-13—Scranton, Pa. Automobile Show. 
8-13—Syracuse, N. Y. Automobile Show. 
8-13—Evanston, Ill. Automobile Show. 
10-13—Trenton, N. J. Automobile Show. 
10-14—South Bend. Automobile Show. 
12-20—Glasgow. Scottish International 
mobile Exposition. 
13-19—Indianapolis. Automobile Show. 
13-20—Baitimore. Automobile Show. 
13-20—Hartford, Conn. Automobile Show. 
13-20—Jamaica, N. Y. Automobile Show. 
13-20—Rochester, N. Y. Automobile Show. 
13-20—Cleveland. Automobile Show. 
14-18—Houston, Tex. Automobile Show. 
14-206—Springfield, Mass. Automobile Show. 
14-21—St. Louis. Automobile Show. 
14-21—Portland, Ore. Automobile Show. 
15-18—Louisville, Ky. ATA Truck and Equip- 
ment Show. ATA convention. 
15-20—Eimira, N. Y. Automobile Show. 
15-20—Denver. Automobile Show. 
15-20—New Haven, Conn. Automobile Show. 
15-20—Ottawa, Automobile Show. 
17-24—-Milwaukee. Automobile Show. 
18-20—New York. Annual meeting of AAA. 
20-27—Montreal. Automobile Show. 
27-Dec. 4—Kansas City, Mo. Automobile Show. 
DECEMBER 
|- 5—Peoria, I11. Automobile Show. 
3- 4—Chicago. Motor and Equipment Whole- 
salers Assn. 
5- 9—Amarillo, Tex. Automobile Show. 
6-1!1—Chicago. ASI Show, Navy Pier. 
8-10—Flint, Mich. SAE National Production 
Meeting. 
11-13—New Orleans. Automobile Show. 
JANUARY 
17-21—Cleveland. American 
Assn. Conclave. 


Auto- 


Road Buitlders 





HELLO, BILL! I'M : fs DID YOU SAY “KNOCK*? | /{ THAT'S AN IDEA! 
| THINKING OF BUY- am mp )| | 1LL BET YOU DOLLARS (VE SEEN THE ADS 
INGA NEW CAR @ ? spf | | TO DOUGHNUTS ITS THE | | __ so tf You. | > 
LIKE YOURS! HOW iy | | GAS YOURE USING. You RECOMMEND IT...] 
DO YOU LIKE IT? y Awe TRY ETHYL AND THAT a 
‘a KNOCK WILL DISAPPEAR 
BEFORE YOUVE ROLLED 
ANOTHER MILE ! 


OH, ALL RIGHT... BUT SHE KNOCKS 
ON THE HILLS AND IN TRAFFIC 


SAY, BILL_ I'M STILL ON THE 

FENCE ABOUT THAT NEW HERE are two ways to stop a knock. One 
CAR! DOES YOURS RUN ANY is the “‘curbstone mechanic’s’’ method of 
BETTER NOW ? retarding the spark and pulling down perform- 
ance ... just wasting the high-compression 
snap and power that car manufacturers want 
their customers to have. 

The second method is the method endorsed 
by smart service managers all over the coun- 
try. They tell the customer to use Ethyl and 
set the spark for full performance. These men 
see to it that their customers get all the car 
they paid for. And they save themselves lis- 
tening to squawks about sluggishness, poor 
mileage and knocking. 

Remember— Ethyl contains more anti-knock 

‘d* the » heat re 
ILL SAY SHE DOES! THAT SERVICE fai” tants te bask aa 

ular grade gasoline. It’s 
MAN SURE HAD THE RIGHT DOPE! f ” | your insurance against 
WITH ETHYL SHES THE SMOOTHEST | fj / icicle isabel 
CAR (VE EVER DRIVEN... AND NO y Ethyl Gasoline Corpo- eae 
SIGN OF KNOCK! GO RIGHT AHEAD ' ration, New York City. {ree casoune 
AND BUY THAT CAR,JOE... AND ay ' aa *Containing tetraethyl lead 
REMEMBER TO USE ETHYL! : 


SMART SERVICE MANAGERS RECOMMEND ETHYL 
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Fy risco Used Car Sales, Stoeks Drop i in September 


Percentage of Loss Less; 


Average Sales Hits $279| 


SAN FRANCISCO. — Both in- 
ventory and sales of used cars 
underwent cuts here in Septem- 
ber, 
survey of the San Francisco Mo- 
tor Car Dealers’ Assn. Total 
value of sales reached the lowest 


Unions Ask Ruling | 
On ‘Closed Shop’ 


TRENTON, N. J.—New Jersey’s 
highest tribunal, the State Er- 
rors and Appeals Court, has been 
asked by 20 branches of the A.F. 
of L. and the C.I.O. to settle “once 
and for all” the present status in 
this state of a strike for a “closed 
shop.” 

The request was made in con- 
junction with an appeal from an 
opinion of Vice Chancellor Maja 
Leon Berry, which held the closed 
shop illegal and enjoined a strike 
of 52 employes at the Interna- 
tional Ticket Co., Newark. Al- 
though unions involved in the 
strike were A. F. of L. affiliates, 
other labor organizations have 


it is shown in the monthly | 


“in-, point since February, while stocks | 
were also at one of the lowest 
points of the year. 

Sales in September totaled 2,177 
units, 
August sales of 2,382 units, valued 
at $619,442, last 
| year. 

Inventory at the end of Sep- 
tember stood at 2,423 units valued 
at $909,530, as compared with 2,582 
units valued at $1,157,566, 
gust, and 2,382 units valued at 
$848,730 in September, 1936. 


in September 


was $375, against $448 in August 


sale was $279, against $318 
August and $290 last September. | 


with 40.88 per cent in August and | 
| 22.75 per cent the previous Sep- | 
tember. Six-year average of per- 
centage of loss on sales price now | 
stands at 23.14 per cent. 

Average value of sales over the | 
period 1929-1936 is $319; average 
value in 1936 was $287, and so| 
far this year the average is $292. 





joined in seeking to clarify the 
“closed shop” status. 





During the month the 34 mem- 


NOTHING ROLLS LIKE A BALI | 


valued at $608,177, against | 


in Au-| 


Average value of cars in stock | 


and $356 last September. Average | 
in | 


| 


at $757,802, and 2,133 units valued | 


| 


| 
| 





| ber dealers junked 155 cars, 
against 193 in August, and 103) 
last September. 


The energy contained in the gaso- 
line consumed in the United States 


| each year is greater than 15 Niagara 


Falls. 


The only Common Denominator of every 
American Automobile 


E 


ACH CAR at the Automobile Show has its special features, its 


unique values, its own selling points. But the New Departure 


Ball Bearing is the only part that you will find in every American 


automobile.Thus the N 


iew Departure Ball Bearing—the Forged Steel 


Bearing—is the only common denominator of motor car excellence. 


NEW DEPARTURE Ball B 


Wwe) tS 


New Departure « Division General Motors Corporation « Bristol, Connecticut 


ALSO MAKERS OF THE LARGEST SELLING COASTER BRAKE FOR BICYCLES 





. a 


eats 


GOOD-BYE TO MUD-SMEARED windshields. 
| equipment on all its 1938 models to handle this new windshield washer. | 
Loss on sales price in September | 4 fine stream of water is sprayed over the glass at the pressure of an | 
was 34.40 per cent, as compared | instrument panel control, permitting the wiper to keep the glass clear. 


Studebaker offers 


| Studebaker Offers| 
‘Automatic Washer 


For Windshields 


| SOUTH BEND.- 
accessories introduced with the 
| 1938 Studebaker, is an automatic 
| windshield washer. This new | 
| safety device is vacuum operated 
by a control button. 

Two fine streams of water spray | 
the glass for about six seconds 
|}and permit the windshield wiper 
to clear away all foreign matter, 
road splash, mud, 
insects. 

All 1938 Studebaker models are 
fitted with special spray nozzles in 
the wiper to provide for the in- 


complete unit consists of an auto- 
matic pump and water container 
mounted on the dash under the 
hood, with a control valve located 
on the instrument panel. Rubber 
tubes are connected to the pipes 
already installed in the wiper 
casting at the base of the wind- 
shield. All parts are out of sight 
except for the control button, 
which may also be concealed on 
the flange of the _ instrument 
panel, and the two small jets 
which are practically invisible. 


A survey by the U. S. department 
| of commerce shows that 54 per cent 
of the families in the United States 
own a motor car. 





Among new} 


rain spots or! 


stallation of this new device. A| 


‘Speakers Listed 
| For Minn. Dealer 
Assn. Convention 


MINNEAPOLIS.—Problems and 
|interests of automobile dealers 
| will come up for discussion at the 
| annual meeting of the Minnesota 
| Automobile Dealers’ Assn., Nov. 9 
at the Madison hotel here. The 
|} convention will be held in con- 
| junction with the Northwest auto- 
| mobile show. 

H. M. Whisman, general man- 
|} ager of the association, will pre- 
; at the session. 

Principal speaker at the meet- 
|ing will be A. R. Benson, of 
| Detroit, general manager of the 
| National Automobile Dealers’ 
Assn., who will discuss federal 
legislation as it applies to auto- 
mobile dealers. Benson is a 
former general manager of the 
Minnesota association. 

Other speakers will include 
Louis Milan, of Milwaukee, secre- 
tary of the Wisconsin Automotive 
Trades’ Assn.; State Senator G. 
Carl Ingram, of Wisconsin, speak- 
ing on dealer licensing law; 
Walter Ferral, secretary of the 
Iowa Automotive Dealers’ Assn.; 
E. R. Dalrymple, of Detroit, 
former field representative of the 
| Nebraska Automobile Dealers’ 
Assn., and C. J. Christopher, of 
Minneapolis, manager of the Min- 
| nesota Retail Hardware Assn. 


| Opto- Beam Used 
To Test Engines 


DETROIT.—With the beginning 
of 1938 production, the Chrysler 
division of the Chrysler Corp. has 
eliminated human error in tuning 
and testing engines used in 
Chrysler cars and made certain 
that every engine would leave the 
factory in perfect adjustment, it 
is declared here by company of- 
ficials. 

This instrument, known as the 
Potter Opto-Beam, performs a 
dual function. It gives a vacuum 
reading and exhaust gas analysis 
that determines the components 
of exhaust gases. Between the 
two, it is possible to detect mal- 
adjustment of moving parts or 
poor adjustment in carburetion. 
An engine, to meet the dual test 
must be working nearly perfectly. 


TRAILERS TO THE 
Wed ma ed| 


THE NATIONAL GEOGRAPHIC MAGAZINE 


WASHINGTON, D.C. 
ae ee ee eee 





Kenneth L. Wilson (‘Tug”’ 
Wilson on the sports page) 
is Director of Athletics at 
Northwestern. He feels that 
Liberty’s vigorous approach 
accounts for its popularity 
among younger people. 


President A. H. Meyer of the 


Evanston Trust & Savings 
Bank, a longtime Liberty 
reader, likes best the edito- 
rials, “the challenging arti- 
cles on national affairs."’ Mr. 
Meyer is also President of the 
Evanston Clearing House. 


Thousands of Evanston peo- 
ple commute over the Chi- 
cago & Northwestern... Its 
President, Fred W. Sargent, 
says: “I enjoy especially the 
editorial pages . . . Liberty's 
writers are exceptionally 
courageousand tothe point.” 


Raymond A. Carey manages 
the Illinois Bell Telephone 
Co. “Liberty gives me a live- 
ly, comprehensive picture of 
what’s going on in the world 
today,” says Mr. Carey. A 
past president of the Rotary 
Club, his present civic duties 
include directorships in the 
Safety Council, the Chamber 
of Commerce, the Boy Scouts. 


Along Automobile Row in 
Evanston, you'll find H. E. Horo- 
witz’s big Sinclair Station. Busy 
as he is, Mr. Horowitz always 
finds time to read Liberty. ‘‘It 
gives one plenty of information 
and entertainment.”’ 


W. F. Mather handles Chrysler 
and Plymouth cars.‘'My favorite 
authors appear regularly in 
Liberty .. . along with my favor- 
ite advertising campaign— 
Plymouth, of course!’ 


“Liberty has been a habit in our 
house for many years,”’ says Dan 
Harrington, Proprietor of 
Harrington Motors (Hudson & 
Terraplane). ‘Everybody likes 
and reads it for its easy-to-read 
articles on important subjects."’ 


TEXACO 


E-CHIEF 


GASOLINE 


} 


A lot of Texaco gas and oil is 


sold by Mr. Frank Bowman’s 
Texaco Service. ‘“‘Liberty’s short 
stories,"’ says Mr. Bowman, “‘en- 
able me to sandwich in a lot of 
good reading during the long 
hours at the station.” 


7 


MS 
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Evanston is known as 
“America’s Safest City,"’ but 
its low accident rate is no 
accident. Every car must pass 
through the Municipal Test- 
ing Station; and politics fixes 
no “tickets."’ Honest enforce- 
ment boosted convictions, 
cut auto deaths and acci- 
dents in half. 


PHOTOS SPECIALLY 
TAKEN FOR LIBERTY 
BY ROBERT W.LEAVITT 


A 
Says Evanston’s progres- § 
sive Mayor, Henry D. é 
Penfield: “‘Liberty’s for- ee 
ward-looking editorial 
content gives me a polit- 
ical viewpoint offered 
by no other periodical.” 


Evanston is called ‘‘The 
City of Homes.” Its wide 
streets, lake frontage and 
convenient location make 
it an ideal place to live. 
These homesare typical of 
Evanston’s older sections. 


‘‘Liberty makes important things 
interesting to me,” says W. J. 
Schmitt, Vice-president of Damp- 
man-Schmitt Company, Dodge and 
Plymouth dealers. “I can under- 
stand why the factory talks about 
Dodge advertising in Liberty.” 


General manager of the North Shore 
Buick Co. is E. A. Reynolds. “I’ve 
been reading Liberty for ten years,” 
says Mr. Reynolds. “I can always be 
assured of interesting editorial con- 
tent. I like the sports stories best.” 


VANSTON 


... knows its Automobiles! 


ETROIT owes a debt of gratitude to Evanston. 

For while Detroit makes good cars, Evanston 
was one of the first to tighten up on “the nut that 
holds the steering wheel.” And Evanston’s 
widely publicized low accident rate has done 
much for national automotive safety. 

This solidly prosperous city of 66,000 is more 
than a suburb of Chicago. It’s another well- 
rounded community typical of “worthwhile 
America.’ Whereagood franchise is a gold mine, 
and the factory can feel sure of a high quota. 

Evanston is another demonstration of the local 
influence of national magazines. For most of the 
business, social and civic leaders of this commu- 
nity read magazines. And almost all of them read 
one of these big weeklies— Liberty, Collier's and 
The Saturday Evening Post. Liberty alone is read 
by 32% of the members of the four business clubs. 

Included among Liberty’s influential readers in 
Evanston are many of the big automobile dealers. 
What these sellers (and these buyers!) of automo- 
biles think of Liberty is a great advertising asset. 


Liberty 


Meet Dwight K. Vogeding, one of the biggest 
automobile dealers in the country. His four com- 
panies, handling Nash and Chevrolet in Evanston, 
Winnetka and Chicago, retail $1,500,000 worth 
of cars annually. ““Managing four businesses and 
traveling a hundred thousand miles a year make 
Liberty the perfect magazine for me.” 





A SAFETY CUSHION ON EACH WHEEL! 


Buick replaces the usual type spring with this special spring of stout 
coiled steel and big direct-acting Transport Type shock absorbers. 
Rigidly aligned by the Torque Tube, rear axle and wheels can- 
not twist or distort, cannot affect steering, greatly reducing danger 
from skids. No shackles, no grease points, no chatter, no prema- 
ture rear tire wear. 


EVERY SPARK SETS OFF A CYCLONE! 


Rushing into the cylinder at speeds as high as 250 miles an hour, 
the fuel charge strikes the Turbulator built into the piston. Instan- 
taneously it is converted into a tiny cyclone of terrific turbulence. 
The spark flashing into this cyclompression, fires a faster, cleaner, 
more furious explosion which drives piston down with almost 
10% stronger power-push. 





I a E looking at something more 
than a quick-stepping honey of a car 
when you let your eyes run over that 
Buick bonnet! 


You’re looking at the biggest package of 
easy-to-sell values the whole industry has 
to offer this year! 


We put the heavy emphasis on the 
DYNAFLASH engine and the TORQUE- 
FREE SPRINGING. But that’s only because 
these two features stand out as the biggest 
news of a generation. 


Behind these engineering landmarks are 
actually more other new features than 
ever before! 


Add ’em all up — and they spell the car 
that’s got the spotlight of buying attention 
and the car that’s going to hold it! 


Better ¢et on board now while the sea- 
son’s young. To find out if there’s room 
for you, write W. F. Hufstader, General 
Sales Manager, Buick Motor Division, 
General Motors Sales Corporation, Flint, 


Michigan. 


THIS CAR SHIFTS FOR ITSELF! 
Series 40 models 
n special order 


k Self-Shifting 


Buick SPECIAL, 
can be ehuiane 0 
ri he new bBuic 
wie mission, built-in at thefactory, 
atextra cost. In all ordinary driv ing, 
gear shifts are made up OF o- 
| automatically, without on . 
clutch or gas treadle and — 
taking your hand from the w m 
90% of all travel is in @ new — 
‘*fourth’’ speed which saves % 
or more on gas and up to 50 . ” 
oil. Front seat floor is cleared Dy 


removal of gear shift lever. 
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Teeth Back New Dallas Dealer Licensing Law 


Chevrolet ‘Truck 
Exhibit is Moved 


To Chicago Show 








Enforcement Seen Assured 
By Violation Provisions 


parts and accessory dealers, $25, 
dealer in new and_ used 


and 
parts, $25. ; CHICAGO. 


Special to Automotive Daily News 

DALLAS, Tex.—Enough sharp 
teeth have been placed in the new 
Dallas Automobile Ordinance, 
which provides for the licensing 
of all new and used car dealers, 
to insure fairly strict and im- 
mediate enforcement, it is de- 
clared by J. H. Connell, executive 
secretary of the Dallas Automo- 
tive Trades Assn. 

The new ordinance, 
the first to be passed in Texas 
under the authority of a state 
senate bill permitting such action 
on the part of municipalities, was 
voted unanimously by the city| 
council after a lengthy fight by 
the DATA. The new measure also | 
requires Sunday closing. | sold, or wrecked and rebuilt. 

The following schedule of An automobile advisory com-| 
license fees was provided: mittee, composed of seven mem- 

Dealer in new motor vehicles, | bers, is created. The membership, | 


Marking a distinct 
| departure from the conventional 
|in motor truck display, Chevrolet 
is showing its 1938 commercial 
| models against an actual “in-use” 
used cars and parts, new or used, | ; | background of colorful modern 
lis $50. | pee as : |store fronts at the automobile 
Other terms of the measure| # J _ ; “ - ed peace or 

provide that new cars that have| ial | The exhibit, a duplicate of that 
been driven or towed more than | | which attracted crowds at the 
150 miles shall be marked until New York show, was designed 

|}and built by the Libbey-Owens- 


sale and delivery with a wind-| 
shield sticker bearing such infor- | A NEW TYPE OF SEMI-CAB over engine panel delivery truck of | Ford Glass Co. It consists of full- 
sized store fronts for a modern 


mation. A similar sticker must be | half-ton capacity, is announced by Willys. The new delivery vehicle | 

used in the case of “new” cars| is mounted on the standard Willys half-ton chassis and has a full| business center, comprising a gro- 

used as demonstrators, previously | | panel body 90 inches long and 63 inches wide, with 62 inches in the | cery, florist shop, bakery, laundry 
| clear in the body. The frame is all-steel and the panels are of ply| and a small department store— 

| metal. A single driver’s seat is mounted on an adjustable support.| with show windows decorated by 

Full side and front vision is obtained by the arrangement of the | their respective trade associations. 

divided windshield and by the arrangement of the windows in the 

| doors on either side, The truck has a turning radius of 17 feet. In front of each shop, Chevrolet 


in new and used ve- 
| hicles and parts may obtain a| 
combination license at a fee of | 


| $75, while the fee for a dealer in| 


Dealers 


which is 


$50; dealer in used cars, $25;| selected by the city manager, is | 
automotive jobber and _ supply| to consist of two new car dealers, | 

firm, $25; wholesale automotive} one parts dealer, the chief of po- 

jobber and supply firm, $25;/| lice, and one member nominated 
automotive rebuilders, $25; used) by the better business bureau. 
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Tire & "Rubber Company: Inc., 
i 
Akron, Ohio. 


GOODYEAR’S 
5-STAR BATTERY 
SELLING PROGRAM 


* 
A Modern Line with Modern 
KICK—Extra-capacity batteries 
with power to spare for all elec- 
trical accessories. 

. 


A Spectacular Advertising Cam- 
paign — Full-page space in big, 
national magazines on frequent, 

continuous schedule. 

* 
A Brand New Merchandising 
Plan—Creates frequent contact 
with regular customers and gives 
i A, first chance at sales. 
<“_ a 
<We 

—— pousle EAGLE —— 


* 


Modern, Economical Sales 
Equipment— Puts battery sales 
on a scientific basis with methods 
which cannot fail. 

* 
Widespread Wholesale Distri- | 
bution—Complete stocks of bat- 
teries in all types and sizes within 
12 hours of you. 


PT) Sit bloke 





GOOD SYEAR BATTERIES 


| by Tuttle 
| conscionable and fraudulent.” 


New-T y pe Panel Truck 


Is Announced by Willys 


TOLEDO. — Willys-Overland 
Motors, Inc., announces introduc- 
tion of an entirely new type of 
semi-cab over engine panel de- 
livery truck of %-ton capacity. 

The new vehicle, which is 
mounted on the standard Willys 
%-ton chassis, has a full panel 
body 90 inches long, 63 inches 
wide and with 62 inches in the 


‘Hearing Ordered 


In Hupp Lawsuit 


DETROIT.—An accounting and 
hearing on money allegedly owed 
the Hupp Motor Car Corp. by 
Archie M. Andrews, former Hupp 
chairman, was ordered Monday 
by Arthur J. Tuttle, federal judge. 

Donald L. Quaife, special mas- 
ter in chancery, was directed to 


| set a date for the hearing to de- 


termine how much money 
Andrews owed the concern on 
two contracts previously declared 
to have been “un- 


Tuttle’s order included mention 
of money which might have been 
“wrongfully extracted, directly or 
indirectly” by Andrews in the 
period leading up to litigation in- 
stituted in 1935 by J. Walter 
Drake, former Hupp chairman, 
disputing the validity of Andrews’ 
contracts. 





clear in the body. The frame is | 
all-steel and the panels are of 


ply metal. 
Flooring in the truck is of hard 
wood. A single driver’s seat is 


mounted on an adjustable sup- | 
port. Full side and front vision | 
a new arrange- | 


is obtained by 
ment of the divided windshield 
and the arrangement of 
windows in the doors on either 
side. 

Axle design is such as to give 
high clearance front 


and a special heavy duty 


| ratio truck rear axle is standard | 
construction. Wheelbase of the} 


panel chassis is 100 inches 
turning radius is 17 feet, 
mitting easy maneuvering 
crowded traffic. 
This new Willys 
especially designed for 
bakeries, dry cleaners, 
house’ furniture 
laundries, and others 
%-ton capacity vehicles 
large body capacity and easy 
handling. Production in quantity 
is planned with deliveries start- 
ing in December. 


per- 


product 
use by 
florists, 


requiring 


Collections Rise 


COLUMBIA, S&S. 
Walter G. Query, of the South Caro- 
lina tax commission, reports that | 

gasoline tax collections for October | 
eo $965,646, as compared with | 
$891,763 in October, 1936. 


the | 


and rear) 
low | 


and | 
in 
is | 
companies, | 


with | 


C. — Chairman | 


is showing the 1938 commercial 
car model best adapted to the 
needs of that particular business. 

Erected primarily as a setting 
for Chevrolet’s new line of com- 
mercial vehicles, the background 
for this exhibit has a two-fold ap- 
peal in that it heightens the effec- 
tiveness of the display. 

The store fronts have been 
made both colorful and luminous 
—through liberal use of translu- 
cent Vitrolux, the new color-fused 
tempered plate glass, in combina- 
tion with generous applications of 
Vitrolite. 

All windows in the Chevrolet 
business center are glazed with 
Libbey-Owens-Ford plate glass 
with special heat-absorbing glass 
in the flower shop windows. Ex- 
| trudalite, the new store front 
| metal recently announced by Lib- 
bey-Owens-Ford, is used through- 
| out. 





Elimination of Speed 
Limits Asked in Pa. 


HARRISBURG, Pa. (UTPS).— 
Elimination of speed limits on 
Pennsylvania highways is advo- 
|cated by Walter W. Matthews, 
director of the Philadelphia safety 
council and former director of 
safety of the bureau of motor ve- 
hicles. 

No person can definitely say 
| what speed causes accidents, ac- 
| cording to Matthews, who sug- 
gested that in place of a speed 
limit, drivers involved in an ac- 
cident should be made to prove 
| that they were not driving reck- 
lessly. He said some drive reck- 
lessly at 15 miles per hour. 


FOR MAXIMUM _QUIETNESS AND ENDURANCE 


ROLLER REARING 


AVRMA-AUFFMANK, 


PRECISIVN BEARINGS 


BALL. RYVLLER AND THRUST 


NORMA- 


a LCR aa: 


C atalog and Engineering Counsel 


HOFFMANN BEARINGS CORP’N, STAMFORD, CONN., U.S.A. 
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HERE is a research organization in Detroit 
with a very curious job. The job is to keep 


the automobile industry from making the kind 


of cars that people don't want. To do this job, 
the researchers find out the kind of cars that 


people do want. 


Kieht vears and several million dollars have 
been spent in asking seven million people what 
they like and don't like in automobiles. The 
answers have disclosed some very significant 
facts about who buys cars—and how! For 


instance: 

1. About 8.000.000 families. or one-third of the 
population, buy their cars new. 

2. The new car buyer starts to think about his 
purchase nine weeks before he buys, seven 
weeks before he starts shopping. 

3. He considers three cars, usually gets 
demonstrations in only two. 


4. And since most cars made today are good 


cars, and good values, the buyer’s decision 


usually rests on three or four minor features— 
such as the door handles, large speedometer face, 
tone of the horn, wide rear seat. As there are 128 
such minor features which may determine the 
decision —the salesman has only a 10,688,000 


to | chance of guessing the right four! 
* * * 


Obviously, automobile advertising has a more 
difficult job than ever before. It must reach the 
third family buying the new cars: must register 
with the prospective buyer early enough to 
persuade him to ask for a demonstration; and 
must sell as many as possible of the important 
128 minor features. And just as obviously, such 
a set of advertising requirements demands 
magazine advertising—makes the national 
magazine a more important automobile medium 


than ever before! 


The magazines do reach the better able-to-buy 
families who buy the new cars; and can reach 
them well in advance. Automobile advertising 


in magazines gets an attentive, interested, 


audience with the time and inclination to read. 


But most of all, the 128 minor features 
require the best possible illustration of detail 
color, surface, texture, accurate visualization. 
And no medium affords better presentation of 


198 


these 128 or better reception than 


features 
the magazines! No other advertising medium ean 
better establish the all-important identification of 


a new model, or the dissemination of a new idea. 


Of the important 126 features, one feature 
can be best presented by a medium other than 
the magazine—the tone of the horn! But for 
selling the other 127, depend on magazine 
advertising—for less waste, for more resultful 


selling, at a lower selling cost! 


And if you sell anything which needs a 
particular market, an informed prospect, a 
thoughtful selection, and careful pre-selling 
the magazine is your first medium, too. Are you 
getting as much from your advertising—as 
more magazine advertising can give? Look 


into the matter! 


“THE CROWELL PUBLISHING COMPANY 


PUBLISHERS OF THE AMERICAN MAGAZINE © COLLIER’S * THE COUNTRY HOME MAGAZINE * WOMAN’S HOME COMPANION 
este PSE SA NE SE AES SEATED AL I SADE EEE ETE DLE LTE EEL ODA LAL ELLA DOLD ELLE AEE IEEE LEILA TEDL LEE, 
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‘Typical Town’ Dealer Sells 200 New Cars Yearly 


Ci ity Analyzed — 


From Automotive Viewpoint 


By MARTIN FRANCIS 
pecial to Automotive Daily 
BEAVER DAM, Wis. 
automotive viewpoint, 


U.S. department of agriculture as 
the typical American town, 
sesses a dealership which should 
be applicable in many other aver- 
age communities in the nation. 

As the case study, the Cleary & 
Gocker, Inc., (Dodge and Plym-| 
outh) is an average dealership, 
located on a busy side street in| 
this Wisconsin city. L. C. Cleary |} 
reports that his firm sells about | 


200 new cars a year and approxi- | 


Suhacter Named | 
By Federal Motor 


DETROIT.—Appointment of K. | 
M. Schacfer as assistant to the 
general manager, assigned to 

sales, is an- 
nounced by R. 
W. Ruddon, 
vice - president | 
and general| 


From the | 
this town | 
of 10,000, recently selected by the | 


pos- | 


j}report shows 


mately 400 used cars and trucks. 
The firm also does motor repair 
work. 

Cleary says that in this average 
city, the average car purchaser 
wants to buy a car priced below 
$1,000, and he finds that 50 per 
cent of the car purchasers buy for 
cash. The large percentage of 
thrifty, second generation foreign 
population is responsible for this 
high cash percentage, it is pointed 


| out. 


No high pressure sales methods 
will work in this area, according 
to Cleary. Farmers like to trade, 
however, and if the prospect is 
kept steadily after, the sale will 
often be made. Farmers 
tute about half of the firm’s list 
of customers. 

The department of agriculture 
that 
were interviewed in Beav 


wage-earners who earned about 
$1,300 a year. One hundred wage- 
earners earned less than 
amount, while the rem 
earned more. There are 2,500 fam- 
ilies in Beav 


consti- | 


453 families} 


o-- EE 


WOMEN VISITORS to Hudson 


ainder | # rule went for new Fords, Chev-| This practice, 


rolets and Plymouths, while fac- 


er Dam, so the num-| tory workers were heavy buyers) selling gasoline, tires, oil, 


and | 


’s booth at the N. Y. show displayed 
er Dam| interest in the Selective Automatic Shift Transmission, keeping tech- 
and that of this amount, 184 had| nical experts busy with their questions. 


this | Clerical and professional help as, through the neighboring country. 


| of course, means 
|more business for the garages 
repair 
service and the like. 


| enforcement 
| been 


| Court Rules Utah 
| | Sunday Closing Is 


|'Unconstitutional 


lutomotive Daily Ne 


PROVO, Utah.—Utah’s Sunday 
| Closing Act, as amended by the 
| 1937 state legislature, is arbitrary, 


| discriminatory and special legisla- 
| tion, 


and, consequently, unconsti- 
tutional. This was the ruling the 
past week of Judge Turner of the 
local district court, who granted 
a permanent injunction against 
officials who had 
arresting violators of the 
act. 
| Judge Turner said that the 
amendment to the act exempted 
| too many lines of business from its 
operation to make it constitu- 
| tional. Until this year, however, 
the law had been entirely ignored 
| by enforcement officials. The 
amended act forbids an automo- 
bile or tire dealer to sell mer- 
chandise on Sunday, but not a few 
other classes of goods may be 
| sold, including oil and gasoline. 
|Certain foodstuffs are exempted, 
but others are included. 

The decision is expected to be 
appealed to the State Supreme 
|Court, but in the meantime, At- 


ber interview ras about 22 r|of used cars between $100 
oo A gl gig Lord ; | Beaver Dam, the typical Ameri- 


Factory workers as a rule tried|©42 community, has a stable pur- 


manager of Fed- | 


eralMotor Truck | cent, which is said to be a good| torney General Joseph Chez told 


| ADN that the law will be strictly 


Co. 

Schaefer, now | 
collaborating | 
with Ruddon in 
planning a sales | 
program for the 
Detroit com- 
pany, was re- 
cently vice-president and general 
sales manager of Silver Dome, 
Ine. His experience in the auto- 
motive field dates back from 1922 
when he joined Paige Motor Car 
Co. More recently, he was with 
the Pontiac division of General 
Motors Corp. in service, sales pro- 
motion and field capacities, and 
previous to that was general sales 
manager of the Norge Corp., De- 
troit. 


K. M. Schaefer 


They Stole the New Y ork Show 


MILES 


PER GALLON 


60 miles per hour... Inde- 
pendent front wheel sus- 
pension... All-steel body 
(standard) .. .“*One-finger”’ 
convertible cabriolet... 
Syncromesh...Four speeds 
forward...Hydraulic brakes 
and shock absorbers... 
Safety glass...Adjustable 
seats...Large luggage space 

. Excellent roadability 

.-Superb engineering. 


A REAL EXTRA-PROFIT LINE 


| average cross section of the city’s | 
to repair their cars whenever pos- 


life. 


The report also shows that the | sible, 
|man who earns $1,300 a year | while the professional men had all 


this reporter discovered, 


usually owns a used car from two| Such work done by local garages. 


|to five years old. Men earning} 
} more than $1,500 usually buy new 


Fords, Chevrolets and Plymouths, 
while the chap earning around| 


| $2,500 to $3,000 buys the higher- | 


priced cars. 


This reporter called on a few | 
business and professional men to 
find out what kind of cars they 
owned. He found that one banker 
owned a Packard eight, as did a 
lawyer. A general superintendent 
of a local plant owned a Buick, as 
did an insurance man. One real | 
estate man owned three Fords. 


| Professional men trade their cars 
in about every two years, while | 
professional and clerical workers | 
trade them in about every three 
years. 


Factory workers keep used cars 
one to two years and always do| 
considerable trading, buying bet- 


times get better, and cheaper 
when slack periods come. 
The average man’s principal 
recreation, outside of attending 
movies, is to take the family used 
car and his family for a ride 


ones 


SMALL CARS 


DELIVERED PRICE CHICAGO 


+600 


The Ideal Companion Line 


AGNET of interest in New York (ask anyone 


who saw the Show...better yet, 
Packed with news—‘“‘trick- 


yourself in Chicago). 


see for 


iest sliding top you ever saw’’...“*smartest styling”’ 
...‘irresistible’’...“‘something really different’’... 
Listen to dealers talk...‘‘Fiat on the floor is a real 
advertisement...draws crowds like a 3-alarm fire 


.--Sells itself—and increases our big-car sales, 


IMMEDIATE DELIVERY. 


CARS AND 


too!’’ 


PARTS IN KEY CITIES. 


HANDLED BY NATIONAL FINANCE COMPANIES. CHOICE MIDWEST- 


ERN TERRITORIES OPEN. 


GET THE FACTS ABOUT FIAT TODAY. 


* CHICAGO HEADQUARTERS e 
STOCKYARDS INN 


THE ADVANCE CORPORATION 


BUTLER, PA. 


Sole Concessionaires North and Central America 


| hospitals, 


chasing power when one consid-| 


ers that it has 13 diversified in- 


dustries with a total annual pay-| 
roll of more than $3,000,000. Three | 
banks have total deposits of about | 
$5,550,000, and several bankers re- | 
| port that the average wage-earner | 


| ($1,300 yearly) saves 10 per cent 
of his yearly income. 

Of 2,500 homes, about 60 per 
cent are owned by the occupants. 
|Average rent is $20 a month; 


lter grade used cars when the/|4verage food for a family of four 


is $36 a month, while this same 
|family pays $65 a year for fuel. 


About 65 per cent of the popula-| 


is of German extraction; 5 
per cent Irish; 5 per cent Polish 
and 25 per cent American. Only 
15 per cent of the people are for- 
eign-born. 

| The city 


tion 


has 15 churches, two 
a public library with 
19,000 volumes, two railroads, two 
| bus lines, 6 public and three pa- 
rochial schools with a 2,300 en- 


| rollment and 85 teachers. 


In addition there is a rich agri- 
i region surrounding, with 
one farmers having a_ steady 
purchasing power. 


enforced in every part of the 
state except Utah County, of 
which Provo is the county seat. 
Many automobile dealers and 
salesmen are not keen on seeing 
automobile salesrooms re-opened 
again on Sunday, which undoubt- 
edly will be the case if the law is 
not upheld by the Supreme Court, 
unless the dealers’ association, or 
the labor movement, proves strong 
enough to control the situation. 


15 Get Fellowships 


To Promote Safety 


YORK.—Fifteen men 
awarded fellowships of 
during the 


NEW 
have been 
$1,200 each for study 
next academic year at Harvard 
university’s bureau for street 
traffic research. The awards were 
made possible by recent grants to 
Harvard by the Automotive 
Safety Foundation. 

The successful candidates will 
join with other students and staff 
members of the bureau in a 
scientific attack on all phases of 
automobile accident and _ traffic 
problems. 


ACCESSORIES 


TO THE FIRST 
MILLION FIRST 


THE NATIONAL GEOGRAPHIC MAGAZINE 


EEL 


NET PAID CIRCULATION EXCEEDS 


GTON, D.C. 
1,000,000 
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Trailer Makers Cheered by Sales at N. Y. Show | 


» 


« ndem wheele eluxe jo 
38 Models’ Advancements caeeenen in saaae iki N Sunlight Electrical Division 


Warrior standard, Scout deluxe | 


Gain Attention of Crowds} :9,Ps:00 sa xecicom sy Cor New Plant in Ohio 


i eee same exhibit. Travelodge had a com- 
By JACK WEED bit of the spun glass insulation] mercial unit in a as a safety , - 
Editor, Trailer Trade Section wan which the jobs are insulated.| test car by the Aetna as their| a "ka the § ‘cht | s 
NEW YORK. — Visitors to the | 4/80 Cruiser showed a 23-foot de-| show exhibit. | Blectri ‘ oti of tia ai tae | ai ene oo enemas 
| Electrical division o enera o-| wi completion scheduled for 


coach trailer exhibit on the fourth luxe job. Bender had a 16-foot Only one utility trailer exhibited | o> ; 
floor of the Palace this year not | Commercial shell, a 19-foot stand-| and this one, Tralette, was shown tors Corp. here is announced by| Mar, 1, 1938. No decision has been 


only comprised a larger percent- ard and a 20-foot tandem deluxe,| with motorcycles as the power | John B. Estabrook, general man-| made regarding the disposition of 
age of interested prospects than all in steel. units. | Sess. the present Sunlight property, 
last year but actually placed or- eet Wagon showed one| A number of parts and acces-| ,/h¢ Plant will be a one-story) Estabrook said. ; 
ders, according to the majority of| each of the new master, deluxe| sor ibits which i : structure, 240 feet wide and 500 : . 
exhibitors. and tandem wheel models all fin- aie Sestae te Noe Yok Tete feet long, providing approxi-| The construction is the third 
Practically every exhibitor has| ished in gay attractive colors.| Supply, Sandvick Tool Co L. E,| mately 120,000 square feet of| @J°F expansion made by Gen- 
sales to report for immediate de-| Curtis Aerocar showed the new Carpenter & Co., Liftomatic Spe- manufacturing floor space. Mod-| &@! Motors in Warren within the 
livery. Among some of the inter-|161B model with the observation | cialty Auto Fabrics, Evans Prod-| ¢™ in every detail, it will provide| Past two years. Two additions 
esting sales made is one ultra-| compartment in the upper for-| ycts (trailer division) showing wide aisles and maximum light| have been made to the Packard 
deluxe job with everything in-| ward end which accommodates] stoves, windows and ventilators, | #24 ventilation for the best pos-| Electric property in that time, 
cluded, reported by Auto Cruiser,| four passengers. This model has| ang Coleman Lamp & Stove Co.. sible working conditions in the| the last one being dedicated late 
which was made to an oil well| & rear door entrance, block Asrock | aj} showed trailer products Nash | Production of fractional horse-| in August. 
operator in Texas. Owning wells/ floor and air-conditioner. exhibited its bed cars, and the| Power motors, the company’s! ‘The new plant will ticall 
about 300 miles apart and with| Indian Trailer showed four| state of New York had a safety | Product. d . eet 
the living accommodations meager,| models including the new steel] exhibit on the fourth floor 7 Plans for the struct ll} « ears Se aes SARS 
e operator wanted to live when | — cena as es oe labia en cea © structure are well! area of Sunlight. 
in the field as nearly as possible | a 
up to the standard of his living | 
when at home, so he had his| 
trailer equipped with air-condi- | 
tioning, electric refrigeration and | 
several other luxury items. 
The exhibits on the floor this | 
year were expressive of the im-| 
provements which have been made | 
in trailer design during the past | 
year. Palace Travel Coach showed 
a split-side trailer shell, which | 
afforded an opportunity to demon- | 
strate the movable furniture fea- | 
ture. They had furniture in the} 
shell and also showed several | 
pieces on the floor of their space. | 
Schult showed three models, a| 
Homestead which created a great | 
deal of interest with natural fir | 
interior trim; a Nomad standard, 
and a Cavalier Deluxe. All jobs 
had the new Schult two-tone} 
leatherette exteriors, Fleetwheels- 
Coates had one job hooked to a 
car with the gooseneck type hitch, 
trimmed in red leather and with 
ventilator which shoveled air 
through spun glass when the 
trailer isin motion. United showed 
a deluxe 18-foot job finished in 
natural Prestwood. 
Airfloat exhibited two 14-foot 
jobs, which it was claimed put 
only 60 pounds on the tow car. 
The galley in these trailers was 
done in Monel metal and equipped 
with an air-conditioner which 
could also be used as a heating 
plant. These jobs were priced at} 
$840 and $1,080 delivered on the 
New York dock. 
Alma, showing three models, | 
got a great play from the show 
visitors by presenting them with a 
eonemagee, on which was pasted a 


Construction of, under way, and it is hoped to let 
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Tubes Down 11% 
From Year Ago 


WASHINGTON. -Stocks of C a 
automobile inner tubes held by taht 
distributors on Oct. 1 were nearly on oa St hing! 

11 per cent lower, while stocks of Yee 
: YS, 105 Fe 

casings held were 1 per cent lower obo wee 

than on Oct. 1, 1936, according to Gaye , th 

the results of the quarterly survey . hi yy 

made by the U. S. bureau of for- | ; Inspre Ww) 

eign and domestic commerce. Ppos ) 

The survey reveals that stocks ( {thal of you" rospt 
of inner tubes held by distributors | a 


of all classifications (excluding | a, ; Shows 
algal Uh dh Ce ilo 





those holding stocks of less than | 

100 casings) amounted to 6,263,000 | 

on Oct. 1 as compared with 7,035,- ; ip 

000 on the same date a year ago. | R. f ¥: 
Stocks of casings held, however, : , dalue : Ps ylalities) 

remained fairly steady as _ the| (4 al Sa sr 

total number held on Oct. 1) 

amounted to 5,992,000 compared 

with 6,046,000 held on the corre- CL I, S ; Jikan 

sponding date ¢ date of last of last year. bn ins 


4 More Tire Firms be foration 
Raise Prices 1 to 6% m vorK. N- ¥ 
CLEVELAND, — Following the = 
lead taken last week by United | 
States Rubber Co., four more tire | 
companies this week raised tire | 
prices from 1 to 6 per cent. | 
Those making advances are| 
Goodyear, Goodrich, Firestone 
and General. | 
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The Cig Show 


At the big Auto Shows from coast to coast—New York, 

Boston, Washington, Cincinnati, San Francisco—the two 

great Oldsmobiles for 1938 have clicked 100 per cent. 

Everywhere you go you hear comments such as these 

about the dashing new Oldsmobile Six and the dynamic 

new Oldsmobile Eight: . . . “Setting a new style trend” 

...»*Best-looking cars at the show”. ..“Style hits of 

the year!” It’s good business to have the Oldsmobile 

line of Style Leaders to sell because sales are easier to 

make, volume is higher and profits are correspondingly 

greater. Oldsmobile still has a few profitable open 

territories for aggressive dealers. Write or wire today to ; f ; 

D. E. Ralston, General Sales Manager, Oldsmobile Divi- on — — = Above—The Dashing New Six- 
sion, General Motors Sales Corporation, Lansing, Mich. me, At left—The Dynamic New Eight 


4@ GREATEST PARADE OF FINE-CAR FEATURES 


95-HORSEPOWER SIX ¢ 110-HORSEPOWER EIGHT @ UNDER-HOOD BATTERY e ELECTRO-HARDENED ALUMINUM 
PISTONS ¢ TRI-CUSHION ENGINE SUSPENSION e@ 100 PER CENT FULL PRESSURE LUBRICATION e RIFLE-DRILLED 
CONNECTING RODS ¢ PRESSURE COOLED VALVES ¢ VACUUM FUEL SAVER e AUTOMATIC CHOKE @ KNEE-ACTION 
WHEELS ¢@ SUPER-HYDRAULIC BRAKES e CENTER-CONTROL STEERING e@ DUAL RIDE STABILIZERS ¢ BIG, LOW-PRES- 





(2) AUTOMATIC SAFETY TRANSMISSION 


Oldsmobile’s Automatic Safety Transmission is the 
most talked about—most interesting—most advanced 
engineering improvement of the year. It attracts 
prospects at the shows—brings them into showrooms 
— gets them to take demonstrations because it’s the 
big, new driving sensation that literally revolutionizes 
motor car performance. Now available on all models 
of theSix and Eight,as optional equipment, at extra cost. 


(3) NEW SAFETY 
INSTRUMENT UNIT 
AND SAFETY DASH 


The big, new safety feature at the shows is Oldsmo- 
bile’s handsome Safety Instrument Unit which groups 
all instruments in a raised assembly directly before the 
driver's eyes. The Safety Dash is free from projecting 
knobs and handles. This new forward step in safety 
means greater protection and convenience for the 
driver, and added security for front seat passengers. 


EVER ANNOUNCED IN POPULAR PRICED CARS! 


SURE TIRES @ STABILIZED FRONT END e STREAMLINED HEADLAMPS e STABILIZED PROPELLER SHAFT ¢ SYNCRO-MESH 
TRANSMISSION @ SAFETY DASH WITH SAFETY INSTRUMENT UNIT e@ SAFETY INTERIORS @ UNISTEEL BODY BY FISHER 
TURRET TOP e STEEL BODY FRAME @ NO DRAFT VENTILATION @ SAFETY GLASS ¢ UNOBSTRUCTED FLOORS 
ADJUSTABLE FRONT SEAT @ WEATHER SEALED DOORS e SCIENTIFIC SOUND PROOFING ¢ INSULATED BODY 
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New York Show Seen as Powerful Sales Stimulus 
east) AIL Exhibitors Well Satisfied 


Motoring Safety Advances, | 
Needs are Cited by Wilson 


TOLEDO.- 
automobile engineers and manu- 
facturers steadily devoted to the 
solving of all 
elements of con- 
trol, any car of 
standard §speci- 
fications and re- 
cent manufac- 
ture is a safe 
ear to drive, it 
is declared by 
David R. Wil- 
son, president of 
Willys-Over- 
land. 

“It is univers- 
ally conceded 
that the American-built motor 
ear is one of the most efficient of 


D. R. Wilson 


GREATER beauty... 


motoring 


you'll 


every window. 
you Safety PLATE Glass in every window of their cars 


at no extra cost to you. (Safety PLATE Glass, in con- 
used, is made by laminating two pieces of 
then painstakingly polished to a mirror-like bril- 


liance. 


fatigue, and its gleaming luster enhances the appearance 





get by buying 


all means of transportation, and 


—-With the efforts of 


its safety is at a high standard of 
efficiency,” Wilson states. 

“Perfected four wheel brakes, 
safety glass, over size parts where 
they are subject to unusual wear, 
all-steel bodies with solid steel 
tops; these are only a few of the 
better known additions made to 
serve safety alone during the past 
two or three years. 

“Three factors having nothing 
to do with the engineering of the 
modern motor car, are the chief 
causes of accidents. 

“One is lack of needed atten- 
tion to the car at regular inter- 
vals. Even requirements for nor- 
mal service have been greatly de- 


creased, but brakes, regardless of 


clearer vision, and increased 


comfort for the whole family, That's what 


a car with Safety PLATE Glass in 


Its 


of your car both inside and out. ( Before you buy a new 


And many motorcar manufacturers give 


trast with safety glass in which ordinary window glass is 
glass whic h 
have been carefully ground to eliminate waviness and 


greater clarity minimizes eyestrain and 


type, should be inspected at least 


| once each 5000 miles of driving. 


compilations? 


State regulated inspections of 
lights, brakes and steering would 
result in a lowered accident rate 
if rigidly enforced. 

“Uniform regulation of traffic, 
with a standard form of traffic 
signal on the part of the driver, 
is becoming more and more neces- 
sary. 

“The third major contribution 
to safety will eventually come 
through a more rigid training of 
drivers before licenses are issued. 
In such states as Massachusetts, 
New York, California and others 
where the requirements for a 
driver’s license are rigid, the man 
who wants to drive goes qut and 
learns how to drive before he is 
permitted to operate a car.” 


Did you know that the average 
life of motor cars is eight and one- 
quarter years, according to AMA 


With Orders and Crowds 


(Continued from Page 1) 


prospects who had been contacted 
at the show. A survey made on 
the closing day of the show 
showed that all the exhibitors 
were well satisfied with results. 

An explanation of the slight 
falling off in attendance —som 
feel that moving up of the show 
two weeks earlier than previously 
might have been the cause. An- 
other factor which might have 
some bearing is that the show 
opened in the middle of one of 
the hottest election contests this 
city has seen for some time. Un- 
doubtedly, many of the people 
were drawn to the various po- 
litical rallies held during the 
show’s opening days. 

Trailer manufacturers were par- 





| YOU'LL dor 
AR COMPLETELY 
EQUIPPED WITH 
SAFETY GLASS MADE 
OF PLATE GLASS... 
NOT WINDOW GLASS 


car make sure that it has Safety PLATE Glass — easily 


Hallmark of His 


identified by the 


gher Quality—in every 


window. All ears have this finer glass in windshields; but 


many car manufacturers, to provide the very utmost in 


beauty, comfort and quality, 


completely equip their 


cars with Safety PLATE Glass at no extra cost to you. 


- 
PLATE GLASS 
MANUFACTURERS 
OF AMERICA 
PITTSBURGH, PA, 


FOR GREATER MOTORING COMFORT FROM YOUR NEW CAR AND 
A MORE LASTING SATISFACTION IN ITS APPEARANCE, LOOK 
FOR THIS MARK OF HIGHER QUALITY IN ALL ITS WINDOWS. 


: 











ticularly gratified at the results 
obtained from the special trailer 
exhibitions on the fourth floor. It 
was found at this year’s show 
that the public had ceased to 
regard the trailer as a novelty 
and the visitors this year, in the 
majority of cases, were definitely 
interested in the purchase of a 
trailer. A very healthy volume of 
sales was booked. 

The truck exhibitors also stated 
that there had been a lively in- 
terest in their new models, and a 
very satisfactory volume of sales 
had been made. In some in- 
stances, the prospect had returned 
two or three times before making 
his final decision. 

Speaking for the Automobile 
Manufacturers’ Assn., Bryon Foy, 
chairman of the show committee, 
said: 

“All of our exhibitors are highly 
pleased with the results of the 
show, and, if the exhibition is the 
same kind of barometer it has 
been in the days gone by, we 
should have another good year 
in 1938. 

“With the great crowds of the 
last two days, it was thought we 
might reach last year’s record 
mark. However, although we did 
not quite reach last year, buying 
was satisfactory and the great 
crowds which viewed the exhibits 
this week, estimated in excess of 
270,000, are an indication of the 
high interest in the products we 
are offering. 

“Our greatest interest, of course, 
has been in the selling and par- 
ticularly in the greater number 
of prospects that developed into 
sales after the used cars of these 
potential buyers have been ap- 
praised. 

“Not alone the car and truck 
manufacturers, but the accessory 
group and particularly the trailer 
exhibitors, hail the show interest 
as further proof that America 
moves on rubber tires, with a 
good market ahead consisting of 
new buyers and those who must 
replace the worn-out vehicles of 
the present country-wide regis- 
tration which exceeds 29,000,000 
cars and trucks.” 


hav2136A 


PIPE BALKS 
ACID.... 


WHEN MADE OF “NI-RESIST” 


It seems a far cry from the fa- 
miliar automobile to the refinery 
that produces the fuels and lubri- 
cants to run it. Yet both are 
brothers under the skin when it 
comes to the right engineering 
materials. A large Kansas refinery 
recently installed a new system of 
petroleum vapor transfer lines 
whose function is to convey va- 
pors of condensed gasoline. The 
small percentages of hydrogen sul- 
phide and hydrochloric acid which 
these vapors contain are exceed- 
ingly corrosive in action and 
make short work of ordinary cast 
and wrought iron pipe. It is re- 
ported that “Ni-Resist,” a high 
nickel alloy cast iron, so useful in 
automobiles, is the only material 
in its price range 
that stands up 
satisfactorily. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





90% Delivered Prices Adopted as Insur 
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Plan is Aimed to Hold 


Premiums at Normal Level 


ing they would take under an 


NEW YORK.—tThe problem of 


printing, for immediate use, 
prices for grouping the 1938 
models that would correspond 
with the prior practice of print- 
ing the advertised “f.o.b. factory” 
prices in the insurance manuals, 
has been the subject of meetings 
between the insurance committee 
of the Automobile Manufacturers 
Assn. and the underwriters, who 
have agreed to use 90 per cent of 
the delivered-at-factory prices. 


“There are no list prices f.o.b. | 
factory for the 1938 models,” said | 
J. S. Marvin, assistant general | 
manager of the AMA, “while the | 
use of full delivered prices and | 


other plans proposed would have 
assigned cars to higher premium 


groups than under the f.o.b. fac- | 


tory practice. 


“It was found by checking the 


90 per cent plan over a wide 


range of new models, that it re-| 


sults in the new cars with few 
exceptions taking the same group- 


New Fiat Cars 
To Be Exhibited 
At Other Shows 


CHICAGO. — Fiat cars, which 
made their American bow this 
year at the New York show, will 
also be exhibited in Chicago, Bos- 
ton, Los Angeles and other cities, 
it is announced by W. H. Wein- 
gar, eastern zone sales manager 
of the Advance Corp., Butler, Pa., 


American importers and distribu- 


tors of the Fiat line. 

Pacemaker of the Fiat line is 
the new “500,” which is designed 
to give more than 47 miles to the 
gallon of gasoline and will sell in 
this country for less than $600. 
The small car features and all- 
metal body, independent front 
wheel suspension, synchromesh 
transmission, hydraulic brakes 
and shock absorbers. 


Most interesting Fiat model, ac- | 


cording to reports from other 


shows, is the cabriolet which fea- | 
tures a “one-finger three-second” | 


sliding top. 


Supporting the “500” are two | 


larger cars, the “Balilla” and the 
“1500.” 


Major Cities’ Car Toll 


Up Slightly Over 1936 | 
WASHINGTON.—Deaths caused 


by motor vehicles in 127 major 
cities during the week ending 
Oct. 30 totaled 227, 16 more than 
in the corresponding week of last 
year, according to the bureau of 
the census. 

Fatal accidents in the 127 cities 
during the first 42 weeks of 1937 
totaled 7,603, compared with 6,859 
for 1936, an increase of 11 per 
cent. 

Fatalities from motor vehicle 
accidents occurring within the 
city limits of certain major cities 
in the first 42 weeks of this year, 
as compared with the similar 1936 
period, follow: Baltimore, 100 
compared with 82; Boston, 89 
compared with 93; Chicago, 588 
compared with 524; Cleveland, 198 
compared with 157; Detroit, 232 
compared with 226; Los Angeles, 
361 compared with 333; New York, 
749 compared with 688; Pitts- 
burgh, 88 compared with 100, and 
San Francisco, 90 compared 
with 62. 


Hammond Named 

DETROIT.—W. H. Hammond, sales 
manager of the hoist and body di- 
vision of Gar Wood Industries, Inc., 
has been appointed on the All-Star 
road show publicity committee, manu- 
facturers’ division, American Road 
Builders’ Assn. The committee is 
promoting national interest in the 
1938 road show and convention which 
is to be held at Cleveland, Jan. 17-21. 


f.o.b. factory price. 

‘It is the viewpoint of our 
committee and agreed by the 
underwriters that prices printed 
in the manual when revised early 
in 1938 should not differ from 
prices advertised and that pre- 
miums should be adjusted to 
these prices. 

‘The f.o.b. factory prices under 
discussion have been used only 
as the best comparable method of 


measure of liability, which is as 
stated in the policies.” 


Milton Tibbetts 


mittee, other members of which 


are A. C, Anderson (General Mo- | 


tors); Andrew Hood (Hudson); 
George L. Brown (Reo); R. P. 
Fohey (Chrysler), A. G. Rumpf 
(Studebaker). 


Sales Exceed ’36 


DAYTON, O.—Total new cars 
and trucks sold in Montgomery 
county last month exceeded the to- 
tals of September, 1936, and October, 
1936. Last month 750 new cars and 
68 new trucks, a total of 818, were 
sold, as compared to 677 in Septem- 


(Packard) is | 
chairman of the insurance com- | 


Steel Sales Hit 
‘Balanced Level’ 


YOUNGSTOWN, O.—Conditions 
|in the steel market have reached 
a “fairly balanced level,” leaders 
in this district indicated at the 
start of the week. 

Consumers last week were buy- 
ing only for immediate needs and 
were operating largely from in- 
ventory. 

The national operating rate 
dropped two points to 51 per cent 
of capacity, a season low, but the 
decline was leveling off and 
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ance Base 


ecutives asserted. A quiet fourth 
period was predicted. 

Absence of railroad buying was 
considered largely responsible for 
much of the drop, as _ heavier 
steels were not selling in quantity, 
while lighter products were keep- 
ing mills at a fairly high produc- 
tion rate. 


Reginald W. Poe 


BLOOMFIELD, N. J.— Reginald 
W. Poe, 44, sales manager for Gen- 
eral Motors Corp. in South Africa, 
died Oct. 29 at Port Elizabeth, S. A. 
Mr. Poe had returned to South Africa 
a month ago after six months in the 
United States. He had been with 
General Motors 20 years. 





grouping cars; they are not &| ber, and 598 in October last year. 


“i 


should have reached bottom, ex- 


THE WORST TRUCKING CONDITIONS 
in the World” 


Here in vivid description is what an old-timer in the oil fields 
thinks about INTERNATIONAL TRUCKS. He writes as follows: 


“For years I have read your ads about ‘Internationals’ 
and they don’t begin to tell the story. You fellows 
should make a trip down here to see what it is all about. 
Most of the oil wells here are located in the swampy 
lowlands, in black, sticky gumbo mud. Big, heavy ma- 
chinery must be brought to the well locations. Boys, 
unless you see this it is hard to believe. Sometimes it 
takes three to four hours to make two to three miles. 
You should see your big Internationals take on the 
job. Make a few feet, back up, and hit it again. Tear 
into it. To stop means your truck and load will sink. 
Boys, this is a fight you should see. You have a truck 
that asks no odds, only the gas. 

“Now all I ask of you fellows is to get a bit louder 
and tell the world you have the champion of trucks— 
a truck that doesn’t know the meaning of the word 
‘quit.’ Now my friends, all this is coming from a by- 
stander with years of experience with trucks—includ- 


ing eighteen months with the transport in France, 
where I thought we had tough going. But this place 
has shell holes licked a mile, and your Internationals 
are licking the worst trucking conditions in the world. 

“No offense is meant by this little panning; I had to get 
it off my chest. I am simply a friend and rooter for what 
I think is the finest piece of machinery with wheels on it.” 


+¢ & & 


Call on our Motor Truck Sales Department, Harvester Building, 
180 No. Michigan Ave., Chicago, (Telephone ANDover 4200) for 
complete information on the International Truck franch se. Our 
branch nearest you will also be glad to advise you. Complete 
display of International Trucks at our Chicago Branches: 611 West 
Roosevelt Road, 2665 North Elston Avenue, and 2919 South 
Western Avenue. 

International Trucks are on display at the Motor Truck Show, 
Newark, N. J., November 6 to 12, and will also be shown at the 
Truck and Accessories Show of the American Trucking Associa- 
tions, Inc., Louisville, Ky., November 15 to 18. 


INTERNATIONAL HARVESTER COMPANY 


(INCORPORATED ) 


180 No. Michigan Ave. 


mw v 
GTA LOL 


“wey 


Chicago, Illinois 


International Dual-Drive Six-Wheeler heading into the 
oil field with draw-works, a giant winch used in han- 
dling drill pipe. Total gross load apf roximately 53,000 
pounds. Huge boilers, oil-field engines, 

oil-well drums and winches and other 

heavy apparatus 

must be hauled 

into roadless 

territory. 


INTERNATIONAL TRUCKS 





NEW WIDE SAFETY DOORS—both front and rear! No 
possibility of air currents pulling these doors open, 
should they become unlatched accidentally. Hinges 
concealed—door handles curve inward—can’t catch 
in clothing! Safety-Step running boards! You don’t 
have to “‘tip-toe’’ in and out of a Graham! 


SHIFT GEARS WITH A FLICK OF A FINGER! There’s 
nothing new to learn about Graham’s new Vacuumatic 
Gear Shift. You use the same familiar gear positions, 
merely operating a miniature gear shift lever with 
your fingertips. No need to take your hand from the 
wheel! Optional equipment on all models. 





VISITORS ACCLAIM GRAHAM AS THE B 
SIZE AND LOW PRICE MAKE REAL HI 
THE EXCITING NE 


Let’s go, dealers! Why tie yourself do } 
over’’ last year’s line? Here’s a rea!, 
real money-maker! Get the facts or 


They liked it—those New York Show crowds! They 
as “‘the best looking car at the show, regardless o 
dealers wiring for rush deliveries! Show orders are 
And no wonder! This year Graham gives you a 
style story—a car that’s entirely different from b 
sensational style hit that the public is going for 
manufacturer can approach this year! 


Official Economy Winner! 
And Graham also holds the Official U. S. Econ 
23.95 miles on a gallon of gasoline! ‘‘Claims’’ for | 
Graham gives you proof! The official, unbeaten recc 
Look what you’ve got to sell in Graham’s “big pack 


BEST LOOKING CAR AT THE SHOW REGARDLESS OF PRICE! GRAHAM'S BIG 
HIT WITH PUBLIC. DEALERS REPORT SENSATIONAL ADVANCE DEMAND FOR 
EW GRAHAM LINE. IT’S THE BIG MONEY-MAKER OF 1938! 


oy to a **‘warmed- 
palistyle car... A 
or@-raham today! 


hey;ve acclaimed Graham 
Ss of price!” They’ve got 
are the biggest in years! 
u an exciting, brand new 

bumper to bumper. A 
for--and that no other 


er! 

onomy Championship— 
or economy are “‘out”— 
record! 

package.” 120-inch wheel- 


VA 


base. A high-powered, high-compression engine—90 horsepower in the 
Graham SPECIAL, 116 horsepower in the Graham SUPERCHARGERS. 
Extra-wide seats, 57 inches, front and rear! Extra headroom, legroom. A 
more comfortable, more luxurious car! And, in a year when other manu- 
facturers are raising prices $50 to $100 without making any major changes, 
Graham has not only re-styled completely but has remained in the lower- 
price brackets! Costs only a little more than the lowest-price cars! 


Styled for Safety! 


Graham builds the safest car on the road today! That’s our honest belief. 
You get instant acceleration, extra-ordinary reserve power. You get over- 
sized hydraulic brakes, all-steel bodies, safety glass, lower center of gravity, 
wider rear tread. Safety-Doors, Safety-Step running boards. There are a 
score of unique new safety features this year—no other car has all of them. 


Designed to Sell Easily! 
No other car on the market gives you so many innovations as Graham for 


1938. New “hidden hinges.”’ New instrument panel, with recessed con- 
trol knobs. The sensational Graham Automatic Overdrive Transmission! 
The new Vacuumatic Gear Shift! Shift gears with a flick of a finger. 
Clears the front compartment. Both of these features optional on all mod- 
els. Dozens of other new features in the '38 Graham! What a car to sell! 


Money in Your Pocket! 


You’re in the automobile business for only one reason—to make money. 
If you’re not making money—get with Graham! For Graham dealers 
get a BIG PROFIT on every car they sell. Graham is priced right— 
for PLENTY OF VOLUME! Plenty of PROFITABLE VOLUME under 
Graham’s liberal franchise! 

See these sensational Graham cars for yourself. Get all the facts on the 
liberal Graham franchise. Don’t delay! Send this telegram, COLLECT, to 
F. R. VALPEY, Vice-President and General Sales Manager, Graham- 
Paige Motors Corp., Detroit. “I’M INTERESTED. SEND FRAN- 
CHISE FACTS.” Sign your name, your address. Do it today! 


OPPORTUNITY FOR SALESMEN AND 

WHOLESALE REPRESENTATIVES! 
Here’s the line that’s moving . . . the car the public wants. . . the franchise the dealers 
are going for! There are real opportunities with Graham for both retail salesmen and 
Wholesale Representatives. And you Star Salesmen—this is your chance to SET UP 
THAT DEALERSHIP! Get the facts on the Graham franchise now! 


THE LUXURY CAR IN THE 
I ditt dt meld 72 





N. J. Registrations Up 


TRENTON, N. J.—New Jersey 
passenger motor car registrations on 
Oct. 1 this year stood at 843,257, or 
an increase of 49,076 over the corre- 
sponding 1936 figures, it was an- 
nounced here this week by Arthur 
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San Antonio Sales Up 
Considerably Over °36 


W. Magee, state motor vehicle com- 
missioner. The commissioner also 
announced that during the first nine 
months of this year 1,209,427 were 
licensed to operate motor vehicles, 
an increase of 70,137 over the total 
number of persons so licensed in the 
first nine months of 1936. 





A 


ON 


EVERY CAR 


AT THE 


SHOW | 


One or more of the 28 prod- 
ucts manufactured by AC are 


standard equipment on every 
American-built car exhibited 
at the Automobile Show. 


AC NOW BUILDS THESE QUALITY PRODUCTS 


AIR CLEANERS e AMMETERS e FUEL PUMPS e@ Olt 


FILTERS @e SPARK PLUGS e SPEEDOMETERS 


TACHOMETERS e@ DIE CASTINGS @ LOCKER DOORS 
®e® VACUUM 


REFLEX SIGNALS @® THERMO GAUGES 


FLAME ARRESTERS . GASOLINE 
GASOLINE STRAINERS @¢@ 


PANELS e SPARK PLUG 


PUMPS + 


LEAD BRONZE 


GAUGES e« 
BEARINGS e RADIO CONTROL 
e SPARK PLUG TESTERS e 
PRESSURE GAUGES e IN 


CLEANERS REPLACEABLE 


AIR CLEANER ELEMENTS @ 
STRUMENT PANELS @ DIE CASTING MACHINES e CAR 
BURETOR INTAKE SILENCERS @ CARBURETOR INTAKE 
SILENCERS AND AIR CLEANERS e@ FLEXIBLE SHAFTS 


AND CABLES @e FUEL AND VACUUM PUMPS e REMO 


INJECTORS AND FLUID @e SPARK PLUG GAPPING TOOLS 


DIRTY OR WORN SPARK PLUGS 


waste gas, steal power and cause hard starting 


To make it easy for car owners to avoid driving with 
dirty plugs, more than 70,000 dealers, garages, and 
service stations maintain a nation-wide service, operat- 
ing an AC Spark Plug Cleaning Machine. These Regis- 
tered AC Cleaning Stations are everywhere. Any of 
them stands ready to clean and adjust your spark plugs. 


Worn plugs should be replaced. For replacement, AC 
offers the new AC Blue Top peak performance spark 
plug,—new, more efficient, more durable. 


AC SPARK PLUG DIVISION 
General Motors Corporation 
FLINT, MICHIGAN 
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Candidate Flouts 


Hitch-Hike Law 


RICHMOND, Va. — South 
Carolina’s law which for- 
bids hitch-hiking may in- 
terfere with the candidacy 
of H. C. Godfrey, who plans 
to run for governor. 


“Law or no law,” said the 
gubernatorial candidate, “I 
intend to hitch-hike over 
the state to make the cam- 
paign. If I am arrested, I 
will appeal directly of Gov- 
ernor Olin Johnston to get 
me out of jail. And if I am 





elected governor, Vll sure 
get that act repealed.” 


Boston Used Car 
Sales Declared 
Best in History 


Special to Automotive Daily News 

BOSTON.—Practically all deal- 
ers in used cars here report the 
best year’s business they have 
ever had in this line. 

Henley-Kimball Co., through G. 
W. Benway, used car manager, 
reports sales totaling 1500 units 
during 1937. 

“No car in our stock,” Benway 
stated, “is advertised or personally 
endorsed by Ordway until it has 
first been road-tested and a com- 
plete job sheet written up on it.” 

The C. E. Fay Co. foresees a big 
used car year, this division of the 
firm having absorbed and sold an 
unusually large number of such 
cars. 

Hayward Motors, Ford, first 
users here of the money-back 
guarantee plan for used cars, has 
recently installed a new recondi- 
tioning plant. 

Back Bay Chevrolet obtained a 
Chevrolet franchise and started 
in business Jan. 1, 1937. Since 
then the firm has sold and deliv- 
ered over 100 Chevrolet cars. It 
now has an organization of 55 
people. 


Ind. to Require 
Direction Lights 





ithe car, 


Special to Automotive Daily News 

SAN ANTONIO, Tex.—New car 
sales during October continued to 
show the substantial gains over 
those for the same month in 
1936, which has been evidenced in 
sales for previous months. 

During the period dealers in 
this city accounted for a total of 
703 units, which included 595 
passenger cars, 67 commercial 
units and 41 trucks. 
sales according to makers were 
as follows: 

Buick, 53; Cadillac, 1; Chevro- 
let, 117 (and 20 commercial units 
and 19 trucks); Chrysler, 13; 
De Soto, 9; Diamond T Truck, 3 
commercial units; Dodge, 34 (and 
5 commercial units and 1 truck); 
Federal Bruck, 2; Ford, 107 (and 
22 commercial units and 3 
trucks); GMC ‘Truck, 2 com- 
mercial units and 2 trucks; Gra- 
ham, 3; Hudson, 27; IHC Truck, 
9 commercial units and 14 trucks; 
LaSalle, 14; Lincoln-Zephyr, 9; 
LaFayette, 1; Oldsmobile, 37; 


Packard, 15; Plymouth, 52 (and 


Mass. May Amend 


Insurance Law 


BOSTON.— State Insurance 
Commissioner DeCelles announces 
that he is considering a proposal 
for a new four-point compulsory 
automobile insurance law to re- 
place the present “unsatisfactory” 
statute. His plan would combine 
the best features of the present 
law with those of financial respon- 
sibility and the flat rate plans. 

All cars would be insured at a 
flat rate and an owner would be 
obliged to pay an excess premium 
if involved in an accident causing 
more than $25 damage, or if con- 
victed of a traffic violation carry- 
ing more than a $25 fine. “The 
gravity of the accident or the vio- 
lation would determine the rate,” 
he says. 

The 


plan would also provide 


that the extra financial responsi- | 


bility would be charged against 


|for three years after an accident 


SOUTH BEND. — The Indiana 
state safety committee has ruled 
that long motor trucks and house 
trailers operating on state high- 
ways must carry directional turn 
lights on fenders after Jan. 1, 
1938. 

Acting under a 1937 state safety 
law, the committee _ specified | 
trucks 14 feet or longer and those 
with cabs so constructed as to not 
permit the driver from making a 
hand signal visible to other 
motorists. Following tests, the 
lights will be placed on front and 


| rear fenders or body of the truck, 


depending on its construction. 

Don F. Stiver, director of public 
safety and committee chairman, 
said the light would be operated 
inside the vehicle and would flash 
on the side toward which the 
driver intended to turn. 


ee Ford we 


To Build New Plant 
LOUISVILLE, Ky.—The Mon- 
arch Auto Co., one of the oldest 
Ford dealerships in the Louisville 
sector, has broken ground for 
new sales and service depart- 
ments at the corner of Brook and 
Broadway, close to where the 
company started business 25 years 
ago. 

For the past several years the 
company has been at Eighth and 
York streets, which is a trifle out 
of the heart of the auto section, 
whereas Brook and Broadway is 
dead centered. W. E. Giles is 
president of the company, and 
D. M. Haskins secretary. The 
company has also arranged to 





handle Lincoln and Lincoln- 
Zephyr. 


Old-Timers Res pond 





CHICAGO.— Reservations for 
tickets to the Old-Timers’ Club 
buffet-supper, to be held here Dec, 6, 
7 to 9 p.m., at the Hotel Sherman, 
are coming in beyond expectation, 
according to Dick Sheridan, secretary. 


or conviction unless the car was| 
transferred through a bona fide| 


registered automobile dealer. The 
Commissioner will submit his pro- 
posals to the legislature as 
amendments to the present 10- 
years-old compulsory automobile 
insurance act. 


Individual | 
| 1935, 454; 1936, 528. 





regarlless of its owner, | 





5 commercial units); Pontiac, 50; 
Studebaker, 30 (and 1 commercial 
unit); and Willys, 5. 
Registrations by out-of-county 
dealers accounted for one Plym- 
outh and one Terraplane com- 
mercial unit, giving a total of 596 
cars, 68 commercial units and 41 
trucks, for a grand total of 705. 
October sales during previous 
years are reported as follows: 
1932, 258; 1933, 467; 1934, 603; 


Safety Seminar 
for Newsmen to 


Be Held by CIT 


NEW YORK. — Newspapermen 
from 50 cities are expected to at- 
tend a seminar of safety, Nov. 
8-15, sponsored by the Safety 
Foundation of Commercial In- 
vestment Trust, Inc., it is an- 
nounced here by John W. Darr, 
vice-president of the corporation 
and director of the foundation. 

The seminar will be directed by 
Dr. Miller McClintock, director 
of the Harvard university bureau 
for street traffic research. Lec- 
tures will be given by outstand- 
ing figures in the national traffic 
safety movement. According to 
Darr, national newspapers are in 
positions to be the most effective 
leaders in cutting down accidents, 
and the seminar is planned to as- 
sist the papers in developing local 
campaigns for safety. 

Among those who are scheduled 
to speak are: 

Burton W. Marsh, director of 
safety and traffic engineering de- 
partment of the American Auto- 
mobile Assn.; Lieut. Franklin M. 
Kreml, director of the North- 
western university traffic safety 
institute; Paul Hoffman, presi- 
dent of the Studebaker Corp. and 
the Automotive Safety Founda- 
tion; A. W. Koehler, executive 
secretary, American Assn. of Mo- 
tor Vehicle Administrators; 
Charles Harnett, New York ve- 
hicle commissioner; Lew Wallace, 
Iowa’s vehicle department super- 
mtendent, and several others of 
prominence. 


Open Sales Office 
BALTIMORE.—Steel & Tubes, Inc., 
subsidiary of Republic Steel Corp., 
has opened a branch office here with 
H. H. Smith in charge. 


Tee 


FIRST MIL 


ave aa ee Pa 


WASHINGTON, D. C. 
NET PAID CIRCULATION EXCEEDS 1,000,000 





AUTOMOTIVE DAILY NEWS, SATURDAY, 


Kansas City Sales Unaffected By Market Slumps 


Dealers See High Ratio 
Of Increase Over 1937 


Special to Automotive Daily News 

KANSAS CITY.— The October 
stock market slump has had no 
appreciable effect on retail de- 
liveries of automobiles to car 
owners in this territory. Sales 
with most dealers have kept pace 
with the high ratio of increase 
established so far in 1937. 

While it is true that the slump 
in the stock market and in grain 
and liv livestock have had a + damp- 


Neb. ‘Little NRA? 
Advisory Board 
Has First Parley 


LINCOLN, Neb.—The advisory 
committee of the Nebraska auto- | 
mobile dealers’ “little NRA” held 
its first meeting with A. C. Tilley, 
state engineer, Monday to formu- | 
late rules for operation. 

The “little NRA,” which was 
passed by the 1937 legislature, and 
which will become effective Jan. | 
1, provides that all new and wnt | 
car dealers, as well as salesmen, | 
must be licensed by the state’s| 
fair practice code, set up in the 
law; the licenses may be sus- 
pended; and the guilty dealer or 
salesman may be denied the right 
to continue business in Nebraska. | 

The committee, which was ap- 
pointed by Governor Cochran 
soon after the passage of the law, | 
consists of the following men, all 
of whom were present at the 
meeting Monday: Grant L. Mc- 
Fayden, Omaha, chairman; F. A. 
Roehl, Lincoln; T. F. Kinman, 
Grand Island; E. E. Bredenberg, | 
Kearney, and H. Bomgardner, | 
Scottsbluff. 


Cadillac Names | 
Seven Dealers’ | 


DETROIT.—The following new | 
dealers are announced by the} 
Cadillac Motor Car division of 
General Motors: 

Floyd E. Bortree, Scranton, Pa.; 
Brooks Cadillac-LaSalle Co., Mis- 
sion, Texas; Arco Motor Co., 
Ware, Mass.; Mt. Lassen Transit | 
Co., Westwood, Calif.; Stedman | 
Sales, Inc., Oyster Bay, W.u: G.| 
A. Gullikson Co., Stevens Point, 
Wis., and Cadillac Motor Car Div., 
General Motors Sales Corp., Bir- 
mingham, Mich. 





Omaha Trailerites Map 


‘Code’ to Halt Ouster 
OMAHA, Neb. — Omaha trailer 
dwellers, with the assistance of 
their attorney, Simon A. Simon, | 
have drafted a three-point “trailer 
town code” to be presented at the 
next meeting of the Omaha city 
council, which at its last meeting 
ordered the trailerites to move at 
once for reasons of health and 
sanitation. 

An ordinance regulating trailers 
is to be presented by City So- 
licitor Linahan at the next council 
meeting. The code to which the 
trailer dwellers pledge themselves, 
provided the council will not 
force them to leave the city, has 
the following three major points: 

Each trailer to be placed with- 
in 25 feet of another building or 
rooming house; each trailer to 
have ready access to running 
water and toilet facilities; electric 
wiring in trailers to be approved 
by the city electrician. 


Putnam Promoted 
YOUNGSTOWN, 0.—George W. 


ening effect, so far as the 
dividual farmer is concerned, he 
has marketed his grain and 
marketable livestock. 

The situation generally is as 
one factory distributor executive 
put it, “the dealer, who is so busy 
selling cars that he does not have 
time to consult the New York 
stock market quotations from 
day to day, is establishing new 
sales records, but the dealer who 
is carrying the worries of the 
world on his shoulders is a slump 
and we can be thankful there are 
very few of these dealers in our 
territory.” 

The outlook for 1938 seems to 


be that 1937 marks will be sur- | 


passed. Most of the automobile 
companies have had a showing of 


in- | 





| their new models to the dealers, 


and the dealers have been en- 
thusiastic in their approval of the 
1938 lines. As a result, dealers 
feel that a new high ratio of in- 
crease will be established gen- 


erally throughout this territory. | 


Chrysler Institute Head 
Speaks at IAA Conclave 


BIRMINGHAM, Ala.—Dr. James | 


Shelby Thomas, president of the 


Chrysler Institute of Engineering, | 


will deliver the keynote address 
at the 38th annual convention of 
the International Acetylene Assn. 
The subject of Dr. Thomas’ talk, 
which is to be given at the open- 
ing luncheon, Nov. 11, 
hotel, Birmingham, will be “New 
Frontiers for Smart People.” 

Dr. Thomas is well known in 
educational circles. He has a wide 
knowledge of technical advances 
in metallurgy and fabricating, | 
shaping. 


Tutwiler | 
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Over 200 Models on Tap 
For 30th Northwest Show 


Special to Automotive Daily News 

MINNEAPOLIS. — All available 
space has been taken for the 30th 
}annual Northwest automobile 
show which opens Saturday in 
the Minneapolis municipal audi- 
torium. 

One million dollars worth of 
| passenger cars and trucks are on 
| the floor of the show, with about 
30 manufacturers and dealers ex- 
| hibiting more than 200 models. 
George K. Belden, president of 
| the Minneapolis Automobile Trade 
| Assn., which sponsors the show, 
predicts a record attendance for 
the exposition. It is also expected 
that improved economic condi- 
| tions will bring a rise in the num- 








ber of sales on the exhibition 
floor. 

Improvement of American 
transportation methods over a 
period of four decades will be 
traced in the stage show to be 
presented twice daily during the 
exposition. This show is entitled 
“Cavalcade of Motion,” and will 
include 75 dancers, singers, musi- 
cians and comedians. 

With talent and costumes cost- 
ing $4,000, the show will open with 
a return of the “Floradora Sex- 
tet” of the late nineties. The pro- 
duction will move to 1907 for a 
bicycle-built-for-two motif, then 
to the military theme of 1917, the 
jazz age of 1927 and finally the 
swing era of 1937. 





i mel IS tlt SD th 


Twin Gasoline 
built by Wentworth and Irwin, 
for the Pacific Inland 
Construction entirely of 


units 
Oregon, 
pany 


... in this semi-trailer built 


i 


one of six 
Portland, 

Transport @om- 
U:S:S Cor-Ten, 


Tank Semi-Trailer 


lighter with U-S:S COR-TEN 


HIS extra capacity 


dividends on every trip. 
nothing extra to haul. It rides in place 
of 2% tons of discarded dead weight, 
lightweight design 


trimmed off by 


pays extra When they 


Costs 


selected l 
len, builders and operators had three 
objectives in mind: 

They Wanted Less Weight 
‘S:S Cor-TEN gave them 


1:S$:S Cor- down, 
grade 


weight 


Equal 


for it 

steel. 
construction 

pounds of steel to buy. 


low-cost, tonnage 
remember light- 
means fewer 


IS a 


And 


They Wanted to Keep Construction 


and Cor-TEN construction. 

The true measure of transport effi- 
ciency is the amount of payload car- 
ried per pound of weight. Here, Cor- 
TEN construction achieves a maxi- 
mum c apacity- -weight ratio by con- 
verting useless weight into added 
capacity. It reduces nee costs, 
quickly pays for itself... continues to 
produce extra revenue. 


Durabitity.| 
both because it has a yield point al- 
most twice that of mild steel and 4 to 
6 times the atmospheric corrosion re- 
sistance. Cor-TEN can be used in 
lighter sections, giving an average 
weight reduction of 25°4 with no sac- 
rifice of strength, safety or service life. 
They Wanted an Inexpensive Ma- 
terial. Cor-TEN kept material costs 


Costs Low.Cor-TeEN did it. Because 
Cor-TEN is ductile as well as strong 
—has working and forming qualities 
comparable to those of plain steel—is 
economical to fabricate. 

To find out how U-S-S Cor-Ten 
and other U-S:S High Tensile Steels 
can be economically applied, write 
our nearest district office. 


U-S:S HIGH TENSILE STEELS 


AMERICAN ST 
CARNEG ee 


COMPANY, Cleveland, 
CORPORATION, 


& WIRE 
JOIS STEEL 


Chicago 
Pittsburgh and Chicago 


York 


and New 


EE 
LL 
COL 


i 

IN 

UMBIA STEEL COMPANY, San Francisco 
NATIONAL TUBE COMPANY, Pittsburgh 

COAL, IRON & RAILROAD COMPANY, Birmingham 


Pacific Coast Distributors - United States Steel Products Company, New York, Export Distributors 


Putmam, superintendent of Republic 
Steel Corp.’s open hearths here, will 
become assistant manager of the 
Warren district immediately, Roy 
Leventry, district manager, has an- 
nounced. Putnam succeeds Frank 
Farrell, just appointed Massillon dis- 
trict manager. He has worked for 
Wheeling Steel Co., Goodyear Tire & 
emeer Co. and American Rolling 
ills. 





TENNESSEE 


San Francisco, 


UNITED STATES STEEL 
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Seattle’s ‘Open House’ 
Shows Get Attention 


cial to Automotive Daily News 


SEATTLE.—The new passen- 
ger cars for 1938 are being shown 
this week in Seattle’s “auto row 
automobile show.” In place of a 
formal show individual dealers 
have declared open house in their 
showrooms, with several featuring 
music and special entertainment. 

Public interest was stimulated 
by local newspapers, which 
backed open house week with 
special editions, and sales reaction 
is felt to be very favorable. 

With opening of the “show” 
there is more activity in new car 
sales, while used cars remain 
sluggish, due probably to being 
over-priced as a rule. 

Arrival in Seattle of the Dodge 
truck, with a load of Matanuska 
potatoes, being taken to New 
York City, was a real event, with 
the mayor officially welcoming 
the retinue. The truck came from 
Alaska to Seattle on its own 
power, over trails and rails, with 
the exception of about 20 miles 
by water, from Ketchikan to 
Port Simpson, and Prince Ru- 
pert, B.C. It was a difficult trip, 
the purpose being to advertise the 
practicability of the proposed ex- 
tension of the Pacific Highway 
from Vancouver, B.C. via Hazel- 
ton, to Alaska. 

A highway connecting the 
northern territory with the 
United States would prove a very 
popular motor-way, certain to 
attract thousands of toursits, as 


D. C. Motorists 
Facing Drastic 


Car Tax Rise 


WASHINGTON. — The District 
of Columbia traffic department 
next week will begin mailing 1938 
license tag applications together 
with prescribed fees, which show 
the most drastic tax increase 
ever imposed on automobiles in 
the national capital. 

Taxes on all types of vehicles 
will be doubled in all cases and, 
in some instances, tripled under 
the new weight scale of taxation 
passed in the last session of 
congress. 

With the new system of taxing 
vehicles by weight also will be 
imposed the usual personal prop- 
erty tax which has been increased 
25 cents for each $100 valuation. 

The minimum tax rate for any 
automobile in 1938 will be $6, as 
compared with a $2 minimum 
last year. The weight tax will 
take the place of the usual $1 tag 
fee. 

Traffic officials also warned 
motorists to pay outstanding 
traffic warrants promptly if they 
expect to receive their tags by 
Jan. 1, 


Reardon to Head New 


Lincoln Office in Ariz. 

CLEVELAND.—Lincoln Elec- 
tric Co., manufacturer of arc 
welding equipment, announces the 
opening of a new sales office in 
Phoenix, Ariz., which will be in 
charge of R. J. Reardon. 

Reardon has had considerable 
experience in all branches of 
welding. He was for two years in 
charge of the Steel Tank & Mfg. 
Co., Detroit. Another two years’ 
time was spent in the position of 
welding engineer and sales man- 
ager for the C. H. Patterson Co. 
of Hamtramck. In 1929, Reardon 
became welding supervisor for the 
Gilbert & Barker Mfg. Co. of 
West Springfield, Mass., in which 
position he remained until 1931. 
For the past six years, Reardon 
has been with the American Metal 
Products Co. of Detroit as weld- 
ing engineer and supervisor. 


Steel Rate Slows 

NEW YORK.—tThe operating rate 
of steel companies, having 98 per 
cent of the steel capacity of the 
industry, will be 48.6 per cent of 
capacity for the week ending Nov. 6, 
compared with 652.1 per cent one 
week ago, 66.1 per cent one month 
ago and 74.7 per cent one year ago. 











well as opening up a new undevel- 
oped region tributary. 

Other news of the week relates 
to hearings in Seattle before 
Charles Davis, deputy in the de- 
partment of labor and industries, 
relative to employment and health 
conditions in auto repair and in- 
ernal combustion engine adjust- 
ing plants. 

Carl Heussy, attorney for the| 
dealers, has been conducting the | 
case and fighting for modifica- | 
tions so as to make the demands | 
and requirements more reason- | 
able than originally proposed. In| 
this he has partially succeeded, | 
with final hearings to be in Olym- | 
pia at an early date. 

Smaller shops will be _ hit) 
harder than the larger, more 
modern ones. Ventilation require- | 
ments, with health and sanitation 


| formerly district manager for the 


in mind, are definite and exten- 
sive. One provision is that auto- 
mobiles under repair shall have 
exhausts from all running motors | 
connected with flexible pipes to} 
the open air or specially con-| 
structed chimneys or flues, 

When put into operation, the| 
new rules, whatever they may} 
finally be, are expected to put} 
dealers under considerable ex-| 
pense for strict compliance. 


De Soto Appoints Wood | 
N. W. Merchandising Mgr. | 
MINNEAPOLIS.—Jack T. Wood, 


De Soto Motor Corp. in southern 
Minnesota, Wisconsin and north- 
ern Iowa, has been made mer- 
chandising manager for the north- 
west. This territory comprises 
nine states. 

Wood has been associated with 
the automotive industry since 
1916. Before joining De Soto in 
1935 he had several years’ experi- 
ence in the automobile advertis- 
ing departments of newspapers in 
Los Angeles and Omaha. 





'Histed Repeats Warning 


Against Over-Allowances 


Increased over- 
caused con- 


CHICAGO. 
head, which has 
siderable 
mobile dealers, is 
clinching argument 


today the 
against the 


temptation to over-allow on used | 


car trades, according to J. R. 
Histed, president of the National 
Used Car Market Report, Inc., 
publishers of the Blue Book, Red 
Book and other services. 


In a statement issued by 
Histed, it is pointed out that too 
high allowances on used cars are 
fraught with more danger now 
than at any time in the history 
of the industry. 


“Avoiding over-allowances has 
been preached to dealers for a 
long time,” declared Histed. 
“Those who have heeded the ad- 
vice know its value. Others know 
the story of potential new car 


concern among auto-| 





through too liberal a_ trading 
policy. 

“The rising cost of doing busi- 
ness now brings the warning 
closer home. It doesn’t.take much 
persuasion to convince dealers 
that these higher overhead costs 
make used car over-allowances a 
road to business suicide, since 
there is an especially close re- 
lationship between such costs and 


careful used-car trading. 


“Better values in the new cars 
are another reason for trading 
closely. Dealers should drive 
home with their prospects the 
fact that the manufacturers have 
made notable improvements in 
the 1938 models with only slight 
advance in price despite the 20 
per cent rise in the cost of raw 
materials and labor during the 


profits transformed into losses! past year.” 


ay in automotiv 
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Highways Carry Increased 


Share of Nation’s Goods 


AKRON. America’s highways 
are carrying an ever-increasing 
share of the nation’s commodities 
from producer to merchant and 
from merchant to consumer, it 
is pointed out by W. O'Neil, presi- 
dent, General Tire & Rubber Co. 

“Flexibility of schedules and of 
routing goods directly from ven- 
dors to the purchasers, wherever 
he may be, are proving to be con- 
vincing arguments in favor of 
the motor truck in many kinds of 
present-day transportation,” 
O'Neil states. 

“The trend 
creased movement 
ties by motor trucks is shown by 


toward the _in- 


recent figures which indicate that | 


11% per cent more general com- 


modities were moved by truck in| 


August, 1937, than in the same 


month in 1936. 


of commodi- | 


ever before are now being driven 
overland by motor truck from the 
factories to the 
owners, recent figures from the 
traffic department of the Auto- 
mobile Manufacturers’ Assn. indi- 
cating that more than one-half of 
the new cars produced each year 
are moved over the highways. 
“Motor truck transportation is 
proving to be a boon to the small 
merchant or dealer who finds 
that, because of the rapidity with 
which he can get his goods to his 
customers, it is not necessary for 
him to carry as large a stock or 
build up as big an inventory as 
he would otherwise be required to. 
“As the general adoption of 
low-pressure and other pneu- 
matic tires, replacing the old- 
style solid tires which caused so 


dealers or car 


|much damage to highways, has 


maximum load limitations in a 
number of localities, placing 
greater burdens and heavier re- 
sponsibilities on the tires that 
must carry both the load and the 
vehicle, greater emphasis is being 
placed by operators on the im- 
portance of the best-constructed 
ind most dependable tires, which 
make it possible to transport 
heavier loads with less danger of 
damage to the highways.” 


Robinson Is Canadian 
Mer. for Willys Export 
TOLEDO.—Appointment of W. 
B. Robinson as sales representa- 
tive in Canada for the Willys 
Export Corp. is announced here 
by Ralph J. Archer, vice-presi- 
dent and manager of the export 
corporation. 


Robinson will make his head- 
quarters temporarily with Train 
Bros., Ltd., Willys distributors at 
Toronto. Formerly associated with 
Durant and General Motors, Rob- 
inson has had 20 years of auto- 
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Freight Rates Held 
Aid to Bigger Cities 


PATERSON, N. J.—-The freight 
rate structure p’aces a premium 
upon manufacture in the larger 
metropolitan markets, it is de- 
clared here in a survey by Her- 
bert S. Swan, industrial consultant 
of the Paterson industrial com- 
mission. 

“To illustrate,” Swan said, “let 
us suppose a certain non-weight 
losing material, originating in 
Chicago, takes the fourth class 
rate; the finished product, con- 
sumed in New York, takes the 
second class rate. If the material 
is sent direct to Paterson and 
there fabricated, the rate per 100 
pounds, fourth class, is 


Should the fabrication, however, 


take place at Elmira, and then be} 
shipped to New York, the rate on 


the material from Chicago to El- 


76 cents. | 


cents, and on the finished prod- 
uct from Elmira to New York, 
second class, 70 cents, a total of 
$1.33 per 100 pounds. In other 
words, fabrication in Elmira re- 
sults in increasing the freight 
charges 57 cents per 100 pounds 
over those of manufacturing in 
Paterson. 

“For very short hauls,” he con- 
tinued, “the handling charges 
normally exceed the cost of the 
shipment itself. Thus merely 
placing goods into a freight car 
and taking them out again costs 
in the case of first class freight 
about 30 cents per 100 pounds. 
The cost of handling freight is, 
therefore, for most short hauls, 
more than that of moving it to 
destination. As a matter of fact, 
the cost of transporting first class 


mira, fourth class, would be 63) freight is less than the terminal 
| charge for all line hauls up to a 
distance of about 125 miles. 
These figures take no account of 
the drayage charges at either end, 
which in themselves probably ex- 
ceed the handling charges sev- 
eral times. Facts like these dem- 
onstrate, in the absence of 
counterbalancing advantages, the 
futility of locating a plant using 
non-weight losing materials at 
any immediate point short of the 
final market. 

“Materials which enter wholly 
into the finished product without 
a loss of weight are, if manufac- 
tured a considerable distance 
from the point of consumption, 
in effect subject to a penalty of 
an amount equal to the difference 
in the cost of shipping the fin- 
ished product as against that of 
shipping the raw material from 
which the product is made.” 


Rise Forecast 
In Farm Costs 
For Next Year 


WASHINGTON.—A slight rise 
in many of the farm costs of pro- 
| ducing crops and livestock in 1938 
was forecast this week by the 
U. S. bureau of agricultural eco- 
nomics in its annual outlook for 
farm labor and equipment. 

The bureau said that “along 
with higher wage rates, farmers 
apparently will have to pay some- 
what higher prices for farm ma- 
chinery, automobiles, building 
materials, equipment and supplies. 
Fertilizer prices also will be a 
little higher but advances in these 
prices are not expected to be as 
large as for other groups. 

“On the other hand, the prices 
of feed, which represents an im- 
portant proportion of the costs of 
many farmers, will be substan- 
tially lower than a year earlier, at 
least in the first half of 1938. 
Seed prices, during the spring 

| planting season, will also be con- 
| siderably lower than in the spring 
of 1937. 

“Farm wage rates are expected 

to average higher.” 


“More new automobiles than'made it possible to increase! mobile experience. 


APLENTY THAT... 


PONTIAC DEALERS ARE HEADING FOR 
ANOTHER RECORD-BREAKING YEAR! 


interested in finding out why Pontiac occu- 


— on the heels of a year which saw 

all past Pontiac records toppled and pies its present enviable position, and what 
left dealers more prosperous than ever before, Pontiac plans for its dealers in the years to 
Pontiac presented new Silver Streaks that come, write to C. P. Simpson, General Sales 
represent another ‘‘ten-strike’’ in Pontiac’s Manager, Pontiac Motor Division, General 
progressive program. Motors Sales Corporation, Pontiac, Mich., 
You 


thing happens year after year. You’ve got 


can’t call it /uck when that same for detailed information. Your communica- 


tion will be considered strictly confidential. 
to look deeper for the cause of Pontiac’s . . . 


steady climb. And what you'll find as a result Check against the selling features of any auto- 


of such an investigation will prove to you mobile these latest and greatest features of 


that Pontiac’s money-making possibilities America’s finest low-priced car. 


65 Models Displayed 
At Youngstown Show 


YOUNGSTOWN, O.—Fourth an- 
nual auto show here opened Tues- 
day in Stambaugh auditorium 
with 65 automobiles of 1938 model 
displayed. Mayor Lionel Evans 
opened the show in the name of 
the city and E. Clyde Woods, 
president of the Mahoning County 
Automotive Assn., show sponsor, 
talked in behalf of the dealers. 
Opening ceremonies were aired 
over WKBN here. The show will 
continue through Sunday. 

A big time vaudeville show, 
topped by Roscoe Ates, screen 
comedian, and Freddie Carlone’s 
NEC orchestra is being presented 
three times daily for the enter- 
tainment of the crowds, which 
officers of the group expect will 
exceed 35,000 this year. 


have scarcely been touched as yet. If you are ne - Be Sa 
NEW SAFETY SHIFT GEAR CONTROL (‘optional at slight extra cost) 


*+ NEW SILVER STREAK STYLING « NEW CLUTCH PEDAL 

BOOSTER + NEW SAFETY STYLED INTERIORS « NEW BATTERY 

LOCATION «+ PERFECTED KNEE-ACTION RIDE +« IMPROVED 

CENTER-POINT STEERING ~« BIG-CAR WHEELBASE (117” 

122” on Eight) « TRIPLE-SEALED HYDRAULIC BRAKES « UNISTEEL 
BODIES BY FISHER 


on Six, 


‘Prosper 


““ PONTIAC 


| or Second Big gest Seller in the General Motors Line 


One out of every seven carloads of 
freight is automotive. 
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Men You Will Meet at the Chicago Show. 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show and Their Permanent Addresses 


~ 


Cars & Trucks © 
A Cc & Calloway, ert rel dir. of serv 


AMERICAN BANTAM CAR CO., Bantam ave.,| CHEVROLET MOTOR DIVISION, Detroit. | DIAMOND T MOTOR CAR CO., 4517 W. 
Butler, Pa. Congress—R. S. Evans, pres.; Palmer House—-W DI floller, gen ile t., Chicago, Il 4517 W. 26th st.—C 
Martin Tow, treas.; W. A. Thornton, secy.; mer.; M E Coyl n mer.: C P Tilt, pres.; E. J. Bush, C. A. Peirce, S 
W. A. Ward, atty.; A. C. Olander, sales Fisken, a mer Drake—W. FE. Fish, com Cook, vice-pre H C. Emberson, purch 
mgr.; R. O. Gill, prod. mgr.; G. S. Mar- | car mer.; A. R. Cosgrove, asst. com. cat agt.: J. L. Krickl, asst. sales mgr.; W. S 
tin, pur. agt.; H. I. Hazzard, chief engr.;| mgr. Sherman—G. E. Holm, mer. retail sell- Raldwin hs mer Ray Wilson I. A 
R. M. Webster, body engr.; H. J. Mande ing dept. Blackstone—E. H. Colliau, G. T Hayes, FE. As Manning, W. G. Norris, 
ville, pub. dir.; Emil Hofsoos, adv. counsel; Mahaney. dist. met 


Caddam, dist. mgr I F. Korff, sales rep.; M. Herrick, dir. of regions; H. H. Dowdy, | 


26th | 


Ed Parrick, adv. counsel it 
Detroit, Mich DODGE MOTOR CAR CO., Detroit, Mich. | 
sale 


CHRYSLER SALES CORP., 

Drake—Joseph W. Fraser, vice-pres. chge. 
B sales; Arthur E. Tongue, dir. adv. and sales 
rrom.: A. B. Dowd, sales prom. mgr.; C. L. | 
BUICK MOTOR, Division General Motors Sales in aan gen. sales mart Earl B. Wil-| serv. dept.; E. F. Lowry, mchdsg. dept.; J. 
Corp., Flint, Mich. Drake—Harlow H. Cur- son, sales dir.; Lou Foley, adv. agency rep. F. Horn, C, E. Coe, G. 1. Marvin, adv. and 
tice, pres., gen. mgr.; W. F. Hufstader, vice- sales prom. dept 
pres., gen. sales mgr.; Thos. H. Corpe, dir.| CONTINENTAL MOTORS CORP., 12801 E. 
adv. and sales promotion; O. L. Waller, Jefferson ave., Detroit, Mich. Palmer House 
asst. gen. sales mgr B. F. Tobin jr., vice-pres. chge. sales; E. E 
Zachau, L. Stringham, A. Wild, sales rep. ENGLISH MOTOR CARS Ltd., 9 E. 57th st., 
C New York, N. Y. Drake—Robert F. Dibble, 

“ D pres.; James D. Wilson, vice-pres.; Robert 

G. Hastings, sales mgr 


Palmer House—A vanDerZ gen 
mgr.; J. D. Burke, dir. truck sales; E. J 
Poag, dir. truck sales; W. L. Kessinger, 


CADILLAC MOTOR CAR DIVISION, 2860 
Clark ave., Detroit, Mich Blackstone—N. | DE SOTO MOTOR CORP., 6000 Wyoming 
Dreystadt, gen. mer.; D. E. Ahrens, gen ave., Detroit, Mich. Palmer House—L. G. F 
sales mgr. Stevens—E. F. Upson, asst. gen. Peed, vice-pres.; J. B. Wagstaff, gen. sales 
sales mer.; R. L. Rickenbaugh, sales prom. mer.: R. M. Rowland, asst. gen. sales mgr.;| FEDERAL-MOGUL CORP., 11031 Shoemaker 
mer. 2301 S. Michigan ave.—Glen Mac- K. H. Bronson, dir. of adv. and mer.; D. Ave., Detroit, Mich. Sherman—David W. 
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THIS IS THE MONTH FOR GRATITUDE—for taking stock of 
ourselves and of the many things for which we may be thankful. 


And, again, when we check off the list, we are struck by the fact 
that overshadowing all other reasons for gratitude are the con- 
tinued loyalty and friendly cooperation of our customers. 


It is that loyalty which has enabled us to grow year after year, and, 
in our turn, to expand our facilities and our line of products, and 


to improve our irons. 


That friendly cooperation has helped us to develop new formulae 
until today our line includes five regular and alloyed irons, 
headed by LEKTROKAST, the finest electric furnace iron possible 
to produce. 


Some one of our products is exactly 


suited to your specific needs. We pa 
should appreciate an opportunity to pLEKTROKAST wg 
discuss your requirements. hd a Ml tel 


ALSO MANUFACTURERS OF 


ZZ _ 


VANADIUA 
Tit 





Rodger, vice-pres dir of les 2346 S. I 
Dearborn—K. W. Warren, sales enar. 
INTERNATIONAL HARVESTER CO., Har- 


FORD MOTOR CO., Dearborn, Mich. Drake— vester bidg., Chicago, Ill. Harvester bidg., 


W. CC. Cowling, gen ules mer Arthur 180 N. Michigan ave.—A. W. Scarratt, chief 
Hatch, gen. sales mgr. Lincoln-Zephyr: D. J automotive engr.; W. D. Reese, chief engr, 
Hutchins, dir. truck sale trucks; W. F. McAfee, gen. sales mer.; P. 
V. Moulder, motor truck sales mgr.; C. E. 
Stevens, asst. motor truck sales mgr. 
G 


GRAHAM-PAIGE MOTORS CORP., 8505 W. N 


Warren ave., Detroit, Mich. Stevens—J. B. 
Graham, pres.; R. CC. Graham, exec. vice- 
pres.; F. R. Valpey, gen. sales megr.; S. J. 
Case, dir. of adv.; W. H. Neely, chief de 
signer; C. W. Matheon, vice-pre 


NASH MOTORS, Division Nash - Kelvinator 
Corp., Kenosha, Wis. Nash Sales, Inc., 2360 
Prairie ave.—C. H. Bliss, vice-pres., dir. 
sales; Courtney Johnson, gen. sales megr.; 
Cc. N. Roby, east sales mgr.; A. R. 
Boscow, dir. adv. and mdsg.; F. C. Wil- 

H liams, asst. adv. mgr.; E. J. Reeser, sales 

prom. megr.; A. C. Tiedemann, dir. bus. 


HUDSON MOTOR CAR CO., [2601 BE. Jeffer- mgmt.; H. M. Salisbury, export sales megr.: 


HUPP MOTOR CAR CORP., 3641 E. Mil 


son avé,, Detreit, Mich. Palmer House—W. Fred L. Shaw, pubcty. dir. 
R. Tracy, vice-pres. chge of sales; G. H. 
Pratt, sales mgr.; W. A. James, adv. megr.; 

Hi. F. Byrne, eastern sales mgr.; T. H. O 

Stambaugh, dir. of natl. serv. operations; C. OLDSMOBILE DIVISION General Motors 
G. Beeching, sales mgr. in chge of zones; Sales Corp Lansing Mich Satmae House 

M. M. Roberts, mgr. of sales development. D. E islet aie pal sales mer.; H. A 
Trevellyan, R. M. W. Shaw, G. R. Browder, 
waukee, Detroit, Mich. Drake—Tom Bradley, ea a eed ae ne 
pres.; W. A. MacDonald, vice-pres. in chge. Seen, wen aan ine oh tana & . 
sales; F. E. Watts, vice-pres. in chge. engi- nite oe ee ee C AB a yer 
neering; J. R. Ackerman, asst. dir. of sales: ne ee See ore ee a, att. 
Z. WF. Bowes, dir. of serv.; F. J. Snyder, gen. serv. mgr.; W. H. Loudon, mgr. parts 
serv. dept.; H. M. Hempstead, dir. of adv.; and accessories. 


J. I. Cotter, treas-secy _ soe Be (Continued on Page 27, Col. 1) 








Exhibitors at Chicago Show 


Passenger Cars— Second Floor 
. Space No. 


Advance Corp., Butler, Pa. (Fiat) 
Buick Motor Division, Flint (Buick) . oe eiterats 
Jadillac Motor Car Division, Detroit (Cadillac-LaSalle)... 

“~Chevrolet Motor Division, Detroit (Chevrolet) 

-Chrysler Sales Corp., Detroit (Chrysler) 

De Soto Motor Corp., Detroit (De Soto) 

Dodge Brothers Corp., Detroit (Dodge) 
— Ford Motor Co., Dearborn (Ford). : 
Graham-Paige Motors Corp., Detroit (Graham). 
Hudson Motor Car Co., Detroit (Huds., Huds.-Terraplane). . 
Hupp Motor Car Corp., Detroit (Hupmobile) 
Lincoln Motor Car Co., Dearborn (Lincoln, Lincoln- 

Zephyr).... cet Ka maa een wk aw 
Nash Motors Co., Kenosha (Nash, Nash-LaFayette) . 
Olds Motor Division, Lansing (Oldsmobile) 
“Packard Motor Car Co., Detroit (Packard). . 
Pierce-Arrow Motor Corp., Buffalo (Pierce-Arrowy:....... 2 
Plymouth Motor Corp., Detroit (Plymouth) 
Pontiac Motor Division, Pontiac (Pontiac) . 
The Studebaker Corp., South Bend (Studebaker) 
Willys-Overland Motors, Inc., Toledo (Willys). 


Trucks—South Wing, First Floor 
American Bantam Car Co., Butler, Pa. (Amer. Bantam). .38 
Chevrolet Motor Co., Detroit (Chevrolet) 29-32 
Diamond T Motor Car Co., Chicago (Diamond T).. 

Dodge Brothers Corp., Detroit (Dodge). 

Federal Motor Truck Co., Detroit (Federal) 
Ford Motor Co., Detroit (Ford).... 
Plymouth Motor Corp., Detroit (Plymouth). 

The Studebaker Corp., South Bend (Studebaker) 
Hudson Motor Car Co., Detroit (Terraplane)... 
Willys-Overland Motors, Inc., Toledo (Willys).... 


Trailer Coaches— North Wing, First Floor 
Alma Trailer Co., 903 Michigan Ave., Alma, Mich.. .T-31-32-33 
Auto Cruiser Sales Corp., 4401 York Rd., Baltimore 
The Bender Body Co., Cleveland 
Covered Wagon Co., 332 Cass Ave., Mt. Clemens, 

T18-19-20 
Elear Coach Co., Elkhart, Ind T15-15A 
“General Body Corp., 11830 Charlevoix Ave., Detroit. ...T6-7-8 
Harris Caravan Coach Co., Inc., Elkhart, Ind 
Hayes Body Corp., Grand Rapids, Mich.. 
Indian Trailer Corp. of America, 2441 S. 

Michigan Ave., Chicago veeeess.. . T47-48-49-52-53-54 
The Kozy Coach Co., Kalamazoo, Mich . .T24-T25 
The National Trailer Co., Huntington, Ind........ rrr 
Palace Travel Coach Corp., 4521 N. Saginaw St., 

Flint, Mich. T3-4-5-9-10-11 
Peninsular Metal Products Corp., 6635 Forest 

Ave., E., Detroit ; N32-33-34-35 
Prairie-Schooner Trailer Co., 100 N. LaSalle St., Chicago. .T26 
Royal-Wilhelm Furniture Co., Sturgis, Mich.........1T37-38-39 
Schult Trailers, Inc., 1800 S. Main St., 

South Bend, Ind...................T40-41-42-43-50-51-55-56 
U. S. Club Car Trailer Co., Champaign, Ill T16-17 
Vagabond Coach Mfg. Co., New Hudson, Mich........ .T35-36 
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Men You Will Meet at the Chicago Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show and Their Permanent Addresses 


Cars & Trucks — 


| 
’ ° ° on BELL & HOWELL CO., 1801 Larchmont ave., Willis vice-pres dir sales; Herbert I Cliff Knoble ri ’ ’ : Ellis, div. sales mgr.; J. K. Lund, engr.; 
( > . > r¢ | , . ° ° l An l pres I os gr.; 
Continued from Page 26 | Chicago, Ill 1801 Larchmont ave.—Jack Sharlock, vice-pres., dir. pbety.; Frank ( I A. Byington ffice Stuart G Phillips, adv mer.:; Fred M 
> Llewellyn, sales mgr.; E. A. Reeve, adv. Mock, vice-pres., dir. carb. engrg.; H A | Thomson, div ules mgr 
I | mgr.; Winslow Bennett, ind. sales div.; Gossner, secy.: A. C. Chambers, sales mer 
DOUGLAS, H. A., MFG. CO., Bronson, Mich 


» . Raymond Hudson, ind. div $ R. C. Allan, sales mgr. carb 
PACKARD MOTOR CAR CO., Detroit, Mich At tentage 2 O78. 60, Seam, 
: Holaday, mgr. serv. sales; A. E. | cL aRK EQUIPMENT CO., Buchanan, Mich. ae Hone ns Saree ee 


Congress—Alvan Macauley, pres.; M. M. Gil iis = nr | 
man, vice-pres.-gen. megr.; J. G. Vincent BENDIX AVIATION CORP.. ee ooutn ee a les supvet Stevens—E. B. Ross, George Spatta, vice- | 
vice-pres. engrg.; H J Ferry s« eas Bend, New York. Congress—Vincent Bendix, | | pres.; E. M. Schultheis, asst. sales mgr. , 
a Sie Abe ody. and ; pres.; W. J. Buettner, vice-pres., treas.; V.| BENDIX STROMBERG CARBURETOR CO., , E 
motion; H. F. Olmsted, dir. pubcty. ; | W. Kilesrath, vice-pres.; H. A. Gosmer,} South Bend. Ind. Congrese—Vincent Bendix, | CLEVELAND GRAPHITE BRONZE CO.. S00 | ECLIPSE MACHINE CO. (Subsidiary of Ben- 
Rogers, asst. sales promotion mgr.; C. R. : : ; dix Aviation Corp.), Elmira, N. Y. Congress 
; | eas.; H. Gossner, secy.; V. W. Klies- iristenson, salesm | > M 
Paton, chief engr.; W. M. Vacker, gen.| BENDIX BRAKE CO., South Bend, Ind.| {ren%? cb A. Gosmner, secy.; V. We Mites | Christenson, salesman | —M. P. Ferguson, vice-pres.; H. C. Bush 
sales mgr.; L. W. Slack, asst. sales mer. Congress—Vincent Bendix, pres., gen. megr.; dis, ‘Cask euure -3P ‘iahone ches. ‘mnfe.: | COLLINS & AIKMAN CORP., 200 Madison ales and adv. megr.; R. S. Johnson, J. P 
western div.; C. L. Mason, regional mer.; W. J. Buettner, vice-pres., treas.; V. W. F. B. Willis dir sale a R c. Allan sales } ave., New York, N. Y¥ 1808 Merchandise | Fanning, sales reps 
i. Loge st. to ge sales mer. | Sliesrs ce-pres. ir. auto. Brg. ; < P ; . She ite? emer eer Og a I. } cCulloug es.; P. | 
G. L. Logan, asst n 1 m Kliesrath, \ pres., d r aut engr e Pp mer Mart W ( Met ullough, pr Se J | ELECTRIC AUTO-LITE CO., Champlain st.. 
Mahoney, vice-pres., chge. mfg.; F. B Torchiana, vice-pres.; P. B. Baldwin, gen. | Toled o Cengrese—R. G. Martin, pres.: 
sE-ARR M CORP., 1695 Elm- Millis, vice-pres., dir. safes: A. C. Chs beagle Seeenee “coke aad | Toledo, -R. G. Martin, pres.; 
ee a 2% 7 a. : : llis, ce-pr a. - = 3 - : von | BENDIX WESTINGHOUSE AUTOMOTIVE \ : a . . W hoff, ale mgr. auto. | D. HH. Kelly, exes, viee-men: 3. & See 
ee ae All ae gee ers, sales mgr. brake div.; 4 Gallup, AIR BRAKE CO., Pittsburgh, Pa. Congress dept.; 1 Schmitt, adv. mgr. Duffee, vice-pres. battery div. Stevens—J. A 
Chanter, pres.; J. E. Allen, chmn exe chief engr. brake div Vincent Bendix, pres.; S. G. Down, vice | Shank, serv. mgr.; R. C. Held, mgr. sales 
com.; 1B. H. Warner, vice pres. chge. mfg. ; os eeisben O¢ GAhAbA idk. Won pres.; W. J. Buettner, treas.;: R. L. Morri D | order dept.; W. P. Loudon, sales ener 
M. C. Ewald, treas. ; L F. Maurer, \ice- | BENDIX- ; E : MA, + ee son, gen. mgr. 845 Railway Exch. bldg. |  Knickerbocker—F. A. Nealon, mdse. div. 
pres. chge. energ.; T J. O'Rourke, asst. to | erville, Ont. Congress R. W. Keeley, vice c. A, Ohl, dir. sales and engrg.; W. C. | DELCO-REMY, Division General Motors Corp., | 
pres.; R. B. Miller, dir. purs.; H. T Kunold, — > oe oa Pe! ze eee Canann, dist. mer Anderson, Ind. Stevens—A. G. Phelps, sales | ESMCO AUTO PRODUCTS CORP., 33 34th 
engr.; L. J. Schubert, chief body engr.; G ee We ts cGrath, vice-pres.; H. A. | mer.; J. T. Boswell, R. R. Wilson, P. E.|  St., Brooklyn, N. Y, Chicago Factory—J. A. 
D. Aberdeen, asst. gen. sales mzr.; W. G Gossner, secy. BURGESS BATTERY CO., Acoustic Division, Bardsley, sales engr.; W. C. Edwards, asst. Gerstenfeld, vice-pres.; Irving Prager, secy 
Shortal, regional mgr. 111 W. Monroe st Chicago, Ill. » I chief engr. treas. : ke 
| BENDIX PRODUCTS CORP., South Bend.|  jtevnolds, vice-pres. ; F i a ae en | reas.; H. L. Walker, engrg. 

PLYMOUTH MOTOR CORP., Mt. Elliott and | Ind. Congress—Vincent Bendix, pres., gem.| wy A. Damerel, E. E. Bryant, sales engrs, | DOLE VALVE CO., 1901-1941 Carroll ave., ETHYL GASOLINE CORP. 810 S. Michigan 
G. Moock, vice-pres.; W. W. Romaine, dir.| megr.; W. J. Buettner, vice-pres., treas.; V. | Chicago, IL Stevens—John L. Dole, secy., | Ave., Chicago, Ill. 310 s. Mi hi Ai ee 
Lynch rd., Dtroit, Mich. Palmer House—H.| W. Kliesrath, vice-pres., dir. auto. engrg.;| BUSINESS PROMOTION CORP., 1397 E. | gen. sales mgr.; Fred Bell jr., Detroit office ° ; er ' " YOnIGAR AVE.— 
ar ane, | J. P. Mahoney, vice-pres. chge. mfg.; F. B. Jefferson ave., Detroit, Mich. Congress— |! mar.; Thos. B. Chace, sales engr.; Robert M. (Continued on Page 29, Col. 1) 


secy. pres., gen. mgr.; W. J. Buettner, vice-pres., E. 72nd st., Cleveland, O. Stevens—L. W. 


PONTIAC MOTOR, Division General Motors 
Corp., Oakland ave., Pontiac, Mich. Drake— 
S Pr Simpson, gen sales megr.; D U 
Sathrick, asst. gen. sales mgr.; V. L. Mur 
ray, asst gen. sales mgt Palmer House— 
. ray, mgr. sales prom and group 
selling; L. K. Marshall, serv. mgr.; J. H 
Otis, parts and acces. megr.; L. J. Riordan, 


alee eee WE hele IN KEEPING WITH MODERN REQUIREMENTS 


J. H. Baker, lL. Schomberg, R. P. Kelly 
chart and display; G. Walker, G. Duffield 


_ FOR TIRE SERVICE AND SAFETY 


REO MOTOR CAR CO., Lunsing, Mich. | 
Palmer House—Elijah G. V’oxson, gen. sales | 


carer Se ere Schrader Tire Valves have all of these Essential Features 


mer. mgr.; T. F. Cullen, ady sales pro. 
mgr.; G. W. Thomas, chief engr.; EL W 


Stephan, mer of branches; HU ’ Miller, 
easter zone sales sul : a } Bates res / / 
aa a ; gr.; G. | s th vice-pres eo fissurance of Safety: ; fissurance of Strength: 


pur. mgr.; G. L. Brow 


The Airtight Valve Cap provides a The metal housing holds the valve | 
S cover for the valve. Road dust, dirt mechanism securely in place i 
— 
Smet 


STEWART MOTOR CORP., {i Ihe ave i and other abrasive substances that and protects it against damage. 


suffalo prone t iger s . Threaded to accommodate an air- | 
Butts 0. N. Y. Sherone—l. A. Riedit 1 might do on cannot reach the tire tight cap and ony stondard infia- 
STUDEBAKER CORP., South Bend, Ind : ae valve mechanism (Core). tion device—including hand pump. : 
Congress. S. Vance hin f bd.; Paul 
G Hoffman, pres.; wo. D Keller, vice 
ee ee eae fissurance of Durability / 
engra.; R. A. Vail, 1 hig es. 4 . 
G. Rumpf, secy.-treas 2 Dg lar elgg 5 The Replaceable Valve (Core) may 


} Mendler ; : ; 
a nt al | be easily removed for inspection. 
ener. ; Replaceability assures the users of 

ee Schrader Tire Valves of the oppor- 


Louis 


‘ il Fletcher, nS tunity of renewing the valve mecha- 
. cor t , ‘ aS ° ° e i ; 
: ater, enet. 8 ars L. Hoyt ==> nism quickly and economically. metal housing. 
ir order meg be wi een supt.; 
D. O. Wilson ‘ nr: G M 
Sherman, traffic mgr idries, dir 
nat], acets. div.; D. R vorme ales train 
ing div.; Morrow Krum t ‘ 5 pubety 
dir.; W. E. Tarr, gen. office mgr. Ads 
Ages Roche Willian nnyngham 
In Chicago 


od 


wee 


7 


The Rubber Cover and Base are 


one piece of tough live rubber, 


> 


specially compounded for hard ser- 


vice and cured permanently to the 


TRUCK DIVISION—R. G. Hudson gr. truck 
div.; ¢ F. Watson, div. truch ales; S. A 
Jeffries, chief truck eng I M Dwyer 


mgr. truck serv 


300 MILES AN HOUR ON TIRES 
oe EQUIPPED WITH STANDARD 
STUDEBAKER EXPORT COonD . ss SCHRADER TIRE VALVES!" 


pres.; G. L. Borst, export sale 


at 


— 
> 


STUDEBAKER VPACIFI¢ corr ‘ h 
Whittaker, pres.; Stanley Whitworth vice 
wes.; J. W. Wright, cor 


W 


WILLYS-OVERLAND MOTORS, Inc., Wol “Sir Malcolm Campbell, Bonneville 

‘ott blvd Toledo, O. Stevens-—-Ward M Solt Flats, Utah, September 3, 1935 
Canaday, chmn. of bd.; D. R. Wilson, pres. ; 
N. A. Beardsley, sales mgr.; R. J. Archer, 
viee-pres. Willys Export Corp.; W. T. E. 
MacGuckin, account exe« J Duffy sales 
prom 


Parts & Accessories 


A 


ALUMINUM INDUSTRIES, Inc., 2416-38 
Beekman st., Cincinnati, O. 616 S. Michigan 
ave.—H. J. Hater, treas., gen. mgr.; M. A 
Beckmann, vice-pres., asst. gen. mgr.; N. R. 
Vatterson, Chicago rep. 


ANDREW PARTS MFG. CO., 49 Amsterdam | _ ° ° 
ave., New York, N. Y. Stevens—A. Gross, modern tire manufacture and to provide a maximum of safety under 


res.; E. Bloom, sales mgr.; A. J. Horen 
stein, rep. 


a a tag l ; é 
ATWOOD VACUUM MACHINE CO., 2500 N. Assurance of Service: countered in everyday service. 
Main st., Rockford, Ill. Stevens—S. B 

Atwood, J. TT. Atwood, partners; W. V. 


Thelander, mgr. trailer div.; M. E. Dayton, 1 Morethan one hundred million Schrader- 
engr.; Bay St. John, R. Evans, field reps. Schrader Tire Valves 


and parts are sold by type Tire Valves are in daily use. 
B ere more than 100,000 
dealers. Look for this The name Schrader on the valve cap 
BARNES-GIBSON-RAYMOND DIVISION, 6400 | | aa identifying display : s 
Miller ave., Detroit, Mich. Palmer House son a and base of a tire valve is your guaran- 
W. J. Black, gen. sales megr.; F. P. Zim . oo ° 
merli, chief engr. “tol tee of safety and long service. 


BEAR MFG. CO., 2030 Fifth ave., Rock | REG. U. & PAT. OFF. 


Island, Ill. Stevens—Will Dammann, pres.; 
E. Quekels, sales mgr.; J. G. Esser, R. 3. A. SCHRADER’S SON BROOKLYN, NEW YORK T I R E VA LV “ 4 
Gross, dist. sales mgrs. 320 E. 23rd st.— sss . . 

H. A. Kridler, dist. sales mgr.; Jack Smead. Division of Scovill Manufacturing Company, Inc. 


— jal displ 32 cE. 
oo ee ee MAKERS OF PNEUMATIC VALVES SINCE 1844 


Schrader Tire Valves are engineered to meet every requirement of Aaah 


the many and extreme conditions en- 
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Payroll of $2,000,000,000 Seen for Mich. Workers 


Job Insurance 


Levy Hits 


$24,000,000 in 9 Months 


OOO OOU_QVOU p iy- 
in 1937 


job- 


LANSING A $2 
roll for Michigan workers 
is evidenced in the 2 per cent 
insurance levy collected in the 
first nine months of the year. Re- 
ceipts to date $23,700,396, while 
the complete for the pe- 
riod are expected be in the 
neighborhood of $25,000,000. 

At this the total taxable 
payroll for year should be 


\ N/Y. Alarmed 
Over Rise in 
Traffic Deaths 


NEW YORK (UTPS).— Rapid 
increases in traffic accidents dur- 
ing the first seven months of this 
year as compared with the same 
period of 1936 are reported as 
“alarming” by Charles A. Harnett, 
commissioner of motor vehicles 
of New York state. 

According to the report, 1,863 
persons were killed, 69,237 were 


are 
returns 
to 


rate 
the 


injured in 53352 automobile acci- | 


dents, representing an increase of 
more than 18 per cent in fatalities 
over the corresponding months of 
last year. 

The majority of fatal accidents, 
the report said, occurred in the 
rural sections of the state, where 
940 persons were killed as com- 
pared with the 564 deaths in the 
metropolitan New York area and 
359 deaths in cities and villages 
of 10,000 or more in population. 


@ And remember, Dole Fit- 
tings, and special Brass Parts 
made to your blue prints. Nat- 
urally, also, Dole, as a leader 
in automotive thermostats, is 
a logical source of supply for § 
THERMOSTATIC BI-METAL 
—for many purposes. 


AT THE CHICAGO SHOW 
STEVENS HOTEL 


addition 
from to 700,000 
state whose 


In 
600 000 


above $1,700,000,000 
there 
workers in the 
velops are not taxed 

With statisticians of the Michi- 
gan unemployment insurance com- 
mission still working on October 
registration returns, it has not yet 
been determined whether or not 
the number of gainfully employed 
will set a new record. Workers in 
the state total about 2.000.000. 

The commission credits factory 
employment with the _ biggest 
bulee in the pavro!ll. For the first 
nine months of 1937, maior fac- 
tories paid out to workers $655,- 
431.265, or at 
for the year. The increase is 
proximately 30 per cent over pay- 
roll figures for 1936. 

The Gereral Motors °3 581 333 
check is believed to represent em- 
plnyment figures of close to 200,- 
000. 

Combined. 
velopes are 
$250 000,000. 

If the tax-subiect pay envelopes 
exceed $1,700000,000, a goal 
lieved already in sight, it will 
mean the second year that Mich- 
igan payrolls have topped esti- 
mates of the federal social se- 
curity board. 

The 1936 estimate of 
payroll was $1,413,518000, and tax 
payments of $14,214.556, on the 
nine-tenths of 1 per cent rate, 
represented a 1936 payroll of $1,- 
527,000,000. 

The estimate of taxable payroll 
for this year was $1,660,261,000. 


are 
pay en- 


nt 
believed 


a"w" 


pay en- 
to exceed 


taxable 


Rae ee eR Sree CMe Tee) 


2-137 General Motors Building, DETROIT 


a rate of $950,000.000 | 
ap- | 


be- | 


| became 


e 


Motor Problems 
Up for Solution 


WASHINGTON.—Mounting mo- 
tor taxes, misuse of such funds 
through diversion, the national 
dearth of adequate parking facili- 
ties, and the rising tide of traffic 
congestion and delays, are prob- 
lems that will be wrestled with | 
when representatives of organized | 
gather in New York} 
| City, Nov. 19-20, to participate in 
the annual convention of the 
American Automobile Assn., ac- 
cording to an official statement 
this week. 


| motorists 


Among those prominent men in 
the automotive, safety and traffic 
fields who will address the con- 
vention meetings are H. J. Kling- 
ler, president of Pontiac Motor; 
Dr. Miller McClintock, director of 
the Harvard bureau for street 
traffic research; Paul G. Hoffman, 
president of the Studebaker Corp. 
and president of the Automotive 
Safety Foundation. 


Pontiae Gives 25 Cars 
For AAA Safety Work 
PONTIAC. First of dual- 
control cars for safe driving in- 
struction in high schools have 
been turned over by Pontiac Mo- 
tor to the American Automobile 
Assn., which supervises this edu- 
cational activity in the interest of 
safer highways. 


95 
25 


1938 Pon- 
four- 


The cars are all new 
tiac models, six-cylinder 
door touring sedans, each 
equipped with dual controls so 
that the car may also be under 
control of the instructor who| 
rides with each student during | 
practical road instruction in safe | 
driving. In providing 25 cars for | 
this activity in 1938, Pontiac is 
doubling the quota of cars made 
available for this work last year. | 


Schulze Advances 


WAUKESHA, Wis.—F. C. Schulze 
has been named assistant sales man- 
ager of the Waukesha Motor Co. He 
associated with the firm in 
| 1928 and for the past four years has 

been connected with the sales de- 
partment. 


Palace 


Ne Terra 





For anise Seedieans Write— 


Palace Travel Coach Corp. 
Flint, Michigan 


At AMA Meeting | 


.* played a 


' In 


UNUSUAL EXHIBIT at the 
New York show was the. Hupp 
House, constructed of glass block, 
addition to the mural-deco- 
rated house, the corporation dis- 
complete line of 1938 
nodels, and two mechanical dis- 
plays, one of the Hupp Super- 
drive, the other of the “anti- 
listortion” cylinder head. 


[Denver Dealers Back Drive 


On Long-Time Financing 


Special to Automotive Daily News 

here are strongly in favor 
tightening up on new car financ- 
ing, believing that long-time pay- 
ments are cutting down on the 
sale of used cars. They are there- 
fore backing the Denver Retail 
Credit Men’s Assn., 
started a campaign 
line. The local 
sent out a letter over the signa- 


along this 


ture of Charles M. Reed, general | 


manager. The letter emphasizes 
the “wisdom of taking immediate 
steps to curtail the 


of shortening terms, raising down 
payments and eliminating from 
our advertising all copy which 
may be interpreted by the con- 
sumer as assurance on the part of 
the advertiser that the consumer 
may make his own terms as to 
down payment (if any) and as to 
the length of time he may con- 
sume in completing his contract.” 

The letter, according to Reed, 
was not formed of fear that busi- 
ness is due for a let-down, but 
that times are good and now is 


SELL 


NEW CARS 


TO THE FIRST 


THE 
DEE ee 
GEOGRAPHIC 
MAGAZINE 


| the 
DENVER.—<Automobile dealers | 
of | 


| Men’s 


which has| 


association has| 


installment | 
situation in Denver, to the extent | 


WASHINGTON, D.C. 


logical time to strengthen 
credit positions. 

“During the past few months,” 
said Reed, “the Retail Credit 
Assn. has been trying 
quietly to improve the installment 
situation covering all lines of in- 
stallment business, including auto- 
motive, major appliances and the 
like. In this undertaking, we have 
received much encouragement 
from representative firms and fi- 
nance companies. It is not the 
policy of this association to at- 
tempt to dictate to its members 
the manner in which they shall 
operate their respective busi- 
nesses. However, at this time, 


| business in general is confronted 


condition which, in our 
opinion, if not properly handled, 
may result in an unsound credit 
situation. We refer to the install- 
ment situation, particularly as it 
may apply to the selling of auto- 
mobiles, major appliances, durable 
or hard merchandise.” 

It is likely that the subject will 
come up for discussion during the 
annual meeting of the Colorado 
Antamobile Dealers Assn 


with a 


it 


MILLION FIRST ) RN 


a 
may 


Lo een) 
CIRCULATION 
EXCEEDS 
RR Ra 





AUTOMOTIVE DAILY NEWS, SATURDAY, NOVEMBER 6, 1937 29 


en You Will Meet at the Chicago Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show and Their Permanent Addresses 


Parts & Accessories 
(Continued from Page 27) 


Julian Frey, engrg. 


EVANS PRODUCTS CO., Fullerton at Green 
field rd, Detroit, Mich. Congress—E. 8S 
Evans jr., vice-pres.; W. Ward Mohun, vice- 
pres.; E. G. Hill, engrg.; R. M. Voorhees; 
J. C. Goldrick, pub. rel.; J. F. Cowan, sales- 
man; M. J. Nampa, engrg.; M. J. Hutchin- 
son, sales megr.; E. R. Hawkins, Don 


Hollister and E. J. Wood, trailer specialty | 


division. 


F 


FIRESTONE TIRE & RUBBER CO., 8S. Main 
St., Akron, O. Blackstone—H. 8S. Firestone, 
chairman; J. W. Thomas, pres.; H. 8. Fire- 
stone jr., vice-pres.; Russell A. Firestone, 
mgr. mech. rubber goods; Leonard K. Fire- 
stone, trade sales mgr.; L. R. Jackson, vice- 
pres.; J. E. Hale, mgr. dev. dept. 


FLEET OWNER LIST CO., 18-19 Broadway, 
New York, N. Y. Auditorium—M. R. 
Machol, prop.; Jack Abbenga, salesman. 


FLEX-0-TUBE CO., 750 14th St., Detroit, 
Morrison—J. L. Ward, sales mer. 


W. D. FOREMAN, 54th and State Sts., Chi- 
cago, Ill. Sherman—W. D. Foreman, owner; 
E. J. Richards, factory mgr.; R. E. Price, 
sales mgr.; M. R. Schrepferman, office mar. ; 
B. M. Long, J. E. Richards, sales; A. N. 
Rust, F. Rein, branch sales. 


FRENCH AUTOMOTIVE INDUSTRIES, 7408 
Poe Ave., Detroit, Mich. Stevens—Donat A. 
Gauthier, cons. engr. 


FULTON SYLPHON CO., Knoxville, Tenn. 
Sherman—A. C. Doherty, C. W. Lewis, R. 
N. Webster. Agents — Charles E. McCabe, 
New York, N. Y.; H. S. Nicholson, Phila- 
delphia, Pa.; James B. Carter, Winnipeg, 
Can.; W. D. Sullivan, San Francisco, Calif.; 
F. 8. Evans, Boston, Mass.; L. A. Potts, 
Syracuse, N.Y.; J. J. Becker, Detroit, Mich.; 
Ben Weldon, Kansas City, Mo.; J. Hein- 
mann, F. Guppy, Minneapolis, Minn.; J. C. 
Adams, Toronto, Can.; F. J. Keller, Texas; 
H. C. Younger, Hastings, Neb.; D. J. Mur- 
ray, Seattle, Wash.; F. Dalton, Pittsburgh, 
Pa.; M. E. Grace, Nashville, Tenn.; Wm. 
Hamilton, Dearborn, Mich. 


G 


GARDNER DISPLAYS, 520 New Center blidg., 
Detroit, Mich. Knickerbocker—Hi. M. John- 
son, vice-pres. 


GENERAL ACCESSORIES CO., Inc., 225 W. 
57th st., New York, N. Y. 225 W. 57th st., 
New York, N. Y.—E. T. Condon, pres.; J. F. 
Askin, pub. rel.; Jackson Emery, Walter 
Nasdala, K. Behrens, engrs. 


8. F. GOODRICH CO., 500 S. Main st., 
Akron, O., 310 W. Taylor st., Chicago, II. 
Congress—G. E. Brunner, asst. gen. sales 
mgr., Orig. equip. tire div.; R. M. Knight, 
A. B. Droeger, A. B. Goering, H. A. Little, 
mfgr. reps. 


H 


HANDY GOVERNOR CORP., 3925 Fort st., 
W., Detroit, Mich. Stevens—Arthur A. Bull, 
pres.; F. H. Steele, sales engr.; R. C. Dar- 
nell, c. engr.; R. C. Hill, serv. mgr.; Jos 
Serotek, Chicago rep. 


HARRISON RADIATOR, Division General Mo- 
tors Corp., Lockport, N. Y. Stevens—L. J. 
Schneider, sales mgr.; C. E. Stratton, serv. 
mgr. 


HINCKLEY MYERS CO., Jackson, Mich. 
Paimer—E. P. Wandel, pres.; A. E. Price, 
sales engr. 


HOUDAILLE-HERSHEY CORP., 2188 National 
Bank bidg., Detroit, Mich. Congress—C. 
Getler, pres.; D. S. Devor, R. F. Peo, vice- 
pres. 


HYGRADE PRODUCTS CO., 516 W. 34th st., 
New York, N. Y. Stevens—Chas. Zimmer, 
owner; Cecil Segor, sales mer.; Reuben 
Ilanser, credit mgr. 


I 


INTERNATIONAL HARVESTER CO., 180 N. 
Michigan ave., Chicago, Ill. 180 N. Michigan 
ave.—W. F. McAfee, sales megr.; W. D. 
Reese, chief engr.; A. W. Scarratt, dir. of 
automotive engr.; P. V. Moulder, mgr., mo- 
tor truck sales; S. E. Houston, adv. dept. 


J 


JOYCE CRIDLAND CO., 2027 E. First st., 


Dayton, O. 2711 S. Michigan ave.—I. F. 
Wagner, Chicago rep. 


K 


KD LAMP CO., 610-16 W. Court st., Cin- 
cinnati, O. Congress—H. R. Kerans, pres.; 
C. C. Clark, secy.-treas.; H. F. Griffin, vice- 
pres.; A. B. Dettmer, asst. to pres.; C. A. 
Bissonette, E. H. Baughman, R. B. Brooks, 
W. 8. Brooks, P. H. Ebling, Cash Dean, M. 
H. Kleinfeld, E. W. Lenz, Milton Levit, W. 
D. Sullivan, Arch S. Miller, 8. H. Scott, 
W. A. Mosher, D. Jas. Murray, sales reps. 


KENDALL REFINING CO., 77 N. Kendall 
ave., Bradford, Pa. Blackstone—T. O. Grisell, 
gen. sales mer. Bismarck—O. F. Crutchfield, 
sales supr.; H. L. Hemmingway, lubrication 
engr. 1545 S. State st.—Harry Hoppe, Fi- 
delity Lubrication Co., Chicago distr. 


L 


LAMINATED SHIM CO., Inc., 21-24 44th 
ave., Long Island, N. Y. Drake—Carleton 
N. Aborn, pres.; E. B. Nisbet, treas.; Rich- 
ard Seipt, sales mgr.; Owen C. Jones, sales 
promotion mgr.; Fred Shumway, midwestern 
sales rep. 


LIBBEY-OWENS-FORD GLASS CO., Nicholas 
bldg., Toledo, O. G. P. MacNichol, jr. vice- 
pres. chge of sales; N. A. Wright, adv. mgr.; 
J. M. Johns, mgr. western sales. 


James FE. Boudreau, Chicago div. mgr.; | MARSHALL ASBESTOS CORP. (Subsidiary of G. A. Teukhart, gen. mer. PETERS AND RUSSELL, Inc., Shuey bldg 


| se 
Inc 1315 S. Michigan ave Chicago, IIl. | 6635 E. Forest ave., Detroit, Mich. Stevens eral Motors Corp., 512 N. Hamilton st., 


rig . % he } sale nar Saginaw, Mich. Palmer House—A. W. Phelps, 
M 1315 S. Michigan ave.—J. R. Histed, pres.; Harry G. Shaughnessy, sales mgr. a mer.: W, A. Kull, chief engr. 


Pemenry. tee) Se 7 ne Springfel > Shore Athletic Club—-| SAYLOR-BEALL MFG. CO., 1501 E, Phila- 
a raha - ? r Per okey ch t a NEW DEPARTURE Division General Motors | = Ut URIY = - Lake Shore Athletic Club akin cea Deed, Ga. Geueeely Te 
irsha pres. ; -— a b ief gr. | 3 f 7 a. tne Tuaeell. ' 

j 7 Corp., Bristol Conn Congress F. Ww. . pres.; Chas. & Fisher, vice-pres.; 2. 

McQUAY-NORRIS MFG. CO., 2320 Cooper st.,| Marschner, western sal mer. } we : PINES WINTERFRONT CO., 1135 N. Cone | Stahl, chief engr. 
St. Louis, Mo. Stevens—A. G. Drefs, vice- Miller rr. Chicago <« ; R. J. yneh, ‘ Chicago, Ill. 1135 N. Cicero ave.—I _ 
pres., treas.; H. W. Knapp, dir. of sales and | W M. Held, engrs.; C. L. Drake, sales . Cohn, vice-pres.; HL. H. Crawford, sales | SCINTILLA MAGNETO CO., ine., Sidney, N. 
secy. | engr.; L. A. Hillman, serv. engr ngr.; I. TH. Metzger, asst. sales mgr.; L.| Y Congress—Vincent Bendix, _ pres. ; H. 
| Nobert, vice-pres.; W. C. Agerell, chief Hanni, vice-pres., gen. mgr.; W. J. Buettner, 
MILLER MFG. CO., 1220 Kaighn sete = NEW HAVEN CLOCK CO., 133 Hamilton st., 7 .: H. C. Godfrey, asst. chief engr.; G. treas.: A. J. Poole, sales engr. 
den, N. J. Stevens—Lillian K. Carroll, sales | 


New Haven, Conn. A. Gilbertson, factory supt.; L. A. Page, Ss. K. F. INDUSTRIES, Inc., Front st., and 


ae pur. agt.; F. H. June, R. C. Mitchell, | "5 Philadelphia, Pa. J. B. Castino, 
MOTORS METAL MFG. CO., 5936 Milfora| NORMA-HOFFMANN BEARINGS CORP.,| salesmen; B. F. Stein, pres. ee ae 


i ‘hicago dist. mgr.; W. Jetter, P. A. Carl- 
St ore ‘oO! 2149, 31@ S. Michi- : ‘ * mer 
So. Sam, ——— ee ae Ww M ao ee P. Wilson, | PYRENE MFG. CO., 560 Belmont ave., New- son, Chicago office; C. F. Stein, Milwaukee 
vice-pres.; F. B. Fick, gen. sales mgr. an Se 3 ° as 


H. J. Ritter, sales mgr.; D. E ark, N. J. 444 W. Grand ave.—W. L. Ferrier, branch mer.; R. H. Demott, gem. sales mgr. 
vice-pres. ; _ da KR or, Sa > . BH , 


JOHN 0. MUNN CO., 610 Second Natl. Bank Satesole, asst. chief engr.; C. W. Hedler,| dist. sales mgr.; 1. Meinel, a teem a STANDARD STEEL SPRING CO., Coraopolis, 
bldg.. Toledo, O. Congress—John O. Munn, mgr. distrs. sales; M. B. Hawxhurst, De- mer.; H. H. Larkner, Frank R. Kachel, C, Pa, Blackstone—Harry E. Figgie, vice-pres. 
pres. a troit dist. mgr.; C. H. Huntoon, sales engr.; R. Teas, sales reps. 

T. J. Warley, Chicago dist. megr.; C. H. T 
N Wallace, D. W. Robinson, D. E. Christopher, R 4 a 
ales engrs.; R. E. Hecker, Cleveland dist. . TERNSTEDT MFG., Division General Motors 

NACTO CLEANER CORP., 2171 Madison ave., os T. nin. sales engr.; C. D. Kil. | REYNOLDS & REYNOLDS CO., bie Corp., 6307 W. Fort st., Detroit, Mich. 
New York, N. Y. Blackstone—J. E. Kelly, ham, Cincinnati dist. mgr. and Dudley Sts., Dayton, O. Stevens—J. E. Palmer House—G. S. Staunton, sales mer. 


pres. Morrison—J. Herbert Raphael, R. B. Rogers, rep. THERMOID CO., Whitehead rd, Trenton, 


Cope, W. Sechrest, Chas. F. Seiler, sales- P vs N. J. Del Prado—W. C. Dyer, rep. 
men. 


NATIONAL USED CAR MARKET REPORT,| PENINSULAR METAL PRODUCTS CORP.,| SAGINAW STEERING GEAR, Division Gen- (Continued on Page 80, Col. 1) 








LOOK FOR THIS MARK OF Q 


SN THE WINDOWS OF NEW AUTOMOBILES 


This mark on the safety glass in 1938 models ‘shows’ glass permits true, undistorted vision— reduces eye- 
that the automobile manufacturer has given special strain and fatigue, increases the joy of motoring. And 
thought to the comfort—and to the appearance of your the sparkling brilliance of L+ O-F Safety PLATE Glass 
owners’ automobiles. For L*O-+F Safety PLATE Glass gives a crisp smartness and dignity of appearance to the 
is not made with ordinary glass. Instead, the surfacesof car you sell. For the increased comfort of drives and 
the glass used were first ground to eliminate waviness passenger alike, for greater pride in ownership— many 
and then polished to a mirror-like beauty. Two pieces manufacturers use L-O-+F Safety PLATE Glass through- 
are then laminated into Safety PLATE Glass. Thisfiner out at no extra cost. 


LIBBEY - OWENS - FORD GLASS COMPANY, TOLEDO, OHIO 





30 


AUTOMOTIVE DAILY NEWS, SATURDAY, NOVEMBER 6, 1937 


Men You Will Meet at the Chicago Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 


Representatives, Their Hotel Headquarters While at the Show and Their Permanent Addresses 


Parts & Accessories 
(Continued from Page 29) 


TIMKEN STEEL AND TUBE, Division The | 


Timken Roller Bearing Co., Canton, Ohio. 
Roosevelt—S. D. Williams, dir. of sales; W. 
E. Taggart, asst. mgr. tube sales; J. C. 
Hamaker, mgr. of orders; J. E. Fick, gen. 


supt.; F. R. Bonte, dev. engr. 


TOKHEIM OIL TANK & PUMP CO., 1602 
Wabash ave., Ft. Wayne, Ind. 955 McCor- 
mick bidg., 332 S$. Michigan ave.—C. M. 
Niezer, pres.; C. C. Oberly, vice-pres., gen. 
mgr.; J. E. Neals, vice-pres., sales mgr.; F. 
G. Smith, Chicago dist. mgr. 


TUNG-SOL LAMP WORKS, Inc. 95 Eighth 
ave., Newark, N. J. Sherman—P. R. Daw- 
son, Chicago div. mgr.; C. C. Bohner, rvice- 
pres. 


U 


UNITED STATES AIR COMPRESSOR CO., 
5300 Harvard ave., Cleveland, O. Knicker- 
bocker—Roland Andersen, H. M. Dingley, 
W. T. Fall, E. O. Habhegger, I. B. Thomas, 
N. L. Abbott, E. W. Bettis, F. R. Collins, 
W. V. Hall, R. E. Littlejohn jr., W. L. 
Lyon, D. E. Pratt, Edw. A. O’Brien, Leo 
Spalding, Jno. A. Spencer, C. B. Mair, R. 
P. Summers, dist. mgrs.; P. I. Schultz, chief 
engr.; J. Pelouch, designer; F. J. Coughlin, 
sales and svc.; C. B. Krause; Wm. Spencer, 
S. W. Brake, Canadian reps.; W. D. Blood, 
export mer. 


UNITED STATES RUBBER PRODUCTS, Inc., 
6600 E. Jefferson, Detroit, Mich. 440 W. 
Washington st.—L. D. Tompkins, R. E. 
Sheahan, T. B. Summers, G. L. Mitchell, 
J. A. Payette, 


USL BATTERY CORP., Highland ave., Ni- 
agara Falls, N. Y. Stevens—R. T. 
vice-pres.; W. E. Blank, sales mgr.; E. D. 
Giauque, adv. mgr.; W. C. Roberts, H. H. 
Pete, H. E. Hawley, Harry Myers, dist. 
mers. 


W 


WHITMORE MFG. CO., Iron Court and Erle 
RR., Cleveland, O. 2101 S. Michigan ave.— 
William Beaser, pres.; Wm. M. Durkin, yvice- 
pres.; W. H. Whitmore, treas. 


Y 


YOUNG, L. A. SPRING & WIRE CORP., 
9200 Russell st., Detroit, Mich. Palmer 
House, Nov. 9-10. C. L. Snyder, sales dept. 


Z 


ZENITH CARBURETOR CO. 
Bendix), Detroit, Mich. 
Heftler, 
mgr.; C. 
reps. 


(Subsidiary of 
Congress—Victor R. 
pres.; F. E. Williams, sales prom. 
E. Sexauer, S. M. Wilson, field 


Trailers 


A 


ALMA TRAILER CO., 903 Michigan 
Alma, Mich. Congress—Frank H. 
pres.; J. E. Roberts, vice-pres.; Adolph 
Lichter, fcty. mgr.; Duane Mowat, fety. 
engr.; Cliff Knoble, sales prom. counsel; C. 
8. Huntley, Frank D. Phillips, dist. mgrs. 


AUTOCRUISER SALES CORP., 4401 York 
rd., Baltimore, Md. Sherman—E. S. Quarn- 
gesser, sales exec.; R. M. Crouse, pres.; 
I. E. Thomas, sales mgr. 


B 


BARGMAN, THEODORE, 


ave., 
Joyce, 


5200 Loraine ave., 


Pierson, | 











> — 


(Perfection line trailer hard 
Theodore Bargman, rep. 


Mich. 
Stevens 


Detroit, 
ware.) 


BENDER BODY CO., 62nd 
Cleveland, O. Stevens - 
pres.; A. W. Shields, gen. 
McGaw, regional sales mer. 
gan blvd.—Mrs Betty M. Orr, 
branch mer. Special display at 
Michigan blvd. 


and Barberton, 
Herman Bender, 
sales megr.; D. E 


Chicago 
2634 =‘S. 


C 


COLEMAN LAMP & STOVE CO., 
Illinois st., Chicago, Ill. 589 
—J. H. Wohlgemuth, J. D. 
Quinlisk, L. F. Mann, reps. 


COTEX CORP., 341 Oliver st., 
Congress—I. R. Blackburn, vice-pres.; J. 
J. Smith, gen. sales mgt.; E. H. Townsend, 
Detroit rep.; P. J. Zimpelmann, middle west. 
rep.; Wm. IL. Geserich, west. rep.; N. N. 
Stewart, Chicago rep. 


COVERED WAGON CO., 332 Cass ave., Mt. 
Clemens, Mich. Congress—Arthur G. Sher- 
man, pres.; James L. Brown, vice-pres. sales; 
D. R. Donaldson, vice-pres mfg.; Ralph 
Nettleton, east. sales rep.; Edwin G. Kolbe, 
sec.-treas.; Robert Crist, Chicago dist. 


E 


ELCAR COACH CO., Elcar bidg., 
Ind. LaSalle—H. A. Hill, partner. 
dan-Plaza—G. J. Wilds, partner. 


G 


GENERAL BODY CORP., 
ave., Detroit, Mich. 
Reichel, sales mgr.; W. 8. 
Estok Menton, chief engr.; 
zone mer. 


Newark, N. J. 


Elkhart, 
Sheri- 


11830 Charlevoix 
Congress—R. C. 
Worcester, treas.; 

Gordon Lennox, 


H 


HAYES BODY CORP., Grand 
Congress—A. A. Anderson, E. J. 
R. H. Mulch, Floyd E, Kennedy, 


N 


NATIONAL TRAILER CO., 

ington, Ind. Sherman—Milo E. 
mgr.; E. G. Mann, sales mgr.; 
Singer, supt. 


Rapids, Mich. 
Connolly, 
reps. 


Sabine st., Hunt- 
Miller, gen. 
Daniel 


P 


PALACE TRAVEL COACH CORP., Dort and 
Hemphill, Flint, Mich. Stevens—D. D. Are- 
hart, pres.; B. R. Scheff, vice-pres.; 8S. E. 
Sangster, pbety, dir.; G. W. Smith, chief 


engr. 
R 


ROYAL-WILHELM FURNITURE CO., Sturgis, 
Mich. Medinah Athletic Club—A. R 
Spencer, pres. Stevens—H. E. 
mgr. coach div 


SCHULT TRAILERS. iInc., 
Elkhart, Ind. Stock Yards 
Schult, pres.; W. O. Wells, vice-pres., gen. 
mer.: M. W. Wells, vice-pres. chge. sales; 
W. N. Bloss, natl. fleld rep. Special display 
at 2435 S. Michigan ave. 


SILVER DOME, 
Mich. Stevens—N. C. 


V 


VAGABOND COACH MFG. CO., New Hudson, 
Mich. Harrison—F. C. Burt, pres.; Geo. F. 
Miles, vice-pres.; P. C. Miles, secy.-treas.; 
Cc. W. Kimball, midwest wholesale mer. 


1800 8S. Main, 
Hotel—Wilbur J. 


Inc., 50 Endicott st., Detroit, 
Wolfe, pres. 


Time Tested 


Flexible Feed Lines 


Originators of the metallic lined com- 
posite flexible fuel lines, which today are 
used on 85% of all automotive units using 


flexibles. 


Is now available for all work 


where flexible connections are necessary, 
including aeronautics, water craft, any 
and all types of lubrication work, etc. 


High pressure hydraulic hose assem- 
blies. Hydraulic brake hose assemblies. 


THE FLEX-O-TUBE COMPANY 


576 14th Street 


DETROIT, U.S.A. 


SEE 





2634 S. Michi- | 


589 E. | 
E. Illinois st. | 
Eckles, F. D. | 








Leffingwell. 





Exhibitors at Chicago Show 


Accessories — First Floor 
Space No. 
Adcaster Service, Inc., 325 W. Huron St., Chicago 
Alumaweld Co. of America, 2442 S. Parkway, Chicago. ...N59 
Auto Signal, Ltd., 504 E. 47th St., Chicago 
Bendix Aviation Corp., 401 Bendix Div., South Bend, Ind.. .51 
Celotex Corp., 919 N. Michigan Ave., Chicago 
Chicago Park District, Burnham Park, Chicago 
Chilton Co., Chestnut and 56th Sts., Philadelphia 
C.LT. Corp., 333 N. Michigan Ave., Chicago 
The Coleman Lamp & Stove Co., 589 E. Illinois St., 
Chicago 
Commonwealth Varnish Co., 4124 Parker Ave., 
Chicago 
Encyclopedia Britannica, Inc., 144 S. Clark St., Chicago... 
Enoz Chemical Co., 2430 Indiana Ave., Chicago 
Erie Mfg. Co., Inc., 1901 Indiana Ave., Chicago 
Evans Products Co., Greenfield and Fullerton Ave., 
N37-38-39 
Evans Products Co., Greenfield and Fullerton Ave., 


Fisher Body Div., General Motors Corp., Detroit 
W. D. Foreman, 5353 S. State St., Chicago 
Fry Products, Inc., 5740 Cass Ave., Detroit 
Globe-Wernicke Co., Cincinnati 
Hemphill Diesel Schools, 2020 Larrabee St., Chicago 
Hercules Motors Corp., Canton, Ohio 
Hoof Products Co., 162 N. Franklin St., Chicago 
Illinois Div. of Highways, 35 E. Wacker Drive, Chicago.... 
Keep Chicago Safe Committee, Hotel Sherman, Chicago. . .49 
Kendall Refining Co., Bradford, Pa. N23-24 
Carl Knobel, 441 St. James PL, Chicago 
Larcoloid Chicago Co., Inc., 1163 W. Cermak Rd., Chicago.44 
Liggett Spring & Axle Co., 3087 W. Grand Blvd., Detroit. .N81 
Motor, 572 Madison Ave., New York City 
National Used Car Market Report, Inc., 1315 S. Michigan 
Ave., Chicago 
Perfect Vision Products, Reading, Pa. 
Personal Loan & Savings Bank, 81 W. Monroe St., 
Chicago 
Quaker Mfg. Co., 223 W. Erie St., Chicago 
Quaker State Oil Refining Corp., Oil City, Pa. 
The Quarrie Corp., 35 E. Wacker Dr., Chicago 
Railway Express Agency, Inc., 547 W. Jackson Blvd., 
Chicago 
Reclaimo Co., 2306 N. Western Ave., Chicago 
Sandirk Saw & Tool Corp., New York City 
Secretary of State, Springfield, Il. 
Shell Petroleum Corp., St. Louis, Mo 
The Simoniz Co., 2100 Indiana Ave., Chicago. ...N13-14-15-16 
Sleepmakers, Inc., 3622 S. Morgan St., Chicago 
Socony Vacuum Oil Co., Inc., 59 E. Van Buren St., 
Chicago 
Telesco, 201 N. Wells St., Chicago 
Trailer Topics Magazine, 28 E. Jackson Blvd., Chicago... 
Trailer Travel Magazine, 35 E. Wacker Dr., Chicago 
Vogue Rubber Co., 2359 Indiana Ave., Chicago 
Weaver Mfg. Co., Springfield, Tl. 
Welmaid Mfg. Corp., 564 W. Randolph St., Chicago. . . .N67-69 
Gar Wood Industries, Inc., 301 W. 37th St., Chicago...... 
Yale Publishing Co., 111 W. Monroe St., Chicago 
Zenith Radio Corp., 6001 Dickens Ave., Chicago 


Aeccessories—Second Floor 

Allstate Insurance Co., 925 S. Homan Ave., Chicago 

Baryl Products, 512 S. Federal St., Chicago 

Commercial Credit Co., 230 S. Clark St., Chicago 

General Motors Acceptance Corp., 840 N. Michigan Ave., 
Chicago 

Harper & Bros., 49 E. 33rd St., New York City 

Hartford Fire Insurance Co., 410 N. Michigan Ave., 
Chicago 

Hartford Accident & Indemnity Co., 175 W. Jackson 
Blvd., Chicago 

Lumbermen’s Mutual Casualty Co., 4750 Sheridan Rd., 
Chicago 

Pines Winterfront Co., 1135 N. Cicero Ave., Chicago.11M-11N 





CUT DELIVERY COSTS 


Increase Your Profits! 


f . rena ae i dees 


MONARCH TOW BARS 
The Safe, Economical Way to Deliver 
Your Cars... 

Thousands of dealers are cutting their delivery costs in half by 


using Monarch Tew Bars. These sturdy COST-CUTTERS are or PHONE 
manufactured with all-steel castings, accurately machined. They for Mecsatuee, 


insure the utmost strength and perfect t. INVESTIGATE prices 
AT ONCE, information. 


MONARCH TOW BAR COMPANY 


Division of John P. Fleming Driveaway System 
12801 Kercheval DETROIT 


WIRE, 


MUrray 9577 


| AMERICAN BOY, 








Publications 


A 


7430 Second blvd., 
Grierson, bus, mgr. 
Madison ave., New 
Murphy, dir. of 


Detroit, 

Mich. Drake—Elmer P. 
AMERICAN HOME, 444 
York, N. Y. Robert F. 
automotive adv. 


C 


CAPPER PUBLICATIONS, 8th and Jackson, 
Topeka, Kans. 180 WN. Michigan—H. M. 
Breneisa, mgr. Chicago office; Frank X. 
Jaughen, mgr. Detroit office; N. H. Me- 
Cormack, adv. mgr. Capper’s Farmer. 


CHICAGO DAILY NEWS, 400 W. Madison, 
Chicago, Ill. LaSalle—H. A. Sox Fletchner, 
mgr. auto adv. div.; John L. Jenkins, auto 
editor; J. Ray Scolaro, mgr. Detroit office. 


CHICAGO TRIBUNE, 
House—Wallace E. Bates, 
office; C, S. Benham, natl. 
Montague, Walter C. Kurz, auto adv. reps.; 
Hal Foust, Philip Hampson, editorial dept. 


CINCINNATI TIMES-STAR, 800 Broadway, 
Cincinnati, O. 333 N. Michigan ave.—Kellogg 
M. Patterson, western mer. 


CONDE NAST PUBLICATIONS, Room 1302, 
Wrigley bldg., Chicago, Ill. Wrigley bidg.— 
Russell C. Lewis, western adv. dir.; Arnold 
C. Shopp, Detroit mgr. 


CURTIS PUBLISHING CO., 
Motors bldg., Detroit, Mich. 
dore T. Allen, Arthur K. 
Palmer House—Donald W. 
Field, Charles C. Hood, 
reps. Blackstone—Frank N. 
Winans, reps. 


Chicago, Ill. Palmer 
mgr. Detroit adv. 
adv. mgr.; John 


10-240 General 
Stevens—Theo- 
Lovrien, reps. 
Bay, Charles B. 
Frank J. Mullen, 
Cordner, T. R. 


F 


FORTUNE, 135 E. 42nd st., New York, N. Y. 
Blackstone—D. C. Murray, Detroit megr.; 
Stephen R. Hoye, adv. mgr. 


G 


GRADUATE GROUP, 
Plaza, New York, N. Y. 
McLennan, vice-pres. 


T 


TRAILER TOPICS MAGAZINE, 28 E. Jack- 
son blvd., Chicago, Ill. 28 E. Jackson bivd., 
Wabash 8670. H. J. Lanagan, asst. adv. 
mgr.; Richard T. Robb. 


Inc., 30 Rockefeller 
Blackstone—Howard 


Advertising Agencies 
A 


LEE, ADV. CO., 8415 E. Jeffer- 
Detroit, Mich. M. J. Alef, vice- 
A. Batchelor, pbety. dir. 


B 


BROOKE, SMITH & FRENCH, 
Hancock ave., Detroit, Mich. 
—Willard S. French, pres.; Guy C. Smith, 
H. H. Ohlmacher, vice-pres.; Rudolf Czufin, 
art dir.; George Johnston, acct. exec.; A. L. 
Terry, serv. mgr.; Paul Fitzgibbon, 8. M. 
Sallard, H. B. Selleck, creative dept.; J. 
Edward Schipper, C. W. Macfarlane, pbcty. 
dept. 


BROTHER, D. P., & CO., Detroit. Palmer 
House—Clarence Hatch jr., acct. exec.; Gor- 
don C. Eldredge, copy chief; Carl Georgi jr., 
media dir.; Dudley Carson, pbety. dir.; J 
Sumner Howell, sales prom. mgr. 


Cc 


CAMPBELL-EWALD CO., General 
bidg., Detroit Congress—— Hi. T. 
pres.; R. H. Crooker, acting pres.; 
Neebe, Chevrolet acct. exec.; W. W. Lewis, 
vice-pres., gen. mgr.; J. J. Hartigan, vice- 
pres.; E. M. Zuber, vice-pres.; N. W. 
Hopkins, R. K. White, J. M. Braden, Ralph 
Roessler, Clay E. Forker, C. J. Schultz, reps. 


M 


JOHN & ADAMS, Inc., 1200 
Fisher bldg., Detroit, Mich. Drake—Robert 
M. Ross, Cadillac pbety.; R. C. Sackett, 
J. H. Ressler, Pontiac pbety.; Elmer Froeh- 
lich, space buyer; W. A. P. John, pres.; 
E. E. Rothman, vice-pres. 


P 


Inc., 250 W. 57th st., New 
University Club—Richard A. 


R 


REINCKE-ELLIS-YOUNGGREEN & FINN, 
Inc., 520 N. Michigan ave., Chicago, MDL 
Arno B. Reincke, pres.; Wallace Meyer, 
vice-pres, 


(Continued on Page 33, Col. 3) 


ANDERSON, 
son ave., 
pres.; E. 


inc., 82 E. 
Paimer House 


Motors 
Ewald, 
a 


MAC MANUS, 


PICARO ADV., 
York, N. Y. 
Picard, pres 
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Better Service Now Offered | 
Motorists, Kimmerling Says' 


FLINT.—Attainment of a new| 
high in motor vehicle registration, | 
and bright prospects for good pro- 
duction schedules of the new mod- 
els will affect favorably opera- 
tions in the automotive parts 
industry for the immediate fu- 
ture, declares Fred S. Kimmer- 
ling, AC Spark Plug president. 

“The replacement parts branch 
of the industry should do par- 
ticularly well since the automo- 
bile market has reached a point 
where 62 per cent of the total car 
sales in the United States last 
year were used cars,” Kimmerling 
says. “Six and a half million used 
cars were sold, a new high record. 

“Motorists will benefit as a re- 
sult of progress achieved this year 
in providing means for better and 
more economical service for the 
world’s 40,000,000 motor cars. 
Many concerns in the industry 
shared in these notable contribu- 
tions. Of interest was the de- 
velopment by our engineers of a 
new device that enables service 
men to test quickly the gasoline 
gauge. This is the first such de- 
vice to be developed. Other de- 
velopments were a new air cleaner 
so designed that its cleaning ele- | 
ment may be quickly removed 
and cleaned or replaced with a 
new one; an oil filter of high 
efficiency that clarifies and keeps 
the crankcase oil clean, thus pro- 
longing engine life and conserv- 
ing oil. 

“Of particular importance was 
the expansion of spark plug 
cleaning service. Some _ 70,000 
dealers now have cleaning ma- 
chines, which enables motorists 
everywhere to enjoy this service 
so necessary for gasoline economy 
and improved engine performance 
in the modern, higher compres- 
sion cars of the past few years. 
A new line of spark plugs was 
introduced, reducing by two-thirds 
the number of types needed to 
service cars in the field. Besides 
this a new plan was adopted mak- 
ing universally available author- 
ized service on fuel pumps, a 
highly specialized and important 
activity. 

“Improvements have not been 
confined to products alone. Fur-| 
ther important progress has been 








UAW to Collect Funds 


To Finance Ford Drive | 
DETROIT.—Collection of $1 a 
head from United Automobile 
Workers Union members to fi- 
nance the union’s Ford member- 
ship drive is to be made this 
month, Homer Martin, UAW 
president said. 

Failure to unionize the Ford 
Motor Co. is preventing the UAW 
from improving the auto workers’ 
position in “two major automobile 
companies” and “hundreds of parts 
plants where managements have 
a competitive problem to face,” 
Martin said. 





At the end of 1935, 71 per cent of 
state highway systems was surfaced 
road. 


Palace 


TravelCoach 


For Franchise Particulars Write— 


Palace Travel Coach Corp. 
Flint, Michigan 
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Big Replacement Market Is Foreseen in?1938 


2 


achieved in manufacturing meth- | 
ods, especially in making the work 
of employes still more agreeable. | 
This has been accomplished, in 
large measure, by providing ad-| 


height, by conveyors to eliminate | 
manual heavy lifting, by studying 
technique of operators for the 
purpose of doing away with need- 
lessly tiresome motions and sub- 
stituting in their place easier and | 
‘impler methods. This is called 
‘motion study,’ and industry gen- | 
erally has made progress in its 
utilization. 

“All in all, I am optimistic that 


in 1988 the banner of progress; GmerrING A CHASSIS DISPLAY ready for the opening of the 


will cowtinue to wave briskly over 
all activities in the automotive 





parts industry.” hibit in order in time for the special preview Friday night. 





te 


THE LEADERS USE 


CILA] Ris EQUIPMENT 


Automotive manufacturers are NOW availing themselves of the output of 
the new Clark housing plant thoroughly modern in layout... entirely new 
as to equipment... and operated according to the most advanced engineer- 


ing principles. 


This recently completed plant is now in production on a new line of one 


Waukesha Shows 
5 Power Plants 


NEWARK.—A hesselman motor, 
a diesel, and three gasoline en- 
gines are included in the Wau- 
kesha Motor Co. exhibit at the 
national motor truck show in 
Newark. 

The hesselman shown is the 
65 horsepower Marathon six 
which has been specially built to 
provide an oil burning, spark 
ignition truck engine of the same 
size as the successful gasoline 
Marathon six. 

In addition to the 80 horse- 
power Comet diesel, the exhibit 
includes a cutaway model of this 
engine which shows the Ricardo 
combustion chamber and other 


Detroit automobile show Saturday. Work was rushed to get the ex- advanced features of design and 


construction. 


| 


ee 


tometer 


piece, forged steel, heat-treated rear axle housings, used on all production 
models of Clark Axles and by the larger truck manufacturers for their own 


make standard axles. 


Furthermore CLARK has just re-designed and is now offering a new line 
of axles for trucks and tractors embodying modern engineering principles 


and utilizing the production of this new housing plant. 


rr ee ee ee 


Celfor high-speed 
drills, reamers, track 
bits, counter sinks, etc. 


Front axles for cars, 
trucks and agricul- 
tural tractors. 


Multiple speed trans- 
missions for trucks, 
buses and tractors. 


Rear axles and forged steel, 
heat-treated axle housings for 
automobiles and trucks. 


Direct gas-powered industrial 
trucks, tractors, tructiers, 
finger lift and tilting trucks. 


Single and dual, all-metal 
wheels for highway trucks, 
buses and agricultural tractors. 


Precision-cut gears and 
gear forgings for the auto- 
motive, agricultural, and 
general industry. 


Huck Riveting Process 
—guns and one-way 
steel rivets. 


Street-railway power 
trucks for ‘‘the street car 
of tomorrow.”’ 


Electric steel foundry for the production 
of high grade, heat-treated steel castings. 


CLARK EQUIPMENT COMPANY 


GENERAL OFFICES: 


BUCHANAN, MICHIGAN 


PLANTS: BUCHANAN, BATTLE CREEK, JACKSON, BERRIEN SPRINGS 
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Chris 
Sinsabaugh 


(Continued from Page 1) 


better. Each exhibitor has all the , 


space he wants. As you go in you 
pass through the section given 
over to the display of parts and 
accessories before you get to the 
cars, which is a break for the fit- 
ment people. Usually they are 
shoved up into the attic or in odd 
corners in some 
attended. Car displayers 


an amphitheatre, on the second 


floor, which has seating accommo- | 


dations for several thousand 


spectators, gives the management | 


the grandest display room on 
record. 

With the amphitheatre as his 
power plant, so to speak, Al Faeh 
who manages the exhibition for 
the Chicago Automobile Trade 
Assn., has full latitude for his 
genius for showmanship. His dec- 
orations are the talk of the coun- 
try and the envy of his fellow 
show managers, while the twice- 
a-day shows that he puts on for 
all the car exhibitors are an at- 
traction in themselves that draw 
thousands. The building itself and 
Al Faeh’s showmanship are re- 
sponsible for the success enjoyed 
by the exhibition since it was 
moved to the stockyards. 

° s s 

FOR YEARS and years the in- 
dustry had two national shows— 
one in New York and the other 
in Chicago, which is as it should 
have been at that time. Several 
years back the cards were re- 
shuffled and Chicago turned over 
to the CATA, becoming a show 
run by the dealers themselves. 
They took to it as a duck takes 
to water. 


Left to work out their own| 


salvation, they set up a standard 
for automobile shows that nowa- 
days is a yardstick to go by.) 


shows I have| 
are | 
given plenty of elbow room, while | 





They spent money 
decorations, they put on shows 
within a show that pleased the 
public and they tied up the hotels 
in an agreement not to permit of 
any so-called outside shows, 
which forces all exhibitors 
the Amphitheatre. Another 
is that, this being a dealers’ show, 


Ford exhibits instead of running | 


a counter attraction. Ford, you 
know, is not a member of the 
Automobile Manufacturers’ Assn. 
and consequently never partici- 
pates in a national show 

* * * 

I’M PREDICTING a big suc- 
cess for the present Chicago 
show. Barometer readings indi- 
cate this. The present CATA ad- 
ministration, headed by the veter- 
an Harry Hollingshead, Nash dis- 
tributor, and with Sam Davis of 
Hupmobile as chairman of the 
show committee, seems a guaran- 
tee of this and Chicago always 
has loved a parade and also an 
automobile show. 

. om if 

SO HERE I AM in the old 
home town, prepared to cover the 
auto front. It promises to be a 
busy time, not only at the stock- 
yards but downtown, for there 
are quite a few dealer meetings 
scheduled, besides numerous press 


| parties to be given by the ex- 


hibitors. I’ll have to move fast, 
for my schedule calls for leaving 
Monday night for Toronto for the 


| national motor show dinner there 


on Tuesday night. Following 

which I think my show-circuit 

chasing will be over for the year. 
o * e 


THE CASE HISTORY of the 
New York national show, which 
closed Wednesday, has gone 
back into the archives. Looking 
over the week the industry has 


AMERICAN 


FLAGSHIP, 


To THE AUTO SHOWS 


The Fast, Clean, Comfortable Way 


| vors which show originality of 


Save time and really enjoy your trip to the Auto 


Shows by using American Airlines. You can 


leave later, be back sooner, yet have more time 


at the Shows. Convenient Schedules between 


DETROIT and 57 important cities, American’s 


giant Flagships are the largest, quietest, most 


luxurious transport planes. 21 deep-cushioned, 


reclining lounge chairs. Delicious complimen- 


tary meals served by attractive Stewardess. 


Call your travel agent or American Airlines 


lavishly for | 


into | 
asset | 











| thinking. This time 
| form of a book, 
| sub-titled “Travel Notes Compiled 


| by 





SEVERAL AUTOMOBILE MAKERS and dealers from Germany visited the New York automobile 
show in a body as guests of Show Manager Alfred Reeves. George Bauer, export manager of the AMA, 
escorted the visitors about following a luncheon at which slides were shown of the new features of 1938 
cars. Seated is William Werner, technical director of the Automobile Union. At his left is Alfred Reeves. 
W. Linse of the Automobile Dealers’ Assn. is at the right of Werner. 


no reason for feeling dissatisfied 
with the results. The very slight 
drop in the attendance, 270,000 as 
against a record top of 300,000, 
set up last year, doesn’t mean 
much, for reports have it sales 
were better. And, after all, shows 
are held for the purpose of stim- 
ulating sales, not necessarily for 
gate receipts. Outside shows such 
as General Motors at the Waldorf, 
Ford at the Broadway branch 
and Chrysler in the Chrysler 
building, attracted thousands. Ad- 
vertising in the dailies was heavi- 
er than last year, I’m told. So, 
taking it by and large, I'd say 
the 1938 selling season is off to a 
flying start. 
* e * 

CONFIDENCE in the future on 
the part of the manufacturers is 
indicated by the advertising in 
the magazines, too. All were up. 
Saturday Evening Post’s show 
number was 164 pages overall, the 
best since ’31, and carried $647,000 
worth of automotive lineage, 
which in itself is a record for the 
Post, being $15,000 more than in 
'29, which had been peak. 

. +. - 


I FLEW AMERICAN to New 
York and came back through the 
air on the same line with Tom 
Bradley, Hupmobile’s president, 
AC Spark Plug’s Earl McGinnis 
and our own Bill Cotton, The air 
route, I found, is growing in fa- 
vor with factory executives, who, 


|in these busy times save hours 


skiting around the country, keep- 
ing dates on the show circuit. Ad- 
manager Tom Corpe of Buick 
flles a lot and so does Sales 


| Manager Don Ahrens of Cadillac. 
* * 


* 
PLEASANT TO remember 


|about the New York show was 


General Motors’ press reception 
at the University Club, which 
was styled “Paul Garrett’s Party” 
in recognition of GM’s director of 
public relations. The brass hat- 
tery of both GM and the press 
was present en masse and in full 
force. Paul always does some- 
thing unusual in the way of fa- 


it took the 
“Life Motors On,” 


Paul Garrett.” It pictorially 
represented past and present— 
1908 and 1938—because with the 





Nalace 


Travel Coach 


For Rancdies Particulars Write— 
Palace Travel Coach Corp. 
Flint, Michigan 





coming year GM will be 30 years | 


of age. 

Autographs of GM executives, 
publishers, and editors are given 
on the two inside covers (me 
bragging a bit: mine was among 
those present) while the pictur- 
ization took the form of past and 
present, pictures of well known 
personalities, one of 30 years ago 
and the other the present. Also 
reproductions of old-time automo- 
bile advertising. And the slogan 
on the back cover is a honey— 
“An Eye to the Future, and Ear 
to the Ground.” 


My, but the grandchildren and 
possibly the great grandchildren, 
are going to prize the Garrett 
contribution. It even gives me an 
attack of bibliomania and I rec- 
ommend to Garrett’s other guests 
that they, too, become biblioma- 
niacs in this particular case. 

* x x 


WITH CLIFF DURANT, who 
died the other day in California, 
the Indianapolis 500-mile race was 
the Holy Grail which he assidu- 
ously sought over the years. He 
never won it but he would rather 
have won it than to have been 
president of General Motors, a 
job which his father, William 
Crapo Durant, once held. He 
drove in four of the speedway 
events, never finishing but always 
trying. Naturally, his were the 
best cars that money could build. 
Failing as a winning driver, he 
built superb racing cars and hired 
the best driving talent available. 
But neither as driver or entrant 
could he capture this motoring 
Holy Grail. 





couldn’t help but be interested in 
the automobile industry other 
than as a racing enthusiast, and 
to his credit are the Chevrolet 
California activities in the days 
of King William Crapo. And he 
proved himself a mighty capable 
businessman. But his heart was 
in racing and he passes into his- 
tory as one of those brave spirits 
who really were motoring sports- 
men, driving for glory rather 
than pelf as also did William K. 
Vanderbilt jr., E. R. Thomas, Ca- 
leb Bragg, David Bruce-Brown 
and other racing heroes of two or 
three generations back. 
* * a 


AS THE DETROIT TIMES 
said editorially about Cliff: “Now- 
adays the automobile industry is 
a staid business just like banking 
and railroading. It is grown up. 
But in the beginning it was a 
devil-may-care calilng. Most of 
its pioneers were gamblers in the 
larger sense of that word. They 
made automobiles because they 
liked to. They’d bet their roll on 
the success of their cars, not only 
to make money but through a 
fierce pride of craftsmanship. 


“Although really of the second 
generation, Russell ‘Cliff’ Durant 
possessed all the characteristics 
of the pioneers. Automobiles to 
him were a grand game rather 
than a business . .. But when 
the history of the automobile in- 
dustry is written, it will be Cliff 
Durant and the men of his ilk 
who furnish much of the color 
for the tale.” 

And that’s more descriptive of 
Cliff Durant than anything this 
conductor could write. 





Naturally, sired | as he \ was, _he 
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Men You Will Meet at the Chicago Show 


Dealers Are Called 


To Chevrolet Meeting 


DETROIT.—Following its prac- 
tice of conferring with represen- 
tatives of its dealer organization 
on matters of mutual interest, 
Chevrolet will hold another 
monthly dealer committee meet- 
ing here Nov. 8 and 9. 


At the meeting, Chevrolet sales 
department executives will meet 
with dealers elected by the 10,000 
members of the dealer organiza- 
tion in an informal discussion re- 
volving around the basic topic: 
“How can Chevrolet serve its cus- 





tomers better?” 

A total of 18 dealers will attend 
these meetings. These are divided 
into two groups. The first, known 
as the dealer planning committee, 
specializes in such phases of the 


Brooklyn Show 
Set for Opening 
Gun Saturday 


Special to Automotive Daily News 

BROOKLYN. — Cheered by in- 
creased sales at the national 
show which closed Wednesday, 
Brooklyn Motor Vehicle Dealers 
Assn. opens its annual show Sat- 
urday in the Armory. The show 
will be closed on Sunday, reopen- 
ing Monday to run daily through 
Saturday, Nov. 13. 

Preparations were completed 
Friday for the opening, and elab- 
orate settings have been provided 
for this year’s show. Dealers are | 


expecting not only record-break- | 


ing crowds, but also greatly in- 





creased sales. 

Makes of passenger cars to be 
shown include Buick, Cadillac, 
Chevrolet, Chrysler, De _ Soto, 
Dodge, Ford, Graham, Hudson, 
LaSalle, Lincoln Zephyr, Nash, 
Nash Lafayette, Oldsmobile, Pack- 
ard, Plymouth, Pontiac, 
baker, Terraplane and Willys. 


Houston’s South 
Texas Show Set 


HOUSTON, Tex. Sponsored 
by the Houston Automobile Deal- 
ers Assn., the Houston Post and 
the Houston Chronicle, the sixth 
annual South Texas Automobile 
Show will be held here in Ex- 
position Hall, Nov. 14-18. 

Strong backing by the two 
newspapers, and radio stations 
KPRC and KTRH, encourage the 
association’s belief that “the show 
will be the largest and finest auto- 
mobile show ever held in the 
southwest.” 

Much more space for exhibits 
is available this year in the new 
exposition and convention build- 
ing. 


Walter H. Ellis 


NEWARK, N. J.—Walter H. Ellis, 
New Jersey agent for Pierce-Arrow | 
from 1906 until his retirement about | 
10 years ago, died Oct. 28 at his| 
home in Summit, near here. He was} 
a former president of the Newark 
Automobile Trade Assn. and of the 
Newark Chamber of Commerce. 





One of the few 
fine hotels 


BELLEVUE- 

STRATFORD 
in 

Philadelphia 


MODERATELY PRICED 
CENTRALLY SITUATED 


“Best Food in Philadelphia” 
Claude H. Bennett, Manager 


Stude- 


automobile business as advertis- 
ing, parts and accessories, retail 
selling and trucks; while the sec- 
ond group, forming the dealer 
used car committee, devotes its 
time to the question of used car 
merchandising. 

These 18 dealers are the re- 
spective chairmen of the nine re- 
gional dealer planning and used 
car committees which have al- 
ready held their meetings in each 
of Chevrolet’s nine regions in the 
United States. 


| STACK-GOBLE 
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man; Joseph K. Close, 
W. Mennel, pbcty. dept. 


Publications 
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UNITED STATES ADVERTISING CORP., | 
Home Bank Bldg., 240 Huron st., Toledo, 
O. Stevens, Chicago, t11.—Ward M. Canaday, 
Edward R. Wade, W. T. E. MacGuckin, 
George Bryant, 8S. R. Swiss. 


Y 


YOUNG & RUBICAM, 
New York, N. Y. 
Reeder, rep 


pbety. dir.; Robert | 


Circle | 


Inc., 901 
Paimer House 


SIDENER & VAN RIPER, 
Tower, Indianapolis, Ind 
Merle Sidener, pres.; Guernsey VanRiper, | 
exec. vice-pres.; Storey M. Larkin, William 
F. Kegley, Dwight S. Reynolds, vice-pres 


ADVERTISING AGENCY, | 
York, 8 §S Michigan ave., 
Chicago, Il. 8 S. Michigan ave.—E 

Goble, pres.; Herbert Hulsebus, vice-pres.; 
Jules Gerding, art dir. Congress — Cliff 


Knoble, vice-pres. Z 


SUN ADV. CO., 2325 Madison ave., Toledo, O. 
Palmer House—Stanwood A. Morrill, pres.;| ZIMMER-KELLER, tnc., 2210 Park ave., 
Kenneth L. Snedecor, vice-pres.; Spencer Detroit, Mich. Stevens—Walter F. Zimmer, 
Vanderbilt, secy.: W. L. Slayton jr., contact pres. 


Detroit, New 
Madison ave., 


John F 


Inc., 285 
Chicago Office 








Hercules Models DOOB, DOOC and DOOD. Four- 
cylinder, 3%” x 442%, 4" x 42" and 4%" x 44” 
Diesel engines with displacements of 198.8 
cu. in., 226.2 cu. in., and 255 cu. in. respectively. 


Hercules Motors Corporation now presents to 
the automotive industry the latest additions to 
its line of heavy-duty engines—a series of small, 
4-cylinder, high-speed Diesels, built in three 
models, the DOOB and the DOOC, developing 
62 h. p. and 70 h. p., respectively, at 2600 rpm, 
and the DOOD, developing 56.5 h.p. at 1600rpm. 
This series of compression-ignition engines brings 
Diesel economy to new and much broader fields. 
Like the larger and more powerful Hercules six- 
cylinder Diesel engines these small Diesels are 
characterized by a clean, compact design and 
remarkably complete combustion, which means 


in mounting dimensions 


ing demands of industry. 


Associations 


A 


AMERICAN AUTOMOBILE ASSN., Pennsyl- 
vania ave. at 17th st., Washingten, D. C. 
Chicago Motor Club—Chas. M. Hayes, first 
vice-pres., J. J. Cavanagh, gem. mgr. Chi- 
cago Motor Club. 


T 


TRAILER COACH MFG. ASSN., 
Mich. Congress—Frank H. Joyce, 
R. Scheff, vice-pres.; Russ Merrill, treas.; 
J. Li. Brown, chmn. legis. com.; J. E, 
Roberts, chmn. show com.; Cliff Knoble, 
pbety. dir. 


Detroit, 
pres.; B. 


Automotive products pay 75 per 


cent of all federal excise taxes. 


HERCULES PRESENTS 
SMALL 4-CYLINDER DIESELS 


unusual performance. They are interchangeable 


with the extensively 


used OO series of Hercules gasoline engines. For 
more than twenty years Hercules has been build- 
ing heavy-duty engines exclusively, adding to its 
line models of advanced engineering design 
which have kept pace with the varied and chang- 


Again, for 1938, Her- 


cules, world’s largest manufacturer of multicylin- 
der, internal-combustion engines only, offers to 
the automotive industry the widest choice of fine- 
ly engineered, precision-built power plants—both 
gasoline and Diesel—for commercial vehicles. 


HERCULES MOTORS CORPORATION, CANTON, OHIO 


America’s Foremost Engine Manufacturer 


Power Plants from 


4 to 200 H.P. 


' 


ERCULES ENGINES 


Hercules Engines, both gasoline and Ciesel, on display in Space 31 at the Fourth Annual Motor Truck and Accessory Show, Newark, N. J., Nov. 6th to 12th; in 
Space 36 at the Chicago Automobile Show, Nov. 6th to1 3th; in Spaces 41 through 45 ct the A. T. A. Truck and Accessories Show, Louisville, Ky., Nov. 15th to 18th, 
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White Exhibits 12 Trucks, Buses at Newark Show 


Varied Dis play 
By Tilt-Forward Cab Model 


CLEVELAND—New model 
heavy-duty conventional and cab- 
Over-engine trucks, the latter 
with unusual forward-tilting cabs; 
the latest line of aluminum- 
bodied metropolitan-type transit 
coaches powered by the new 
White 12-cylinder under-floor 
engine, and the _ recently an- 
nounced Model 800 Merchandor 
delivery truck are the features of 
the White Motor Co. exhibit at 


Shrewd business men 
who appreciate real 


value invariably stop at 


the Book-Cadillac Hotel when they go to Detroit. 
They like the comfort of its 1200 cheerful, modern 


rooms... 


Friendly service and modest rates. Famous food in 


five beautiful restaurants. 





all with bath and circulating ice water. 








is Headed 


National Motor Truck Show in 
Newark. 

In all, 12 varied truck and bus |} 
models, representing as many 
nationally-known truck fleet oper- | 
ators and ranging through all | 
sizes, weights and prices, are be- | 
ing exhibited. 

Shown to the public for the 
first time is the new heavy-duty 
White cab-over-engine Model 820, 
equipped with a forward-tilting | 


cab. 


“I'LL BE AT THE 


BOOK-CADILLAC 





GUESTS AT LUNCHEON GIVEN this week by the New York Advertising Club included Paul G. 
Hoffman, Studebaker president; M. M. Gilman, Packard general manager; Lee J. Eastman, Packard 
of N.Y. president; George M. Slocum, ADN publisher; Harry G. Moock, vice-president, Plymouth; Byron 
|C. Foy, president, De Soto; R. H. Israel, president, Nash; Robert P. Page jr., president, Autocar Co.; 
| Col. J. G. Vincent vice-president, Packard; D. C. Fenner, vice-president, Mack Truck;Joseph W, Frazer, 
general sales manager, Chrysler; M. C. Thompson, zone manager, Pontiac Motors; R. P. Fohey, secre- 
tary, Chrysler; George Stowe, vice-president, Reo Sales Corp.; W. L. Colt, president and general man- 
| ager, Dodge Motors New York, Inc.; R. F. Gloster, assistant sales manager, Studebaker; Norman Da- 
mon, director, Automotive Safety Foundation; F. L. Yarrington, president, Glidden Buick Corp.; E. W. 
Headington, president, Stuts New York Co.; W. W. Romaine, advertising manager, Plymouth; Harry G. 
| Bragg, general manager, Automobile Merchants Assn. of N.Y., Inc.; Albert O. Ryerson, secretary, N.Y. 
| Theater Program Corp., and W. M. Packer, general sales manager, Packard. Some of the guests left 


| before this picture was taken. 
Industry’s 1937 Selling re 
Augurs Well tor Next Year 


DETROIT.—The automobile in- . a time in our in- 
dustry, as a whole, did an out-| dustry when, if a man wanted to 
standing selling job in 1937; it is| buy an automobile, he often had 

planning and or-| to travel a long distance to get 
ganizing now! it. But that was in the very 
for a better job! earliest days. Now he knows a 
in the next 12! sales and service place is only, 
months, and re-| figuratively, just around the cor- 
sults should! ner from wherever he may be. 

produce another “In the automobile industry 
good automobile | selling is more completely co- 
year, according! ordinated perhaps than in any 
to W. M. Pack-/| other major industry. Every one 








Low Income 
Group Owns | 
Third of Cars | 


WASHINGTON. — One-third of 
the total automobiles in the 
| United States are owned by 7,- 
000,000 families having incomes 
of less than $20 a week, it is| 
shown by a survey by the U. §S.| 
department of commerce in 50 
cities and embracing  250,000| 
families. 

This survey revealed that: 


BOOK-CADILLAC HOTEL 


DETROIT 


W. O. Seelbach, Manager 
1200 rooms... 


National Hotel Management Company, Inc 


W. J. Chittenden, Jr., 
minimum rate $3 


Resident Manager 


4 


Ralph Hitz, President 


N your next trip, don’t miss the fa- 
mous Hawaiian Room. It has taken 
New York by storm! Here you will find an authentic Hawaiian } 


setting, 


complete even to a tropical hurricane with rain, 


thunder and lightning. Dancing nightly to romantic melodies, 
with native songs and dances for your entertainment. 


YouWill Like the Convenience of the Lexington 


Like many other wise 
travelers, you will find 
the Lexington most con- 
venient. Located in the 
heart of the Grand Central 
Area, it is near to the shop- 
ping district and the mid- 


HOTEL 


town office buildings. 
The subways and bus 
lines are but a few short 
blocks away. Each room 
has circulating ice water, 
radio and combination tub 
and shower. Rates from $3.50. 


LEXINGTON, # 


|}are owned by families with 


1. 34 per cent of the automo- 
biles are owned by families with 
incomes of less than $20 a week; 
2. 55.5 per cent of the automobiles 
in- 
comes of less than $30 a week; 
3. 73.1 per cent of the automobiles 
are owned by families with in- 
comes of less than $40 a week; 
4. 88.9 per cent of the automobiles 
are owned by families with in- 
comes of less than $60 a week; 
5. Less than 2 per cent of car- 
owning families have incomes as 
high as $100 a week. 





er, general sales 

manager, Pack- 

ard Motor Car 

W.M.Packer ©°. 
“Selling has| 

to be done with automobiles just | 
as with any ‘other world dis- 
tributed commodity, beliefs by 
many to the contrary notwith- 
standing,” Packer asserts. “In 
these fast moving days people 
buy everything quickly. If a good 
merchandising job is to be carried 
out the public has to be com- 
pletely informed about a product. 


“CONGRESS HOTEL 
A 1938 MODEL” 


... says Detroit 
Automobile Executive 


Geared to make your stay in Chicago for the 
Show smooth-running: 


First :—it’s so convenient to the International 
Amphitheatre, scene of the Show. 


Second :—the service is streamlined. 


High :—rooms are high above Lake Michigan’ 
—wide and handsome, too—but rates 


are 'ow. 


Reverse :—you won't find any at the Congress. 


CONGRESS HOTEL 


John Burke, Manager 


950 rooms... 


. minimum rate $3 


Chicago 


in the business is engaged in 
selling. Engineers now eagerly 
receive suggestions which will 
show them what the _ public 
wants. 

“Men in the factories carry a 
consciousness of public opinion 
into their work. They, too, do 
their best to so build cars they 
will be well received and give 
the utmost in owner satisfaction. 

“We who are engaged directly 
in the selling of motor cars cer- 
tainly have a grand opportunity 
this year.” 


President J. E. Frawley, Vice-President 4y 


LEXINGTON AVE, AT 48th ST., NEW YORK 


h 
Charles E. Rochester, Managing Director Ralph Hitz, 


ce Nationa! Hotel Management Company, Inc. 
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CIO’s Political Bids Rebuffed in Detroit, Akron 


Bitter Campaigns Bring Out 


Record Votes 


to Halt Lewis 


CIO to take over the reins of city | 


DETROIT.—With losses in De- 


troit, Akron, Jackson, Mich., and 
Canton, O., the CIO suffered se- 
vere setbacks in its first bids for| 
political power in last Tuesday’s| 
elections. 

Except for a partial victory in 
New York, where the American | 
Labor League joined with other 
forces to re-elect Mayor Fiorella 
LaGuardia, labor’s election efforts | 
were smothered beneath an ava- 
lanche of votes in widely scat- 
tered areas. 

In Detroit, where the CIO had 
poured considerable money in an 
effort to elect Patrick H. O’Brien 
mayor and “seize the reins” of 
Detroit’s non-partisan govern-| 
ment by voting in five CIO coun- 
cil candidates, the entire John L. 
Lewis slate was defeated badly. | 

Only two of the many CIO- 
backed candidates were victorious 
in Jackson, Mich., while in Can- 
ton, O., Mayor James Seccombe 
was re-elected by 2-to-1 over Dar- 
rell D. Smith, endorsed by both 
CIO and AFL. 

CIO’s bid in Akron was espe- 
cially interesting, in view of the 
intensively - unionized rubber 
workers. The following dispatch 
by ADN’s staff correspondent in 
Akron gives a detailed account of 
the CIO’s defeat: 

AKRON.—The victory of Mayor 
L. D. Schroy, Republican, here 
Tuesday over Judge G. L. Patter- 
son, Democrat, endorsed by La- 
bor’s Non-Partisan League, turned 
back the first bid of organized 
labor for a dominant position in 
Akron politics after the bitterest 
campaign in the city’s history. 

While many issues were raised 
by both sides during the cam- 
paign, the one commanding most 
attention locally and nationally 
was _ the challenge of the local 


Willys Will Hold 


Sales Conference 
For Detroit Area 


DETROIT.—Final plans for an 
intensive educational sales pro- 
gram for the 1938 Willys passen- 
ger cars and commercial truck 
units will be outlined at a school 
for metropolitan Detroit Willys 
dealers and salesmen at the show- 
rooms of Willys-Detroit, Inc., 
next Thursday and Friday nights, 
it is announced by George E. 
Clarke, of the local Willys dis- 
tributing company. 

Harry Hess, of Willys-Overland 
Motors, Inc., will conduct the 
meetings, assisted by Roy Wil- 
liams, sales manager for the local | 
distributor, and by Hoover Holton | 
and H. G. Rohns, district field | 
men. 
The Detroit educational session | 
is in line with general Willys ac- 
tivities in distributor areas 
throughout the country and is 
part of the national sales build- | 
ing program of the organization. | 


’ Fla: Dealers Ask Higher 


Used-Car Si caah Fee 


ORLANDO, Fla.—Declaring | 
they wanted “to protect legitimate 
business from fly-by-night oper- | 
ators,” local automobile dealers | 
have requested the city council | 
to raise the license on used ome 
dealers to $330. 

The dealers pointed out that | 
such action would protect Or- | 
lando from becoming “the dump- | 
ing grounds for used cars from 
other sections.” 


inning aad 


CHICAGO —Election of R. W. 
Schroeder as vice-president of United | | 
Air Lines, in charge of operations, | 
is announced by W. A. Patterson, | 
president. Major Schroeder recently | 
resigned as first assistant Ganeer | 
of the U. S. bureau of air commerce. 








| primary, 


government here. 

Working through the 
unions and other CIO affiliate 
groups were successful in the 
nominating Judge Pat- 
terson and a slate of council 
candidates in a fight which split 
the city Democratic party or- 
ganization. 

Judge Patterson, formerly an 
attorney on the staff of the 
National Labor Relations Board 
until he was appointed to an un- 
expired municipal judgeship by 
Governor Martin L. Davey, made 
a vigorous campaign 
Schroy principally on 
record. 


his labor 


Schroy, on the other hand, de- | 


Non- | 
Partisan League, the local rubber | 


attacking | 





| fended his position on the ground | 


that although Akron had wit- 
nessed many labor difficulties, | 
there had been little violence and | 
maintained that he had con-| 
sistently stood for collective bar- | 
gaining and the right of labor to 
either work or strike. 

In being returned to office by | 
more than an 8,000 majority, 
Mayor Schroy’s party also elected | 
all three of the candidates for 
council-at-large by comfortable | 
majorities, gained six additional 
seats in the city council and 
three municipal judgeships. Four 
Democrats retained their places | 
in council. 

Despite unprecedented interest 
in the paramount election issue 
whether organized labor and the 
strength of the CIO could muster | 
political power enough to control | 
the city government the huge | 
vote total of more than 80,000 
was rolled up without trouble or 
disturbance. 


TP % 


y 
ay 
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Dont LET appearances fool you. The new 


Borg & Beck clutch looks about the same 


as ever—but it’s better again. 


It’s a case of putting the improvements 


where they count. Better 


plate cushioning and 


stronger integral parts, 


for example. 


These new clutches last 


longer than ever before. 


}man L. 
| ler, who recently 


Bleicher to Head De Soto; 


Weckler Centers on Libel 


DETROIT.—Byron C. Foy, 


president of the De Soto division | 


of Chrysler Corp., announces the 
appointment of 
Clarence E. 
Bleicher as vice- 
president and 
general man- 


| ager of De Soto 


to succeed Her- 
Weck- 


became vice- 


| president of 


Chrysler in 
charge of in- 
dustrial rela- 


R 


C. E. Bleicher 


| tions. 


Bleicher not only has had un- 
usually wide experience in the 


automobile business, both in 
manufacturing and in the design 
and selection of production ma- 
chinery, but also is recognized as 
one of the most capable operating 
executives in the industry. For 
the last seven years, he has been 
one of the operating executives 
on the staff of President K. T. 
Keller, in charge of the design 
and installation of all of Chrysler 
corporation’s production facili- 
ties. 

Bleicher was associated for 
many years with the tool and 
machinery industry. In 1925 he 
was transferred to Detroit as a 
}member of the manufacturing 
| staff of Keller who was then vice- 
president and general manager. 


They operate with greater ease —they’re 


smoother. Incidentally, these are all improve- 


ments on virtues that helped make Borg & 


Beck clutches the standard of the industry. 


It took a lot of research and 


effort to bring them about 


— but it was worth it. And 


2,000,000 future owners of 
1938 Borg & Beck equipped 


new cars will agree. 


BORG & BECK DIVISION 


BORG-WARNER CORPORATION 


CHICA GO, 


Se ee ee ee 
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Denver Dealers Worried by Used Car Inventories 


Sale of New Cars Strong, 


But Trade-Ins Bothersome 


By IRA R. ALEXANDER 
Staff Correspondent, ADN 

DENVER.—The 1938 new car 
models being displayed in the 
showrooms of local automobile 
agencies are commanding the 
usual attention from the motor- 
ists. Denver automobile agencies 
are, however, well stocked with 
used cars—in fact, there are more 
used cars in their hands at this 
time than ever before when new 
models appeared. This is causing 
some concern and what to do 
with the present used car stocks 
and what about trade-ins on 1938 
models is the problem that is 
being given thought. 

“It is easy enough to sell new 
cars,” said Gene Arnold, manager 
of Central Chevrolet Motor Co., 
“in fact, selling them is easier 
than selling used cars, for with 
long time payment plans and 
lower carrying charges people 
naturally 
car. What is most needed right 
now is strict tightening up on 
financing of new cars in order 


that we may have a better oppor- | 


tunity to dispose of the used cars. 
We expect to sell about as many 
new cars this year as last, but we 


will need to watch the trade-in| 


situation and make every move 
count. We have got to cater to the 
good deals and pass up the ones 
that are not so much to our ad- 


U.S. Trucks End 
Kalahari’s Spell 


CHICAGO.—The dreaded Kala- 
hari Desert of South Africa, one 
of the last of the “waste places,” 


has yielded to the march of prog-| 


ress and today has a three-times- 
a-month mail and passenger serv- 
ice. Three motor trucks from Chi- 
cago ply on a regular schedude, 
which includes one stretch of 500 
miles in 48 hours through the 
desert tracts. 

This “back-of-beyond” truck and 
transport line is operated by A. 
J. “Kalahari” Craill, a giant pio- 
neer explorer of the desert wastes. 
Craill made his first trip into the 
Kalahari on horseback in 1908, at 
which time it was completely un- 
charted. Since that time he has 
been exploring and mapping the 
desert. 

During the last year he guided 
the University Students Expedi- 
tion in search of the “Lost City” 
of the desert, and a Diamond T 
truck was purchased for the pur- 
pose. By the time that he had 
piled up some 40,000 miles of des- 
ert transport, Craill was satis- 
fied that a regular mail, express 
and passenger service was practi- 
cal. Two more Diamond T’s were 
bought, and he now operates 
from Gobabis to Maun, with a 
once-a-month extra run to Liv- 
ingston and the Victoria Falls. 

Craill has little to worry about 
in the way of speed limits and 
traffic, and his only sight of the 
police is when he drops the mail 
and supplies at the lonely out- 
post of the camel patrol at Riet- 
fontein. Few operators, however. 
would care for his other hazards, 
or his contract, which carries a 
penalty for being late even a 
single hour. 


Trailer Assn. to Meet 
During Chicago Show 
NEW YORK. The Trailer 
Coach Manufacturers’ Assn. will 
hold an open house meeting at 
Chicago, Nov. 8. The meeting, 
which will start at 10 Monday 
morning, was announced by J. L. 
Brown, vice-president of Covered 
Wagon, and acting  secretary- 
manager of the TCMA. 
Principal speaker will be an 
engineer from the U. S. national 
park service. He is expected to 


discuss problems relative to the! 


establishment of trailer camps. 


lean toward the new) 


| vantage. If factories and dealers | 
could get together and work out | 
a satisfactory plan for solving the | 
|used car situation a lot would be | 
accomplished.” 

G. D. Beavers, zone manager of | 
Buick, in speaking of the 1938 
model outlook said: “Locally dur- | 
ing the 1937 season we have en- | 
joyed one of the best volumes we | 
have ever experienced, and I look 
for a good increase in business 
next year.” 

“We are very much pleased 
with the fine interest shown by | 
visitors to our place of business to 
view the 1938 models of Packard,” 
said O. L. Davis, manager of the 
Mountain Motor Co., Packard dis- 
tributors. “The opening day saw 
one of the largest crowds we've 
had view any first day showing of 
new models.” 

E. Jack Beatty, Hoskins-Beatty | 
Motor Co., Oldsmobile agency, 
states that while the used car 
situation is a problem he feels 
that there will be some way out} 
and states that his firm expects 
to at least equal sales of last year. | 
“Right now we have 20 per cent} 


|}more used cars on hand than we! 


had at this time last year, while | 
at the same time our sales of | 
used cars increased 10 per cent} 
during the year over the previous | 
year. Business this year depends 


| on what it is for the entire nation. 


In former years each community 
was sort of world unto itself and 
was not so much affected by the 
rest of the country as is the case 
today. With faster trains, the air- 
plane, people taking more inter- 
est in politics and the country’s 
welfare each section is more de- 
pendent on the other—so what 
affects one section affects every 
other section. Our_ country has 
grown smaller, so to speak.” 

In summing up Denver automo- 
bile men place the used car situ- 
ation at the top of hindrance to 
speeding ahead the sale of new 
cars. Then there is the recent 
slump in the stock market that 
has slowed up business in all lines 
to some extent. The coming spe- 
cial session of Congress is also 
causing some concern and until 
business finds out just what is to 
be done there sales will hold back 
to a degree. 

On the other hand, other fac- 
tors enter in to bespeak a bright 
outlook for the months ahead. 
The farmers of Colorado are har- 
vesting good crops and are get- 
ting better prices. The harvest of 
the 1937 sugar beet crop is just 
getting under way. This will add 
$20,000,000 to the bank accounts 
of 12,000 farmers in the territory 
served by the Great Western 
Sugar Co. Also prosperity of the 
Denver trade territory is reflected 
in rising loadings of revenue 
freight on railroads operating in 
the district. The gain in freight 
for the first nine months of this 
year amounts aproximately to 10 
per cent over the same period a 
year ago. The state gasoline tax 
collection for September amounted 
to $939,673.21, an increase of $30,- 
255.46 over the record figures for 
August this year. 


Figures supplied by R. L. Polk & Co. with 


STATES 


37 
36 
371 
7364 
37 
736 
37 
36 


Arkansas 
Delaware 


District of Columbia 


Total, 3 States 
for October 


~ *Total to Date 


— en 


37 | _71876| 59974/211224|385247|728321 
36] 43596] 33283|190278|377569|644726 











Studebaker Ranks 
High in Texaco’s 


U.S. Economy Run 


SOUTH -BEND.—One of the 
most extensive mileage tests ever 
conducted by an oil company was 
recently completed by the Texaco 
Co. following a 25,223 mile tour 
in which the capitals of every 
state and all national parks were 
visited. 


Fourteen cars composed the 
Texaco Fleet headed by a Stude- 
baker President sedan which 
acted as the “voice of the fleet.” 
According to William Harrigan, 
leader of the group, “the Stude- 
baker made a perfect score as 
far as economy was concerned.” 


Each car, in addition to the 
driver, carried an observer whose 
official duty was to tabulate in- 
formation every 15 minutes on 44 
separate operations. An elaborate 
instrument panel in the cars 
carried a manifold vacuum 
gauge, oil pressure gauge, fuel 
pressure, clock, air temperature 
gauge, and two switches to check 
thermocouples. In addition, each 
car was equipped with a dust 
meter located on the front of the 
radiator grille. 

Uniformity of performance was 
exemplified when the Studebaker 
averaged 16.26 miles per gallon 
of gasoline as compared to an 
average of 16.27 miles per gallon 
during the 1936 series of tests 
sponsored by Texaco. The average 
speed was 47 miles per hour as 
compared to 49 miles per hour 
last year. Studebaker ’s oil 
economy was indicated in records 
showing that for each quart of 
oil consumed, 910.92 miles were 
traveled. At all times when cars 
were in operation, no coasting or 
“trick” driving was allowed. 353,- 
122 test miles were driven by the 
Texaco Fleet. 


‘Assn. Bans Fuel 


| 
| 


Sale to Drunks 


COLUMBUS, O.—Definite steps 
in their extensive safety campaign 


| have been taken by the Petroleum 
| Retailers’ Assn. of Franklin coun- 
|ty when they unanimously voted 
| last night on the question of sell- 
ing gasoline to drunken drivers. 


Pledges have been obtained 
from a majority of Columbus 
filling station operators not to sell 


| gasoline to drunken drivers or to 
| drivers whose breaths carried the 
| trace of alcohol. 


PRESENT AT PONTIAC’S press party in the Blackstone Hotel, 
Chicago, Wednesday were, top photo, left to right, Phil Hanna, editor, 
Chicago Journal of Commerce, and C, P. Simpson, Pontiac general 
sales manager. Second from top, Guy Yeldell, St. Louis Post-Dispatch, 
left, and V. L. Murray, Pontiac assistant general sales manager in 
charge of west. Third from top, left to right, Arthur Layton, Cleve- 
land Press; C. V. Talbott, Cleveland News; Harvey Malloy, Cleveland | 
Plain Dealer; F. A. Berend, Pontiac advertising manager; Harvey | 
Smith, Cleveland Plain Dealer; Leo Fox, Cleveland News. Bottom | 
photo, left to right, Herbert Wilson, Chicago American; Hugo Weh- | 
meier, Community Motors, largest Pontiac dealer, and R. M. Vander- | 
vert, Chicago Herald-Examiner. 


These points were set forth by 
the association, which represents 
some 600 operators in Franklin 
county: 

1. Education of motorists in the 
need for frequent checking of 
their cars. 

2. Prohibition of blending of 
gasolines within the city limits. 

3. Condemnation of all gasoline 
pumps located within buildings. 

4. Increased precaution in in- 
stallation of pumps near build- 
ings. 


NEW PASSENGER CAR REGISTRATIONS 


exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 


CHRYSLER GROUP FORD GROUP 
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Keen Interest Shown in Trucks at N. Y. Show 


Pinca 


Accessory Exhibits Share 


Attention of Palace Crowds 


By JACK WEED 


NEW YORK.—Considerable at- | 
the | 
representative displays of seven | 
truck and commercial car exhibi- | 


tention was attracted by 


tors at the New York show which 
ended Wednesday. Exhibits 
the third floor of the Palace were 
Chevrolet, Dodge, Reo, Willys, 


Pontiac, Hudson-Terraplane, and | 


Plymouth. 


The Chevrolet exhibit was out- | 


standing with its Fifth Avenue 
Shop display and a _ complete 
showing of %-ton, %-1-ton and 
1%-ton models in both chassis 
and completely equipped with 
bodies. Fifteen units in all made 
up the showing which created 
much interest and which de- 
veloped considerable spot  busi- 
ness, according to the salesmen in 
attendance. Another Chevrolet 
innovation which drew well was a 
little theatre which was set up in 
one corner of the display with 
seats for aproximately 50 people. 
A Chevrolet motor was torn 
down for audiences which was as- 
sembled at scheduled times. This 
demonstration and lecture which 
took about 20 minutes to run 
through was well attended by 
women as well as men. Surround- 
ing the entire exhibit were 
murals which pictured the work 
which Chevrolet commercial cars 
and trucks accomplish in the 
world of transportation. 

Dodge showed 10 commercial 
car and truck units which in- 
cluded the new one-ton with the 
nine-foot pick-up body and the 
new three-ton cab-over-engine 
models which are new to the line 
for 1938. 

Reo exhibited five new models 
which included the 12,000-pound 
gross, 1%-2%-ton cab-over-engine 
job, the new %-ton job in both 
the 71%4-foot panel body and pick- 
up models, a %-ton panel and a 
1%4-ton short wheelbase model. 

Willys announced its entry into 
the commercial haulage field with 
three models shown which in- 
cluded a “step in” store door de- 
livery unit, a station wagon and 
a pick-up. 

Hudson-Terraplane showed five 
commercial car units in %-ton 
model and a %-ton panel. Pon- 
tiac had a station wagon and a 


Southwest Jobbers 





Elect New Officers 


FORT SMITH, Ark.—Marshall| 
Yantis was elected president; Jack | 


Williams, secretary-treasurer of 
the Southwest Automotive Jobbers 
Assn. at closing session at the 
Goldman Hotel here. Both are 
Fort Smith men.* 

Lee C. Hess, Oklahoma City, 
Okla., was named vice-president. 
Kansas City, Mo. was selected for 
spring meeting city. 


Ark. Receipts Up 
LITTLE ROCK, Ark.— Gasoline 
tax collections in Arkansas .for the 
month of October totaled $905,805, 
as compared with $855,627 
tober, 1936. 


| coupe with a pick-up box. 


01 | 





in Oc-| 





Plym- | 


outh showed four models in sta- | 


tion wagon, panel and pick-up 

commercial car models. 
Ford had its 1938 truck 

on the fifth floor of 1790 Broad- 


way, showing 11 models and 


exhibit | 


a | 


stripped show chassis of the new | 
one-ton job. The new one-tonner | 


is shown in 122-inch wheelbase 
and has rear axle drive ratio of 
6.67 when sold with the 60 h.p. 


V-8 motor and 4.11 with the 85| 


h.p. Elliptic springs are used in 
the rear and 7.50-17 tires are 
standard. Standard equipment 
calls for a three-speed transmis- 
sion but the buyer can get four- 
speed optional. 
new design are standard and the 
one-tonner 
single rear wheels. The front end 
appearance of both the one-tonner 


and the commercial cars with the | 


rounded grille creates an impres- 
sion of power and ruggedness. 
Outside of the front end hood 
and grille changes the 1%-ton 


models seem to be much the same | 


as last year. 

An active buying crowd 
visitors throughout the show 
reported by Emmett Kane. It is 
said that the new one-tonner has 
been getting 


dry cleaner trucks. 


Judging from the engine dis- | 


plays by the four exhibitors one 
would think he was at a power 
show or the Newark truck show, 
with heavy diesels and mammoth 


poppet valve power plants filling | 
so much space at one end of the | 


fourth floor. 

The Franklin air-cooled heavy 
duty motors were in evidence in 
three sizes from 267 cubic 
to 400 cubic inch sizes. This mo- 
tor is built under the old Franklin 


air-cooled car patents and has a} 


novel method of forcing the air 
which keeps the motor cool 
through complete housing which 


controls the air flow through and | 


around the cooling fins on the 
blocks. 

Continental Motors showed 12 
power plants ranging in size from 
69 cubic inch up to 501 cubic inch 
with three sizes of lighting plants 
and other products which in- 
cluded radio loud speakers and 
air-conditioning units. 

Hercules exhibited 15 units of 
which five were diesel engines. 
The poppet valve motors ran 
from 68 cubic inches to 935 cubic 
inches in size and the diesels 
from 198 cubic inches to 855 cubic 
inches. 

Buda showed five motors, all 
diesels, ranging from 196 cubic 
inches to 691 cubic inches. 

Three oil companies, Kendall, 
Quaker and Waverly, had dis- 
plays on the third floor featuring 
their lubricants and oils and four 
cleaning and waxing compound 
makers had booths. These repre- 


| sented Simoniz, Natco, Karsmetic 


and the Lacquer wax exhibit un- 
der the personal direction of 
B. N. Butz. 

Bendix was in evidence with a 


is only furnished on| 


of | 
is | 


a particularly big | 
play from fleet buyers and opera- | 
tors of meat packer, laundry and | 


inch | 


Disc wheels of a} 








j 


j 


SHOWN ARE THREE models of the American Bantam line for | 
1938. Top photo, the roadster. Center, the two-door sedan. Bottom, the | 
| panel truck unit. 


large exhibit which featured all | 


products of the corporation from 
brakes, 
shifters to steering stabilizers. 
Evans Products, besides having 
an exhibit on the fourth floor for 
their trailer products and a spe- | 
cial booth for the Alkosave, which | 
is a radiator escape valve, had a 


large booth which featured their | 


vacuum shift, passenger car air- 
conditioner, constant pressure 
thermostat, truck and car filter 
roof ventilator and their bus 
heating and ventilation system. 
Stewart-Warner was much in 
evidence with a large display 
which featured their heaters, in- 
struments and Alemite division 
products. A constant working 
slide film projector portrayed the 
activities of the company. 
Among other exhibitors on the 
fourth floor with interesting 
showings were L. C. Chase who 
had somebody’s goat (an angora) 


|which demonstrated where the 


wool for the featured fabric came | 


3 STATES FOR OCTOBER, 1937-1936 


Complete cumulative figures appear each week until 48 states are 


AUBURN GROUP 


STATES 


°37 
°36 


Arkansas 


HUDSON GROUP 


States here are shown for th 


NON. 


shown, 


and carburetors to gear| 


SPD 
Bs 
Cm, 


af HUULUICtIL 


from, Tenite auto hardware 
| plastic materials, Fry Products 
showing Seabreeze seat covers, 
Pyrene extinguishers, Young win- 
dows and LOF store front ma- 
terials. 


|Mass. State Salen Get 


of new Indian motorcycles 
jequipped with the last word in 
jradio, for communication between 
the state police broadcasting sta- 
tion and state police troopers on 
patrol is being manufactured at 
the plant of the Indian Motocycle 
Co. here, for the Massachusetts 
state police. 

It is claimed to be the last word 
in automotive police communicat- 
jing systems, with a loud speaker 
mounted on the handle bars and 
the receiving set mounted over 
the back wheel and the specially 
designed antenna in th rear, but 
not noticable as such. 





*Not Including Wisconsin for July, 
August or September, 1937. 
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| involved in its manufacture,” 
| R. 


| it 
| manufacturing set-up to demand 


| Automobile 


| Pennsylvania, 
| Russell E. Singer, general man- 


in | 


| largest in dollar volume. 


Radio-Equipped Cycles | 
SPRINGFIELD, Mass.—A fleet | 





|Aceuracy Cited 


As Prime Need of 


‘Small Car Builder 


BUTLER, Pa.— “With the in- 
creasing interest which is being 


| evidenced by the American public 


in the small car, it may be timely 
to point out some of the factors 
says 
S. Evans, president of the 
American Bantam Car Co. 


“Extremely close limits § are 


| necessary in the manufacture of 


the parts. Manufacturing limits 
are proportional. As a rule the 
error permissable on a _ large 
piece is greater than on a small 


| one. A deviation of one thousandth 


on an inch on a part 10 inches 
long, for example, would not be 
nearly as great proportionately as 
the same error on a 3-inch piece. 


“In a small car such as the 


| Bantam, practically all parts of 


the engine and other working 
units, are small compared with 
their counterparts on larger cars. 
"hese parts have to be accurately 


| and closely made. The errors in 


manufacture must be just as 
small, relatively, as the parts 
themselves, and thus we find that 
is necessary in our entire 


extreme accuracy in order that 
the finally assembled car will be 


| quiet, perform well and have long 
| life. This of course is true in all 
| automobiles, but on many of the 
| smaller parts, the limits of per- 
| missable error are much lower on 
| the small car.” 


Annual Meeting Set 


For Nov. 18 by AAA 


NEW YORK.—The 35th an- 
nual meeting of the American 
Assn. will be held 
18-20, at the Hotel 
it is announced by 


here Nov. 


ager. 
A luncheon honoring old-timers 
in the AAA will be held Nov. 19, 
with the banquet scheduled for 
the evening of the same day. 


The average used car price was 
$488 in 1936. The 1929-model used 
car sales were the largest in number, 
and the 1934-model sales were the 


hawi37Aa 


CORROSION 
DEFIED... 


BY “STAINLESS” VULCANIZER 


Among the papers at the recent 
Annual Meeting of the American 
Welding Society, was a report on 
the fabrication of pressure vessels 
by welding, presented by J. C. 
Holmberg of Struthers Wells- 
Titusville Corporation. He de- 
scribed a vulcanizer recently built 
for producing motor car steering 
wheels that was welded up from 
the familiar 18-8 (18 per cent 
chromium, 8 per cent nickel) 
stainless steel, 14” thick. The 
vessel is 50 inches in diameter and 
18 feet in length. Although this 
vessel cost more than it would if 
fabricated from mild steel, the 
difference in first cost was justified 
alone by the superior corrosion- 
resistance of the 
stainless steel 
material. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





Automotive harnings Top U.S. Industr 


Aggregate Net Up 
In Third Quarter '| , 
12.5% Over 1936 


By C. J. ALEXANDER 
Wall St. Correspondent, ADN 


NEW YORK.—Earnings of the 
automotive industry in the third 
quarter were higher than in the 
like period of last year, with in- 
dicated increase in the aggregate 
larger than reported by industry 
as a whole. Whereas most other 
industries made a less favorable 
comparison last quarter with the 
like period of 1936 than in the 
second quarter, automotive com- 
panies made a better showing. 


It will be recalled that aggre- 
gate earnings for the second 
quarter were below those of 1936, 
due in large measure to inter- 
ruptions in production because of 
labor troubles. 

The first eight car and truck 
manufacturers to report for the 
third quarter had an aggregate 
net income of $55,516,000, com- 
paring with $48,646,000 a year ago, 
an increase of about 12.5 per cent. 


The first fifteen parts and ac- 
cessory companies to report had 
a combined net income of $4,445,- 
000, as against $3,619,000 in the 
like 1936 period, an increase of 
about 20 per cent. 

Earnings for the first nine 
months were larger than those of 
the corresponding 1936 period for 
the parts and accessory group, 
which showed an aggregate net 
of $24,264,000, as against $19,491,- 
000 in the like period of last year, 
a gain of almost 25 per cent. 

The reporting car and truck 
corporations, on the other hand, 
for the first nine months, showed 
an aggregate net of $200,052,000 
as against $226,397,000 a year ago, 
the third quarter increase failing 
to offset the decrease for the first 
half year. 

There was a spurt in dividend 
declarations in October, due in 
measure to the earlier board 
meeting of Chrysler Corp. Car 
and truck companies in October 
declared dividends calling for the 
payment of $14,300,000, comparing 
with only $3,720,000 in the like 
1936 month. 

Parts and accessory companies, 
however, fell behind with declara- 


Studebaker Net 
Hits $508,577 for 
First 9 Months 


SOUTH BEND.—The Stude- 
baker Corp. reports $508,577 con- 
solidated net income for the first 
nine months of this year, equal 
to 23 cents a share on the out- 
standing 2,196,416 shares of $1 par 
value common stock. This com- 
pares with $708,547 consolidated 
net income in the comparable pe- 
riod of 1936, equal to 33 cents a 
share on the then outstanding 
2,165,594 of common shares. 

“Studebaker was out of produc- 
tion during several weeks in the 
third quarter,” said Paul G. Hoff- 
man, president, “but is now build- 
ing and selling the 1938 models in 
satisfactory volume.” He reported 
that export sales in October had 
reached the highest level for any 
month in the company’s history. 

Net domestic and foreign sales 
for the nine months’ period in- 
creased 17 per cent over the com- 
parable period, standing at $55,- 
259,458, as against $47,279,914, a 
rise of $7,979,544. Net profit from 
sales before depreciation, interest, 
amortization of discount and fed- 
eral income tax was $1,588,759, 
against $1,811,373. 

Third quarter operations result- 
ed in a consolidated net loss of 
$665,941 in comparison with $475,- 
059 net income in the preceding 
quarter, equal to 22 cents a com- 
mon share, and with a net loss of 
$296,283 in the third cuarter of 
1936. 
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tions totaling $2,080,000, as against | 
$2,420,000 a year ago. 

The total for all the companies | 

was $16,380,000, as against $6,140,- 
000 a year ago. 

This brought the _ industry’s 
total for the first ten months to 
$222,531,000, comparing with $217,- 
520,000 in the like 1936 period. Of 
this total, car and truck com- 
panies accounted for $159,036,000, 
as against $176,320,000 a year ago, 
and the parts and accessory 
group, $62,495,000, as against $41,- 
200,000. 

Gains made by automotive 





stocks on the exchanges in the 
week of the New York show were 
canceled when a wave of selling 
came in on the final day of the 
exhibition. Selling on that day 
was particularly heavy in General 
Motors and Chrysler. The parts 
and accessory group showed more 
strength but was unable toa hold 
its earlier gains. The tire and 
rubber shares generally were firm 
on reports of tire price advances. 

The ADWN stock price averages 
for Nov. 3 compared as follows 
with those of the week preceding 
and a year ago: 
Las 
Week 
28.48 
29.97 
26.09 0.52 
21.94 22.41 0.47 31.18 

The reports of earnings and 
dividend declarations by General 
Motors and Chrysler made within 
the past week were received fav- 
orably in Wall street. Both were 
in line with expectations. 


Newton Baker Joins 


Board at Goodyear 


AKRON.—Newton D. Baker, 
former secretary of war, was 
lected a director of the Good- 
year Tire & Rubber Co. this 
week to fill a vacancy caused by 
he death of Col. Grayson M. P. 
Murphy, of New York. Baker had 
cetired from the board last 
March after a three-year term. 

At the same time, directors de- 
‘lared a quarterly $1.25 dividend 
on $5 convertible preferred stock 
ind a 50-cent dividend on the 
common stock. Both are payable 
Dec. 15 to stockholders of record 
Nov. 15. 


This 

Week Change 
0.63 
0.74 


Year 
Ago 

53.70 

56.62 


46.03 


10 Car-truck co’s.. 
10 parts-access.... 
4 Tire-rubbers ... 





Last Minute Wall Street Wires 
From C, J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


NEW YORK, Nov. 5 (3:15 p.m.)—Motor stocks today joined 
other recently depressed groups in a sharp but short- 
lived rally that opened the day’s trading. Gains of two 
and three points, however, were cancelled shortly. Par- 
tial recovery took place in late trading. 





Graham’s Outlook for 1938 


Most Promising in Years 


DETROIT. —Graham’s outlook 
for 1938 is the most promising in 
several years, with the probability 
of substantial profits for the 1938 
model and calendar years, ac- 
cording to an analysis by the 
Wall Street Journal. 

The article points out that the 
sale of 5 per cent convertible notes 
has added $1,000,000 new working 
capital, which will be used to help 
finance new tooling for the 1938 
models and to underwrite the first 
phases of what is planned as the 
company’s largest advertising 
and sales promotion program. 

Other straws in the wind which 
indicate a prosperous year for 
Graham include negotiations for 
the sale of the last of the com- 
pany’s plants which were left idle 
when operations were concen- 
trated in the main plant; the en- 
thusiastic reception given the 
new car which is entirely remod- 
eled 1938 car; the addition of dis- 
tributors and dealers who have 
already increased the retail outlets 
approximately 50 per cent; an es- 
timated volume of 30,000 units 
with 44,000 units, or double the 
1937 production, not unlikely; and 
the scheduled tractor production 
of 25 per day, starting in January, 


to fill an order for 2,000 of these 


machines from Sears Roebuck 


| and Co. 


Production of the new Graham 
is under way and the assembly 
line is expected to reach a daily 
production of 150 cars by the lat- 
ter part of November. Problems 
of production have been simpli- 
fied this year by limiting the line 
to six-cylinder cars, in two body 
styles, in supercharger and stand- 
ard meee. 


Yellow Truck Earnings 


Show Rise Over 1936 


PONTIAC.—Net sales of Yellow 
Truck & Coach Mfg. Co. for the 
nine months ended Sept. 30, were 
$59,099,226. The consolidated net 
profit for the nine months 
amounted to $2,874,739, after de- 
ducting depreciation of $757,300 
for plants and equipment and 
federal taxes on income of $352,- 
508. This compares with net sales 
of $45,347,607 and a net profit of 
33,788,737 for the nine months 
ended Sept. 30, 1936. 

The quarter ended Sept. 30, 
showed a net profit of $1,298,090 
which compares with a net profit 
of $1,614,306 in the third quarter 
of 1936. 


One in every five passenger cars 
is equipped now with radio. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, NOVEMBER 5, 1937 


(F urnished by Wm. C. Roney Company, Union’ Guardian Building, Detroit) 


High NEW YORK 


Allis Chalmers Mig. 
American C. & P., 
American Chain 
Auburn Auto 

Bendix Aviation 

Beth. Steel . 

Bohn A. & B. ..... 
Borg-Warner 

Briggs Mfg. ..... 
Budd Mfg. Co., E. G. . 
Budd Wheel Co. .... 
Chic. Yellow Cab (1) . 
CE a cccceens S 
Cleveland Gr. Br. .. 
Collins & Aikman ... 
Com. Credit ; 
Commercial Inv. T. (2) 
Continental Motors . 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours . 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products .... 
Federal Motor “= 
Firestone T. & R. . 
Gabriel Co. A. . 
General Elec. . 

General Motors 

Glidden ‘ 

Goodrich, B. F. ... 
Goodyear T. & R. 
Graham-Paige Pa 
Hayes Body Corp. 
Houdaille-Hershey B 
Houdaille-Hershey A . 
Hudson Motor ........ 
Hupp Motor .. 

Inter. Harvester 
Johns-Manville ...... 
Kelsey-Hayes W. ...... 
Kelsey-Hayes W. B. ... 
Lee Rubber & Tire . ; 
Libbey-Owens-Ford Glass 


83'2 
71 
33%, 
36° 
30'/2 
105'4 


1937 
High 


Last Sale 
Nov. 5 Oct. 29 


Low 
13% 
18/2 
26 
15 
1244 


41% 47% 
21 24 
177 19, 

. 10% lly, 
134 14 
4935/5 5475 

. 0, 31 
a1, 343, 
26 29)/, 


Ludlum Steel ... 
Mack Trucks (1) . 
Marlin Rockwell . 
Midland Steel ...... 
Motor Products 
Motor Wheel 
ES i acco cecscctecwas 
Nash Kelv. 

Pacific Mills 


Last Sale 
Nov. 5 Oct. 29 


NEW YORK 


. 19¥% 


Packard 

Raybestos Manhattan 

Reo Motor 

Republic Steel Corp. ... 

Socony Vac. 

Sparks-Withington .............. 
EC iwacoccachinvue sion 208 
Stewart-Warner 

Studebaker 

Thermoid Co. 

Thompson Products 


Timken-Det. 


Axle 


Timken Roller Bear. 

U. S. Industrial Alcohol 
U. S. Rubber 
West’house E. & M. 


White 


Motors 


Willys Overland 





Yellow Truck 


CHICAGO 


Asbestos Mfg. 
Bendix Aviation 
Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 
Perfect Circle 

Pines Winterfront 


Woodall Industries 


DETROIT 


Federal Mogul 
Hall Lamp Co. 
Hoover Ball Bearings 


Murray Corp. 


y as Whole 


Chrysler Sales 
Hit $572,217,107 
First 9 Months 


NEW YORK.—Including the $3 
dividend declared for the third 
quarter, Chrysler Corp. so far this 
year has paid a total of $7 in 
dividends, it was revealed this 
week in a review of the third- 
quarter report. A $3.50 dividend 
was declared on Sept. 10, $2 on 
June 11, and $1.50 on Mar. 13. 

At the same time, it was re- 
vealed that the corporation’s sales 
during the first nine months of 
this year totaled $572,217,107, as 
against $479,819,688 in the corre- 
sponding period of 1936. 

Retail sales of the corporation’s 
passenger cars and commercial 
vehicles by dealers in the United 
States showed about 11 per cent 
increase in the nine months’ pe- 
riod over the like period last year. 
Export shipments increased about 
13 per cent. 

The company did not announce 
the dollar total of third quarter 
earnings this year. However, the 
indicated earnings, based on the 
4,352,332 shares of common stock 
now outstanding, was $12,969,949. 
In the same quarter last year the 
dollar total was $12,501,592. 

Net income for the third quarter 
was the equivalent of $2.98 a 
share, compared with an equiva- 
lent of $2.87 in the like quarter of 
last year. In the previous quarter 
net income equaled $3.80 on the 
common stock. Net profit for the 
nine months ended Sept. 30 
equaled $40,424,211, equal to $9.29 
a share, compared with $9.63 a 
share in the same period last 
year. 


Republic Reports 
Net of $3,237,155 


YOUNGSTOWN, O.— Republic 
Steel Corp. reports $3,237,155, net 
earnings after all charges, includ- 
ing federal income taxes and es- 
timated surtax on undistributed 
profits for the third quarter 
ending Sept. 30. 

These earnings compare with 
$3,311,554 for the same period last 
year and $487,251 for the second 
quarter this year. 

Nine months earnings after all 
charges including all taxes, 
amounted to $9,291,470, compared 
with °6,333,649 for the same period 
in 1936. 

After deducting preferred divi- 
dends, earnings for the third 
quarter equal about 45 cents a 
share on outstanding common 
stock, and for the nine months, 
about $1.29 a share. 


James Cox Brady Named 


To Chrysler Corp. Board 


NEW YORK. — Thirty-year-old 
James Cox Brady has been elected 
a director of the Chrysler Corp., 
it was announced here Wednes- 
day. He becomes the second 
youngest member of the Chrysler 
board, the youngest being Walter 
P. Chrysler jr., who is 28. 

Brady is the son of the late 
James Cox Brady sr., who is said 
to have helped persuade Walter 
P. Chrysler to form a new organi- 
zation out of the assets of the 
Maxwell Motor Corp. 


Profit Rises 


MILWAUKEE.—A nine-menth 
net income, after all charges but be- 
fore provisions for federal surtaxes 
on undivided profits, of $1,155,674 

was reported by Briggs & Stratton 
Corp. for the period ending Sept. 
30, against $892,605 profit in the 
corresponding 1936 period. For the 
third quarter, the report indicated 
profits were $255,012 against $299,- 
379 in the like period one year 
earlier. 


Fifty-two per cent of the trucks 
sold from factories in 1936 were of 
units of 1%-ton and less than two- 
ton capacities, while 38 per cent 
were of capacities of %-ton or less, 
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provides 571,000 square feet of 
floor space and covers nearly 14 
acres. 
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National Truck Show facturing plant of the Ford Mo- 


Ready to Open Today 


unit in Ford’s $8,000,000 expan-| 
(Continued from Page 1) 


sion program in Canada this year. 

The structure is _ fireproof, 
measures 1,000 feet by 571 feet, 

Streamlined automobiles and spe-|engaged in commercial automotive 

cial service trucks of all sizes and|transportation and _ related _in- 

design passed in review to give the|dustries devote their best efforts 


Ford Starts Production | 


At New Windsor Plant 


, : - - - 
WINDSOR, Ont. Production | On Jan. 1, 1937, there were 43,400 
automobile dealers in the United 


States. 


got under way here this week at/| 
the new $3,300,000 


body manu- 


CAR OWNERS PRAISE 
ii mon seg SKID CONTROL 


At the height of the parade, 
transport planes from the airlines 
at Newark airport were picked 
out for the crowd by searchlights 
installed along the line of march. 

Adding to the interest in trans- 
portation was a special statement 
released by Gov. Harold G. Hoff- 
man in connection with his proc- 
lamation of Nov. 6 to 13 as “New 
Jersey Transportation Week.” 
Gov. Hoffman said, in part: 

“T recommend that all persons 


Fiat’s Passenger 
Space Ratio Is 
Drawing Attention 


NEW YORK.—The new Fiats, | 


exhibited at the New York auto- 
mobile show and being introduced 
into this country by the Advance 
Corp. of Butler, Pa., are attract- 
ing considerable attention for 
their passenger space ratio. 

In the Fiats, particularly the 
model 500, the ratio of actual pas- 
senger space to wheelbase length 
is said to be greater than in any 
other car. This is achieved by 
mounting the engine ahead of the 
front axle, with the radiator at 
the rear of the engine and just 
above the clutch and flywheel but 
under the hood of the car. 

Turning the engine around in 
this manner and putting it ahead 
of the axle results in considerable 


more body space. In spite of the} 
fact that the wheelbase of this} 


' model is only 78% inches, there 
is said to be plenty of room for 
“six-footers” and ample baggage 
space besides. The engine and 
passenger weight distribution is 
said to be such that a scientific 
balance is achieved. 


s 
Motor Receipts 
. . s ° e 
Rise in Virginia 
RICHMOND, Va. (UTPS)—With 
receipts from registration, title 
and other fees amoounting to $5,- 
866,879 as of Nov. 1, the total num- 
ber of vehicles in Virginia has 
been placed by John Q. Rhodes jr., 
director of the state division of 
motor vehicles at $439,136. 
The figures, which hold for the 
first 10 months of the year, show 


an increase of 24,443 in motor ve- 
hicles over the same period 


in receipts. 

Passenger vehicles, as usual, top 
the registration with 351,237, an 
increase of 19,125 over the number 
registered during the same months 
last year. 


Fuller, Bendix Winner, 


Sets New Flight Mark 
SAN FRANCISCO.—Frank Ful- 


ler, winner of the Bendix trans-| 


continental air race last summer, 
sheared 34 minutes from the Van- 


couver to Agua Caliente flight | 


record, Thursday, when he cov- 
ered the 1,208 miles in four hours 
and 54 minutes. 

In beating the previous record 
of five hours and 28 minutes for 


the flight, Fuller flew a low-wing | 


Seversky monoplane. 


Advertising Executive 
--- Copywriter Available 


Fifteen years in sales and advertising with manufacturers and 


in | 
1936, with an increase of $401,177 | 


|during that week to promoting full 
jrealization of the benefits which 
| motor transportation has brought 
to all citizens and all industries in 
|the State of New Jersey.” 


When the truck show opened to- | 


|day it was with every available 


linch of more than 80,000 square | 


|feet of space rented to exhibitors. 
|A flood of last minute entries in 


|the past week brought the total | 


|number of exhibitors to 92. 


Among exhibitors not mentioned | 


|in earlier reports and who will ex- 
hibit at the show are: Divco Twin 
|Truck Co. Eastern Airlines, 
|\Stutz Motor Car Co. of America, 
|Arrow ‘Safety Device Co., North- 
eastern Machinery Co., Fleming 
|Manufacturing Co., Diesel Publi- 
|eations, Essex Tire Leak-Proof, 
|and Distributors Co. 


Workers’ Cars Up 





18% Above 1926 


SCHENECTADY. — More than 
| 30 per cent of the employes of the 
Schenectady Works of the General 
Electric Co. now drive automo- 
| biles to work, as compared to les: 
than 12 per cent in 1929, it is 
shown in a survey just completed. 

There is now one car for every 
3.3 employes, while figures for 1929 
showed one car for every 8.8 em- 
ployes. During the peak years of 
1928 and 1929, when the number 
of those employed in the works 
and offices totaled more than 30,- 
000, the greatest number of cars 
parked by workers was 3,600. At 
the present time, with about 18,- 
000 employes, or 44 per cent less 
than in 1929, the number of cars 
parked is 5,500 each week day. 

The increase has necessitated 
an enlargement of the parking 
spaces to nearly twice that of 1929 
and a one-way traffic system to 
handle the movement of cars dur- 
ing the hours of going to and 
coming from work. 


Murray Body Engages 


Sakhnoffsky as Stylist 


DETROIT.—Count Alexis de 
Sakhnoffsky, designer of automo- 
biles and other industrial prod- 
ucts, has been engaged as con- 
sulting stylist by the Murray 
Corp. of America, builder of 
automobile bodies, C. W. Avery, 
president of the corporation, an- 
nounces. 

Count Sakhnoffsky’s activities 
on behalf of the Murray Corp. 
will include research in the de- 
velopment of new lines for the 
motor car of the near future, as 
well as application of his deco- 
rative knowledge to the design of 
striking instrument boards and 
interiors. 


King is Feted 
LINCOLN, Neb.—E. D. 
pioneer Lincoln automobile dea.er 
who last week announced his re- | 
tirement, was guest of honor at 
breakfast given Wednesday at the | 
Hotel Cornhusker by the Lincoln | 
Automobile Dealers’ Assn. Al DuTeau 
of the DuTeau Chevrolet Co., was} 
toastmaster, with Charles Stuart | 
guest speaker. W. A. Dailey, of 
Dailey Motors, and F. A. Roehl, of 


King, 





the F. A. Roehl Nash Co., assisted 
DuTeau. 





agencies; for past eleven years in automotive field; extensive 
experience in creation of advertising for various media, includ- 
ing national magazines, newspapers and direct mail covering 
cars, trucks and allied products; age thirty-seven; college edu- 
cation; record of accomplishment open to closest investigation. 
Write Box 211, Automotive Daily News, New Center Bldg., 


Detroit, Michigan. 
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“WORTH THEIR 
ENTIRE PRICE FROM 
A SAFETY STANDPOINT 


ALONE” 


wm acd 
WHEELING, W. VA. 


DEALERS ARE MAKING SUB- 
STANTIAL EXTRA PROFITS 
WITH DE LUXE EQUIPMENT 
ROYAL MASTERS... 


Now, with the motoring public more safety 
conscious than ever before—with the new 
model cars you sell equipped with every kind 
of device to increase driving safety — you 
have the opportunity of a lifetime in the 
new U.S. Royal Master. 

This plus-profit De Luxe Equipment tire is 
the safest tire ever built for wet weather 
driving—the only tire to give complete 2-way 
SKID CONTROL. And best of all, you can 
prove this exclusive SKID CONTROL right in 
your show room in an easy one-minute test. 

The substantial extra profits hundreds of 
car dealers are making from Royal Masters 
is definite proof that new car buyers want 
this extra safety and are willing to pay for it. 
Get your share of this profitable business. 
No large investment, no stocking problems, 
no service expense. Write today for full 


information. 


FREE! HAND DEMONSTRATOR! 


In one minute, right in your show- 
room, you can sell your customers on 
the importance of Sxip Controi. Ask 
aboutthis sales-clinchingdemonstra- 
tor. It’s FREE—there’s no obligation. 


‘S-‘ROYAL Zz 


DE LUXE SAFETY EQUIPMENT 


U.S. Tire Dealers Mutual 
Corporation 


1790 Broadway. New York City * 5725 Telegraph Road, Los Angeles, Calif. 
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QUICK FACTS ABOUT THE NEW BANTAM FRANCHISE 
Ideal companion line—No extra overhead required—taps a huge COMPLETE LINE OF 
untouched market—no trade-ins on more than 50% of sales—larger BANTAM CARS AND TRUCKS 
dealer discounts than on any other low priced car or truck —no com- V4-TON CHASSIS 
petition—no red tape —no high pressure. 

Y4-TON PANEL TRUCK 


SEE THE ONLY NEW CAR IN AMERICA AT THE CHICAGO AUTOMOBILE SHOW 
/ %-TON PICKUP TRUCK 
d-sa 
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OBEY SPEED LAWS 


AMERICAN BANTAM CAR COMPANY... BUTLER, PR. 





